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Q: I've been reading about your Less Is
Better campaign to decresse junk mall but
have never learned where I can write to get
off mallleg ilsts. I've asked the Post Offlce
but they were no help,

A: You aro cight. The Post Office has no
control over mail ~— it is required by law to
deliver whatever 1s legally stamped. I ha-
ven't published nddresses because many
people told mo they had tried to got off
mailing lists and It didn't work, or that it
worked for only a while,

The DMA (Direct Marketing Assoclation)
docs, however, do iU's best to belp unhappy
consumers and here, for what it's worth, are
addresses you can write to request removal
of your name frem national lists: Mail Pref-
erence Service, Director, Marketing Associ-
atlon 8 East 43rd Street, P.O. Box 3861,
Grand Central Station, New York 10163,

Your name will be reglstered on a “delete
{ile" which is made available to business
subscribers on a quarterly basls. You may
notice some decrease In your bulk mail
within three moaths and your name will be
malntalned on that flle for flve years. Thls
will not affect local mallings nor profes-
sional, al , political or varlous others.
Your name will reappear on national lsts
when you subscribe to new magazines, ap-
ply for credit cards or otherwise inadvert-
ently re-enter your name into the system.

If you want to remain on certaln Hsts
such as your favorite mail order company,
inform them to retaln your name on their
“In housae” lsts.

Many readers have complnined vehe-
mently about telephone sellcltations. The
DMA can also help remave your name from
natlonal phone lists, a service similar to the
Mail Preference Service. You may regutu-
by wrillng to: Telephone Preference
vice, Direct Marketing Association, 6 C:ut
43rd Street, New York 10017,

A third DMA service i3 called the Mail
Order Action Line, MOAL acts as an in.
termediary between consumers and direct
mukcﬂng companles to resolve com-

u,usuallywllhlnl&dnpSénd the ;

0. and gddress on
wmp‘laln.lnn abdut” nlonx wllh phoz;eoplu
of cancelled checks, order forms or other
relevant documents and a letter summariz-
ing the facts, to the Mall Order Action Line
at the 10017 Address Above. |

It's difflcult to evaluate the value of these
services use you usually won't know
what you don't get. While they won't salve
all your problems, it may be worth the
small time and effart to try them.
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Q. My busband and I moved Into a brand
nes condominlum In May of 1987, When
winter came we found spotty frost on the
inside of many of the outside walls, cspe-
clally In the master bedroom. I sent a letter
to the developer notlfylng 1t of the problem.
I clalm that thero Is not enough insolation
but the bullder insixts that there Is enongh
Ingulation, only that alr Is getting in some-
where and go be has recanlked every posals
ble area of the ontalde walls, I bave had two
winters of frost with embarrassing water
marks and runny paint oo the walls. The
building Inspector bas been somewhat help-
fal {n getting the builder’s atteation, but
they have not come up Witk a salation.
While the boilder has made an attempt to
correct the problem, he cannot determineg
the cause and solntlon. Now that the weath-
er Is breaking, we wll) not know antil next
winter If It is repalred. Also, we are won.
dering what responsibdllity our co-owner'’s
assoclation bns In anlsting us to get this
resolved.

A. Don't rely on Iho developer 1o give you
the answer since ho may be fnenpable or
unwilliog to do so. Hire an independent con-
sultant with the necessary to
determine the problem and get a written
report. Present It to the developer with a
demand that the developer take care of the
problam. The association, particularly If it
Is independent of the developer’s control,
should also be glven a copy of the report as
it may be the assoclation’s problem to pur-
sue In the event that tho defoct Is In a com-
mon element for which the assoclation bas
the responsibllity to repalr, If the developer
does not answer your request, retaln legal
counsel and ask Jegal counse! what remed-
les you have agalnst the developer and/or
tha association If the assoclation has o ro-
sponslbllity to pursue the matter in your be-
balf and docs not do so.
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Michlgan Design Center in Troy and School-
craft College In Livonla will team to present a
semlnar, “Deslgn Directions — '89" on Friday,
Oct. 13. The event will be opcn to the public.

Top area 1 be be lead-

esign seminar planned

Deslgners and thelr topics will include: Shel-
don J. Scott, “How to Work with a Designer”
scheduled for 9-10 a.m; Sandra Scllgman and
Kevln McNanamon, “Terrific Trends In Home

d D "* 10-11 a.m,; Brion

crs In morning usllozu followed by lunch and a
tour of the design center, open to the trade only,
asarule.

For the tours, plans call for a professional de-
signer to oversee small groups of nbout 12, ac-
cordlng to Helen Balmer, who s coordlnnting
the event for Schooleraft.

an
Kﬂllnn, “The Magic of Color, Light ‘l‘exlurc and
Fabrie,” 11 to noon. Luncheon wrilt follow.

Cost of the seminar will be $55 per person,
Including lunch. Reglstrations wilt be accepted
beglnning In mid-August, Balmer sald. For more

Judy Gettell
in the midst of Expressions

Expressions

with interesting detalls. In Gettol's

Information, call Balmer at 540 -2465.

Come Share our dream exclusive countnr I:vmg For adults 50 and older.

COLONIAL ACRES |

Adult Cqmmumtles

s

.
S
i

No resident children under the age of 17 years.

in the door.’ Clients

storjes, it's aceessories that provide want a house that
cmbelllshment. . -
Gettel Is president of Expresslons ’f’”‘."c"s their taste and
Custom Furnlture, the 41st a0d only  fifestyle.
Michigan store of the New Orleans- — Joan Knight
bused franchiso chatn. Expressions decorator
“Originally,

outlet for fabrics,” Gettel upln!ned
“The founder, Erle Aschalfenburg,
new CEO of Expressions Custom
Furnlture Inc,, wanted to give every
woman the opportunity to buy fab-
rics formerly available only through
decorators, Qur store offers over 500
designer fabrics plus top-grained
dyed leathers, There are over 150
different sofa, sleeper, sectional and
chalr styles, The customer picka the
fabric and the style; the plece Is cus-
tom made and dellvered In 45 days.”

THE FABRICS ARE displayed on
specially designed racks that lne the
walls of the expansive, brightly lit
Blrmingham store. A person who has
difficulties making declsions could
spend the rest of her Mfe sitting on
the floor,

Vignettes of dlfferent Westyles

{"stories”) offer a customer the op-
partunity to select the scene agalnst
which she wants to play her own llfe
story.
Wi it be super-modern black and
while,- snatched from the brink of
austerity by an oll painting of & Hol-
steln cow, and a pack of black-spot-
ted white doga? (“We couldn’t keep
those dogs in the place,” sald Get.
tel.“They were only supposed to be
for display, but people just loved
them, and we 1u.|l keep ordering
more and selling them.”)

Now about Soulhwutcm. \t:ry
of

chandlse s unusual, and not avail-
able to other stores.”

All pecessorles sald In Expressions
stores must be purchased from ap-
proved vendors. However, Gettel
Isn't llmited to vendors sclected for
her in New Orleans.

“If 1 find someone locally that
produces a plece that I think will sell

here, 1 can obtaln approval for that |

vendor by submitted photos of their
work and demonstrating that it will
be a quality product.”

There is the neco-classical story,
for purists (“Not for everyone.”) The
English country story, (“The most
popular, followed by Southwestern.")
with lots of flowered chintz.

There is the Ralph Lauren “gen-
try” story for people who don't smile
much: wood and leather accessories,
very tallored. Any minute now the
huat will be aver and the horscy set
will be lolllng on the traditional sofa
with a wide stripe of subdued colors,
or the wing chair with a narrower
“Ueking" stripe.

“ACCESSORIES MAKE the sto-
ry,” Gettel said. “They make the
scttings very, very rich and they

ve Lhe customer some options.
Same stories, Contemporary, for ex-
ample, may require only two or
three striking pleces. Other sterles,
such as Stately Homes or English
Country, may mqulm 15 many as 40
&ifferent

popular and |

styles? There's an armolre, custom-
painted to please the customer, actu-
ally made in the southwestern Unit-
ed States, Antique Kilems set off the
desert colors of the armoire and the
heavy rawhide chair. There is a sec-
tion of sand-colored pottery, heavy
“allver” plcture frames, folk pup-
pets, and one-dimenatonal metal cac-
1 with spines made of nalls, A spark-
lng white sofa invited you to kick
off your spura and relax, Pastel
wooden coyoles, perpetually howl-
ing, contribute to tho amblance.

“MOST OF QUR accessories and
a lot of our furniture pleces, such as
the nrmo!nl,nm made by small

ey

real estate and corporate law. You are

invited to submit topics which you would

like to sce dumm this column, in-
3

the United States
Somo of them .only make the one
plece, such as the coyotes.”

"‘nw peoplo in New Orleans are

cluding 1

by writing Robert M. Meisner, 30260
Tele| ph Rood, Sulte 487, Birmingham
48010. This column provides general in-
formation and should not be construed -
aslegal opinion.

and wo
get a3 much help 25 we need. All wo
have to do is sl
i a market in Now Orleans, exclu-
clve to Expresslons {ranchices, All
tha vendors exhlbit, and we select
what we want to \ull. The mer-

K

QOnce & year there’

Wbat trends docs Gettel sce for
the future? She calls on decorator

Joan Knight to answer.

*“There’s a softening, especlally in
the contemporary Iook, usln;
and color,” sald Knight.. “Warmer
tones are emerging In all eategortes:

persimmon, cinnamon, honey
belge. At the same time, there's a
trend toward darker, more forme!
colors.”

“The key word s eclectie. People
are staying home more and entere
taining at home. The flrat thing ev-
crybody says to me s, ‘I want my
friends to feel comfortable from the
moment they atep in the door.' Cli-
ents want a houso that reflects thelr
tasto and lifestyle.”

“The firat thing I ask a client is
‘What do you want to kecp?' and we
bulld arcund that. It iso’t always a
valuable plece: sometimes It has sen-
timental value. Tho important thing
is, it's a personal look, not a ‘dece-
rated’ 1 noﬁ’

And, of course, thoy all lived hap-
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o 3 NEW MOBELS -

ADJOINS BALD MOUNTAIN
RECREATION AREA AND
BEAUTIFUL PAINT CREEK -

LIVE and PLAY

Enjoy Boating, Fishing, Hiking, and Bird Watching
m this Beautiful 10 Lake, 2900 Acre Park.

Models from 180,000

Orion Rd,, % Mile North of Clarkston Rd. .,
* COLONIAL RANCH 1% STORY

Three fine buzlders.
+ Capaldi Building Co. 332-8224
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pily over after — another exp!
people know and understand.




