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Car brand idemntt

It's not until you'ra standing in the
rain and tell tho parking lot guy “get
m¢ my Geo Prizm"” that you start to
realize; the. importance of brand

First you get this blank stare, 30
you, mumble something lke: “You
- ’know, the Nttle yellow car, Looks

ke a Tayota. Actually, it Is a Toyo-
ta, but it's sold by Chevy. But it

.doesn’t actually say ‘Chevy' any-
+ where, see. Or Toyota elther.

- “Look, give me my keys and Il

find it myr.cll

1 remember whes a Chcvy was a.

Chevy. This Is the sort of statement
that Is guaranteed to get o few af my
progentes’ cycballs rolled lu the cell-
-ing, but the fact I that “a Chevy'

-used to have a kind of solld ne-non-
scnse ablllty to let someone know
what kind of car you drove. Sort of
1tke “a Coke™ used to wark in a res:

déatity in the automobile business, |

tourant without a fellowup q\lﬁuon
lke: “Classle Coke or Diet Coke?”

THE LAST real Chevy (pro-
nounced Chlvvy) that Chevrolet ever
built was a straight-alx Nova, prefer-
ably gunmetal blue with an automat-
{c transmission. A nun’s car, a3 a guy
1 worked with who had dropped out
of a Jesult seminary called it, Also
once described as & “Heavy Chevy
Blue-Bomber Special” by a young
woman acquaintance who drove one,
who also left me convinced that a
$800 car bought with the earnings of
a first job can look as good as a
faded palr of jeans, |

A proper Chevy Improved with
age, luu: wlne, or at lcast aged with
dlgnity, managlng & ccrtaln aplomb
even while propped on a couple of
cinder blocks with the engine hang-
Ing from the limb of a tree, A proper
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ﬁ%hgt what it used

by the bandgun mmu!uctumr o! the
same pzme. Try those on'a parking
1ot attendant while you are in a hur-
ry semetime.

Not that proliferating names and
confusing customers was Invented
by Chevrolet, Chrysler still Is trying
to sell cars through more dlvisional

Chevy cogine came npart with a
Crescent wrench, the scats quickly
developed a patina that resisted fur-
ther stalning, and you were allowed
one or two holes generated by a
serewdriver left [n your hlp pocket.

Near the end of the Iine old Chevys
kind of blurred together, ke old
married couples who begin to resem-
ble each other, as a red door got
rehung on a blue car and a trans-
plant transmission was Installed that
sllppednlllllcl

BUT THEY wero unquestionably

evys.

All of this came to mind as I read
about the efforts of Jim Perkins,
who [s to Chevrolet what Blily Mnr
tin Is to the Yankces, stry,
tmprove the brand fdentity of Gco
with Chevrolet dealers by spending a
bundle on a new ad campalgn.

Along with trylng to make Geo a
houschald world, Perkiny has to sell
a bunch of ears with names lke Lu-
mina, Celebrity, Corsica and Beretta
— the latter the subject of a lawsuit

S

Genceral Mators, al-
though to ils credit It still makes
things simple by calllng most of
them LeBaron. Even the most recog-
nlzable importers such as Volks-
wagen keep making up names to fur-
ther confuse thelr customers, some
of whom are still waiting for a phone
call on thelr used Dasher,

Worst of all are relatively new
marques such as Mitsubishl, with
such unfamillar names they are ns
1ikely to end up in the sterco section
of the classifieds as the auto section.

‘The lack of brand identity can pla-

to k @

gue you In mysterlou: ways, The -

other day I heard a story about a guy
trying to sell a Mitsublshi who walt-

ed about a week without a single

coll. Finaly, he changed the ad to

read that he had a Honda to sell, and *
was deluged. To the inquirles, he

claimed that the paper made & mls-
take, but you ought to see this Mitsu-

blshl anyway. He sold the car in 2 |

Wh:n 1 stop to think about t, there

isn't a single car on sale today that -

conjures up an undiluted image in
my mind when I hear its name. Jeep

comes close, but thal’s before you -

realize there fsn't a simple “Jeep”

anymore — It's XJ, Sabara, Wran- |

gler, ete.
Is enough to make you want to
reach for a box of Kleens
an McCe

cCosh is the auwmaliuc .

cditor of Popular Science.

Gerald L. Doelle of Birmingham
has been named executive director
of-the Amcrican Heart Association
of Michigan. Doclle was formerly an
affillate in

Doner & Co. In Southfleld as senlor
copywriter. Prior to jolning Doner,
Vawter was with Doc-Anderson in

the offlce of field service for the
American Heart Assoclation nation.
al center in Daltas,

' David Vawter hos joined W.B.

Snooty
Small buslness retallers, beware,
Ybur employces may be exhibiting
“snob syndrome,” a malady found In
those who deal with the public in es-
tiblishments known for their ups-
c ale image and clientcle, When em-
yees begin to play judge and jury
w}lh every customer who walks
through your doors, you stand to lose
agreat deal over the long term.
~Anyone who has patronized a posh
store’ without being dressed fov it
knows what I'm talking about. “I re-
miember the time a friend and I went
shopping for purses,” says one Oak-
land County business owner, “We
. were dressed In our jeans, so nobody
wanted to walt on us. Instead the
salupcopla were fawning over somo
woman who was trying to decide on
a’:scarf, and here we were, ready to
. spend at least a fow hundred dollars

Louuvllle, Ky for three years. He ks
agr. f Indlana y

Bennett llves in Birmingham and
was previously with Marketing Edu-
catlonal Services. Dauderman also
lives in Blrmingham and was for-
merly with Tatham, Lalrd & Kudner
1n Chicago. Mecarl.hy was lnrmc;-ly

Danlel Benoett, Lisa
and Jane Marle McCarthy have
Joined Ross Roy Communleations.

Crn[n Commlm!callanz belore ]aln~
ing Ross Roy.

Tamara Smith of Farmington
Hills has been promoted to senfor
market rescarch analyst at W.B.
Doner & Co. in Southfield, Smith
jolned Doner in 1986 as a rescarch
asslstant,

Dotald Greenwell Jr. of Bloom-
field .Hllls has been promoted to

help can impact sales

tive or 1 make a point to

Mary
DiPaolo

.{focus: small business

between the two of us, Needless to
say, we bought the purses some-
where else.”

‘What causes a salesperson to take
on the role of anob as part of his or
hcr daily dealings with cutomers?

“T think salespeople who act that
way are very Insccure, generafly
speaking," uld Catherine Kasten, a
Plymouth resident and self-cm-

customers they know nothing about.”

Business owners and managers
who have recelved complaints about
snooty sales personnet should always
treat these types of Incidents seri-
ously. “If the manager or owner
doesn’t seem to care or doeso't act
on the complalnt Immediately,
you've got to question where they're
at in terms of thelr own attitudes
and " Kasten sald, “When-

ployed “I{ these
pcoplu are gossips by nature, then it
{sn't surpeising to sco them Judging

ever I've had problems and found
the management to be uncoopera-

warn friends about the business and
how (L operates.”

No business stands to benefit by
hiring or retaining employers who
take it upon themselves to judge the
“right” from the “wrong” custom-
ers. Every customer should be treat-
ed with the same amount of respect
and service regardless of th- -ize or
nature of the sale.

Next week, we will discuss what
can be done to deal with employees
and co-workers who Instigate such
problems,

Mary DiPaolo is the owner of
MarkeTrends, a Farmington
Hills-based busi

project dlrector ot Walbridge Ald-
inger. Greenwell IS a graduate of
Mlchigan State University and has
been with Walbridge Aldinger for
{lve years.

B

Abitibl-Price’s Bulldlng Products
Division in Troy has appointed Ste.
ven R. Wnok to assistant product
manager and Marilya E. Pearson to
asslstant advertislng manager.

Dantel S. Killeen has been named.

controller at C.U. Processing Inc. in
Southfleld. Killeen is a graduate of
Eastern Michigan University and
previously was an auditing supervi-
sor with Coopers & Lybrand.

Lisa Laurala of Farmington Hllls
has been named director of account-
ing at Oakwood Hospital. Laurain
went to Oakwood Hospltal from
Michigan Health Care Corp.

Dennis Van Dusen of Farmington
has been named co-manager of the
84 Lumber Store In Maumee, Ohio,
Van Dusen Is a graduate of Western
Michlgan University and Is the son
of Mr, and Mrs, John Van Dusen of
Farmington Hllls.

James Clennik II of South(ield. a

Karen Kirchner has jolned W.B.
Doner & Co. In Southfield as an ac-
count executive. In thls position she
wlil work on the Michlgan State Lot-
tery. Prlor to joining Doner,
Klirchner was with Mars Advertising
in Southfield.

Carol Boyke of Rochester has been 1

named operatlons exccutlve for Lhe
Lincoln Mercury Dealer Association
account at Young & Rublcam Inc.
Boyke was a recent participant of
the company’s management devel-
opment program.

Eugene Kaminskl of Troy has
been named assistant administrator
for human resources at Children's
Hospital In Detroit. Kaminsk! had
been director of employee relations,
benefits and training since 1982, He
holds a bachelor's degree [rom Mich-
Igan State University and a master’s
degree from Central Michigan Unl-
verslty.

Robert Massey of Farmlington
Hills has been named to the newly
created post of senlor vice president
of lrnnchlse dcvelopmm! for Little

Caesars Pi

Sandra Phllpon Matthews has re-
Jolned S(one. August, Baker Commu-
nication C 23 an account

Jfirm. She is ailso produccr and
host of the cable television series,
“Chamber Perspectives.”

life agent with A

Mutual Life Insurance Co., has quali-
ficd as a member of the 1989 Milllon
Dollar Round Tabte.

supervisor. Matthews recelved a
bachelor’s degree in  journallsm
from the University of Qregon,
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THE WINDOW &

The Window and Door Store

@@y@ Only — August 10, 11, 12

‘6’Primed Sliding Wood Patio Door
6’ Steel Insulated Swinging Patio Door
Primed Casements & Slide By in Stock
Lee Haven Steel Insulated Storm Doors
Skylite Wood Windows-Introductory Offer
2’-8” and 3’-0°’ Prehung Flush Steel Insulated Doors
All Damaged, Distressed and Outdated Merchandise 45%-65% OFF LIST
All Direct Set, Sash, and Insulated glass units

$39900 ga,
$42500 gg,

35%

$11500 ga,

40%

PRICED TO SELL!!

Let THIE WINDOW & DOOR STORE
be your shopping place for energy ef-
ficient, quality crafted wood windows
and steel doors.

OFF LIST

OFF LIST
$10900 e

Mon., Wed., Fri.

Tues., Thurs.
Saturday

830 Plymouth Rd ° Plymouth Vit 48170 = 313-459-6911

DOOR STORE Is a Division of Weather Shield Mfg., inc.

8-5:30
8-8:00
10-2:00
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