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The Liberty BIDCO

Pearl Hol(arty. "Wo zro catalysts 1or ncllon.

Local women back

and

Corp., founded by seven Michlgan
businesswomen, said it has
recelved a contingent commitment

dctcrmlnlng the vlablllly of sucha
venture,” she sald,
“Our market nlchc of service

cago, a $17¢ milllon bank holding
company. She Is the vice president
and manager of The Nelghbarhood
Fund, which has invested in 23

of §2.4 million from the

Strategle Fund (MSF). Liberty's

goal is to raise $8 milllon in cquity

ﬁ:( fund the new financlal Institu-
on.

With that base, Liberty BIDCO
estimates it wil have f{nvested
more than $100 milllon over the
next 10 years In small businesses,
focusing upon the service Industry
and businesses owned by women,

“Our busincss plan Ls soltd,” sald
Pearl M. Holforty, CPA, chalr of
the board of dlrectors nnd chief cx-
ccutive offlcer of the Bl
which stands for “‘business and In-

and was
carefully chosen. The number of
these businesses is growlng spec-
tacularly in Michlgan, and the po-
tential of this market is extremely
attractive to us and ather inves-
tors."

LIBERTY BIDCO proj to
provide financlng from $50,000 to

Crosson of Livontn is the toundcr
and presldent of Crosson & Co.,
flnancial consultlng firm, nmi n
former senlor vice pr-ldcnl and
director of

Jacobson’s o open

Troy @E@aran@@ store

By Marityn Fitchott
stalf writer

Bargaln hunters will be attracted to a large clearance
sign tagged on a former supermarket in Troy as Jacob-
;un Stores enters the marked-down merchandise mar-

et.

The pany will open 's Cl Center
at Rochester Road and Blg Beaver ln November, selllng
clothing, accessories, linens and home decorating mer-
chandiso. Furnlture will not be carried.

The 30,000-square-foot clearance center is in a strip
mall of stores with evenfug and weekend hours, which is
in contrast to Jacabson’s never-on-Sunday policy, Com-
pany president Mark Rosenfeld sald hours have not
been decided, but clearance center hours “probably will
be different” than regular store hours,

Rusonlc!d stressed that the clearance ccnter wlll sell

that p 1 d been

found at its full-line stores:

“We have no intention of operating a discount store, -
Rosenfeld sald. “We're going to sell good, quality mer-
chandise that for some reason did not sell. We're not
buylng cheap merchandise and trying to suggest that it's
belng sald at less than market value,

“Our speclalty stores will continue to have end-of-
season clearances for a limited time, After that, the

* -merchandise witl be shipped to the clearance center,

You can never antleipate the exact quantity of mer-
chandlse that wlil he nold In a store. This is a nnluml
retafl business procedure.”

Retail consultant Frederick Marx, who huds Marx
Management Co. of Blrmingham, explained the dmer-
ence between dlscount and clearance stores,

**A clearance store sweeps up goods that are carry-
overs — third.and fourth markdowns. Discount stores
carry current, in-season merchandise sold at reduced
prices, These arc stores such as TJ Maxx or Hit Or Miss,

“Most stores lquidate merchandise through jobbers
— broken slzes, odds and ends, Today some companles
have thelr own clearance stores like Gantos Boutique,

National Corp ] hnnk holding
company.

’ Created by the Michigan Leglsta-
ture In 1986, BIDCOs are “'to pro-
mote

$300,000, along with
assistance, to {ill the gap between,
low risk," low return bank lenders
‘and high risk, high rchlrn ventum

‘We have no intention of
operating a discount
store. We're going to sell !
good, quality N
merchandise, We’'re not
buying cheap s
merchandise and trying to
suggest that it's being
sold at less than market
value.

- Jacobson's Mark Rosenfeld

and wider assortments.”

Clearaance merchandise will be processed In the com-
"pany's Jackson distributlon center before it Is seat to
Tmy. o{lmng a potential (umouad time of a “couple ol

Marx disagrees with the concept.

“The cost of transferring goods Is not worth It. Thosc
who do it eflectlvely do It with separate divislons and
with multiple stores. It's not just an extension of the
regular business, The process uku time, and time s
valuable at the end of the scason.”

He sald the role of clearance sales is not solely to
remove “day-old Iuead."

“Let's say you're. going on vacation on Aug. 1 and
you're looking for & bathing suit or an extra palr of
shorts. You're not golng to want to pay full price. But
maybe there's one more thing you'd like and you find 2°
leather coat, There's a synergy of one department 1o the,
next. The retafler is interested In the next scason s wcll

But in addltion to elurance merchandlsc. they often  as selling clearance.”

offer opp tothe Marx questions what the clearance center cnm:cpt
Marx sces the “npportunlsuc buys” as helping stores  will do to Jacobson's image.

{11l their outlels with “The pany ls revered — their whole presentation,”

anly marked-down items might not be able to do. He
questions whether Jacobson's wlil be able to keep ita

to meet the

center stocked only wlth murkdum

and management assistance needs
of buslneps diems, (n Ahls State.”

's has two major

thelr service. Suddenly they have this (clearance) store,
and It takes away from their cache. Usually I'm very
supportlve of what Jacohson's docs, Peopli have a deep”

n
January nnd July and two 3 after East-

er and In'October.™

dustrlal
Plans were announced last week in
a Southtleld news conference.,
Holforty, a partner of Plante &
Meran, a Mlghlgambased puhlie

OTHER FDUNDING omcen.

¢apltal Itivestors. ‘I'hcy
“We'll hel lp Mich! ‘en-

trepi have

been lorh:mk "

. said Holforty,

“We'll help the wmpanlu who
haven't been of interest to venture

an con-

bccausc they muy not be

sulting firm, and a resle
dent, also owns several small busl.
nesses and Is president of the Wom-
en's Economic Club.

FOUNDERS CHOSE the name
Liberty to convey the traits of inde-
pendence, expansion, freedom, pa-
trlotism, hard work and dedlcaunn

“Besides, llberty, in French, is a
feminine noun —~ and that's what
we are: catalysts for actlen who
are women,” sald Holforty,

Liberty plans to open lts first
offlee in the Dotroit area next
month, 1t plans to have regional of-
flces in Grand Rapids, Lonsing, and
the upper Lower Peninsula and Up-
per Peninsula by 1982,

“We deliberated for more than
two years, researching the num-

In g g indus-
tries.

“These flrms have the Independ-
ence, foresight, stamina and dedi-
catlon to grow a buslness. We'll be
there to provide that additional as-
sistance to make thelr companles
- really work while providing a good*
return for our Investors.”

HOLFORTY IS jolned by Shirloy

A. Kylc as senfor vice president
and chief investment offlcer, and
Patrick R. Crosson as senlor vice
president and chief operations offi-
cer.

Kyle joins Liberty from The
Neighberhood Fund, Ine,, a minori-
ty enterprise small business invest.
ment corporatlon (MESBIC), a sub-
sidiary of the Shorebank Corp., Chi-

and

. Mlldrcd Green, lecreu
president and CEQ of Millle Green
Industries, Caro, & computer dis-
tributor and manufacturer.

Harris of Southfield,
treasurer, a princlpal In Compre-
henslve Planning Group, South-
field, a flnanclal planalng consul-

ney.

® Charlotte Brannstrom, presi-
dent and owner of Greater Flint’
Tempararies.

@ Marl D'Alto of Southfield, co-
‘owner of D'Alto Somberman, De-
troft, New York and Los Angeles,
designer and manufacturer of fash-
fon accessories.

® Mary Jane Hilker, vice presi-
dent — finance for Cambrian Capi-
tat Corp., Farmington Hills, an in-
vestment management flem.

® Joyce Van Ochten, vice presi-
dent -~ commerclat loans and pub-
lic funds for Second National Bank,

Saginaw.

Manufacturing enters
classroom at Oakland

By Holon Nlomlac
staff writer

Qakland Unlversity will unvell a
new manufacturing program this
fall designed to blend practical
knowledge and academic learning
Into a comprehensive program lo
benefit those in supervisory and low-
er-monagement positiona.

The Productlon and Manufactur-
ing Managsment certificato pro-

gram i3 the first of ils kind in Micht- .

gan and is o res {0 requests
from manufacturing companies in
the area, .\

Deslgned by an advisory board,
e program is co-sponsored by the

- tniversity's business education and

Those censldering the . program
should have hands-on ‘experi
manufacturing and, preferably, two
years of college because of the
'mathematics background

to underatand the course mmb. PR

Dr. Amir Hormoxl, program o
sultant, sald classes sro dealgned lor
those who wish to recelva the certift

cato or thoss In tha field who wishto .
-taka & course or two to hone their

Is. . .
All [nstructors have both academs
e and practical backgrounda In the
area thoy will be teaching, ene of the

-koy benefits of tha Qakland pro--

gram, Hormoz! sald,

ence in:

gram one course per semester will
camn- certification in three years.
Those taking threo courses

mester wlill complete the program in
ona year,

At the cnd of the scven classes re-
qulred, each student will take an 80-
hour Internshlp, which applics
knowledge gained in the classroom
at the nudenl'l place of employ-
ment.

Carmen Thumu. program mana-
ger, 2ald other schools offer seml-
nars simllar to some of the courses
offered, but no other untversity puts
the toples together in one unified
program that awards certilicatlon,

“People who work In the fleld get
used to thelr one partlcular
ared,"Hormoz! sald. “We want thesa
people to look at Lho total pleture.

* The Idea behind the internship ia-to
come up with an’idea to improve
something at the workplace, whether
1t be by saving monuy or by increas-
ing productivity.”

Course work covers a baslc Intro-
duction to manufacturing and pro-
duction, quality control, lnventory,
comptiterized - manogement and do-
_algn aspects, :

‘Thoge lnterested In the eoursa can

attend a free informational sesslon -

at 6:30 p.m. Thursday, Sept. 7, at the
Oakland Unlversity campus in Ro-
chester. Rescrvations are requlred
and can bo mado by calllng the Con-

*. tinulng Education Divizlos at 370-

STUD%NN WHO mka tho. pro-

120, ¥

satd moang the merchandlse to a
clearance center will “permit us to bring the new sea-

for them. But 1 don't think this

the target as wmmnc
wholsa .lncobson 's customer now and these who are not.
but who'would normally shop at clearance centers. He'
sald Troy was chosen bécause of its proximity to Jacob-

son merchandise into our fashion stores in greater depth ~ son’s metro Detrolt stores.

%9"

CASH OFFars™is a hlghly
turgeted mailing of money- .

own preprinted advertising,
- that reaches customers rig| t
in their homes. - .

is divided into 63 zonaes that
let you target the mailings to
the customers you want.
Response is conceniroted dnd

1082 Amartach Pustahing. o

saving coupons, flyers or your:

The suburban Detroit market
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reaction is immediate, -
 Targeted direct mail adver-
tising is s0 easy! Let our effi-
cient h.lrnk Lopemhon handle
everything from design to dis-
. tribution. To find out more, call *~ .1
your Ameritech Publishing
Account Executive ot R
313/252-9200 and put the ex- E
ertise of Ameritech Publishing.
Eehlnd your business. ¢ -

AICIERITECH £

<

‘



