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Bashar Kallabat (standing) and Kennice Hofi-
mann see their salon's decor as a statement

photos by RANDY BORST/staft phomquahu

pgainat the ‘'cut and go" style that they say
characterizes many salons,

Updated classical for salon

By Janice Brunson

stati writer

For Kennice Hoffmann, 20, and Bashar Kallabat, 25,
a vislon of nearly flve years assumed life carller thls
fall when the Blrmingham couple launched thelr much
ballyhooed Salon Kennice Bashar on Northwestern In
Farmington Hills.

Graceful swirls of drapery in earth tones, splashes of
brilllant sca-colored flooring, faux cobblestone walls
and cool slate work tables comblne to achieve the clas-
sleal look they sought.

“We're satisficd,” the couple agreed simply.

Hotimann is a Redford Township native, and Kalla-
bat, born In Iraq, was reared tn Farmington Hills: They
take obvious pride in thelr creatlon, particularly since
the salon’s decor s thelr own, based on extensive re-
scarch and vislts to other establishments,

“THEY'RE BOTH very artlstic. They knew what they
wanted. I helped them find it,* sald West Bloomfield
decorator Hitary Bell, who coordinated the couple’s ef-
forts,

“We wanted to make the salon look different, classi-

IN ACHIEVING thelr look, high-tech assumes a com-
fortable positlon with anclent Greece,

patrons eye videos of the Iatest styles from Par-
ls and Milnn while hairdressers fashion treases at near-
by work statlons that have been cutfltted In faux stone
and walls painted with cracks, tears ond rips that are
meant to duplleate rulns from a thousand years before.

Eleven work statlons, elght for styling and three for
technicat work, are placed for easy access to other
areas and to utlllze best the 1,700 square feet of the
salon.

Brilllant turquoisc and emerald tlles, Imported {rom
Italy and dubbed Thames Rlver Green, complement
urns and faux marble that has been applied to the re-
ception area by craltsmen cmploying ancient tech-
nlques.

Oxldized metal rods, barely visible under yards of
upholstry fabrie, add to an overall anclent, neoclassicat

eel,
The cntlre effect is encased In incandescent lighting
wlith halogen bulbs, the closest thing possible to natural

etail design moves
toward specialty look

By Janice Brunson
stalt wrller

Subtle yet sizzling, natural but notlceable — these
will be the design trends in retail decor for the 1990s.

‘That's accordlng to area designers, who also say “vis-
ual is the key to success ln
an Increasingly competitive market.

Natural sizzle s exempllficd on a terra cofta wall ina

area boutlque. of an ancient

cra, the wall is complete with a palnted break of stone
that is gingerly touched by shoppers who are momen-
tarlly transfixed by the reallstic crack.

“The retail with the

going to stand out? By offering an identifiable product,”
Bear sald, citing a holiday marketing package he re-
cently coordinated for The Colfee Beanery, a Michigan-
based firm wlth 30 shops nationally.

The package contalns a distinctive “signature,” a hol-
Iday ornament attached to a single plne bough that (s
Included In such store decor as tableclaths, In a bro-
chure on various hollday gift packages and on a lmited
editlon of coffce mugs.

THE KEY TO SUCCESSFUL retall decor Ls its com-
patabllity with the product to be sold, according to Hi-
lary Bell, a free-lance interlor decoratar from West

cusiomer. It has to talk directly to their Interests, to
their tastes, whether they are shopplng for clothes, fur-
nlture, glits or business supplles,” sald Tony Camilletti
of Jon Greenberg and Associates In Berkley, The flrm
has speclalized in retail decor since 1971,

CURRENT TRENDS, according ta Camitiettl, reflect
a return to the “speclalty atmosphere™ of yesteryear,
when the individual taste of shop owners dlctated decor.

Such trends are in direct contrast with the “generic
decor™ of the past 20 years, described by Camilletti as
the “homogenlzation of retall space.”

“Today's shopplng ambiance Is more upscale and opu-
lent, It's a more beautiful environment, and there's a lat
more excitement in merchandise representatlon, the A«
1 star of any store,” Camlllett] sald.

DISTINCTIVE window fronts in an arca mall are
geometrleally angled and filled with mannequiny, at-
tired in readywear womens clething and positioned in
unusual 3

‘The prototype, designed by Greenberg and Associates
for T. Edwards, Is intended to set the chain apart from
other matl rcullcrs by fashloning a dlstinctive and
memorable eatrance.

Such window treatment exemplifies “visual commu-
nlcatlon” with a flalr, accordlng to Mare Bear, a Troy-
based rctall copsultant who last year launched The
D'Bear Group after nearly 20 years of display work for
Hudson's and Crowley's.

BEAR SPECIALIZES In merchandise representation
or display, now known {n tho trade 28 visual communl.
catlon, a retalllng speciaity that cmcrgcd earlicr this
decade.

“As we roll Into the last decade of thls century, pack-
aging is the name of the game. Today's shopper is very
sophistlcated. Image i3 a w:ry speclal ina

who in store and space planning.
“Decorators aren't selllng decor. They're helping re-
tallers sell merchandise. Decor can't fight what is being
sold,” she sald.
A recent project of Bell's Is & Farmington Hlils halr
salon whose decor Ls the talk of the town. (See accom-
panying story.)

‘THE LOOK of the {uture, according to Bell, is a “nat-
ural look™ achleved by a profusion of stone, oxidized
metal, plckled wood and speckled paint.

“We're moving away from the heavy Deco look of
chrome and lacquer, and moving Into patural {inishes, a
tasteful atmosphere of subtle elegance that is welcom-
Ing, comfortable and relaxed.”

She particularly likes the use of Zolatone, a high-tech
paint ploneered In the 1950s. The speckled finish s espe-
clally suited to speckled Formlcas and marbles, accord-
ing to Bell, who prefers sparse furnishings in a retail
setting, she sald,

RON REA, CO-OWNER of Peterhansrea interlor de-
signin B also favors , “the simple
white store with high tech lighting and rlch wood tones
insplred by the European and Japanese models, or the
traditional Amerlean 1maxe tike Polo or Jacobson's that
Is very rich tn feeling,” he said.

radition with a flalr.”
Individuality also rates high with Rea.

“The most exciting shopplng in the world is street
shopplng. street after street of indlvidual ahops, neighe
pockeu uku ln New York, Chicago and San

FrnncL\co The & and sounds of the strect set the
shopping aml blmce

Blrmingham, Royal Oak and Grosse Pointe exemplify
Rea’s concept of street shopping, “indlvidually owned
nnd openlcd ahops that are creatively presented. Decor

pealing to them," Bear sald.

Visual communlcation ls cxpected Lo assume even
greater importance as retailers vle for customers from
a glut of shops facing look-alike competition or stores
offering similar merchandise.

The boom is wltnessed by the signlficant increase in

“neighborhood shopping” o strip malls that have been
constructed at nearly every suburban intersectlon.
“It's very difficult being unique. How are retailers

as a vehlele for sales,” he sald.

SUCH SHOPPING “appeals to the shopper In the
know, the more seasoned shopper,” he sald.

This shopper Ls also demandlng better service.

“Service, service and more service,” Bear said.
“There ls a tremendous amount of ¢ffort on a feturn to
craftsmanshlp and the return to service.

“Archltecture and decor will play a pivotal role In
providing good service.”

Decor complements menu

cal but different,” Hotfman satd.

lighting.

Advise ex-wife of condo rules

* My ex-wife is continuing to maln-
taln a residence with a llve-in con-
tributing to ber rent and other ex-
penses, | contlove to have an owner-
ship Interest In the house and om
concerned about my children and
‘whether she Is going to get Lo trouble
with ber homeowner assoclatlon re-
garding a violetlon of the restric-
tlona, She has threatesed to rent it to
-others If I force the Issoe with re-
pect to her llve-in, Can I get rid of
‘the livesn and protect my Invest-
*meant in the bome, which Is to be sold
‘when our chlldreu reach 187

Check your homeowner assocla-
tlon restrictions as to whether rooms
in the home can be rented out. More
than likely that ls a violation of the
restrictlons. Advise your ex-wlfe, el-
ther on your own or through your at-
torney, that ahe may be violating the
restrictions of the homeowner asso-
clatlon and impllicitly violating the
provisions of the dlvorce, decree
which presumably assert that she
wlil adhere to the rules and regula-

condo
queries

Robert M.
Melsner

the assoclation help, and sbould I
bather golng to them?

My experience has been that the
community assoclation can assist a
co-owner under certain clreum-
stances In remedying this problem.
Most condominlum documents pro-
vide that no Jmmoral or {llegal ac-
tlvity may Lake place in the condom-
Inium unlt. The condomlnium assocl-
ation can try to evoke the services of
the local police department and re-
taln the services of a private investi-
gation foree to rid the condaminium
of prosiltution, drugs and the like.
You should attempt to cantact the
a:.wclation but be prapan.-d o mlst

-tions of the
*In which she lives. Also conslder tak-
-ing her to court in regard to her co-
habltation aspects, to the extent that

.you belicve that they are a detrj--

. ment to the welfare of your children.
Remind her that if the homeowner
assoclation comes down on her neck,
she will no doubt havo to Iacur legal
fees and may bo subjected to injunc-
tive relief or other economic dam-
ages. That may have a therapeutic
effect on her sense of morality,

What do we da-abaut & nelghbor
who recelves phone calls all day and
night and bas male visitors at her
house at 3 and 4 a.m.? The reason I
xuspect that she (s a “call girl” Is be-
cause some of the male visitors have
come knocklog on my door by accl
fleat In the middle of the night. Can

should the association be wllling (o
help you In fegard to your particular
prodlem.

Approximately one year ago I par-
chased a new lower anit condominl.
um aod was assred by baildes's
sales representative that the bollder
used adeguate sound condltionlng
materlals during constraction. fo ad-
ditlog, the sales brochure incloded &
statement mentioning “sound condl
tlonlng In walls and cellings.” Once
the upper uait was sold

with thia floding, the builder sald
tbat the sound conditioning was re-
moved because the materlals pro-
poud. dld not meet city {ln eode
Other
mmplrxu in the same city bave
sound condltionlag materials Includ.
ed duriog thelr construcilon that ob-
viously were not deleted due to flre
code vlclations, My question is, what
possible recourse is available to an
owner In thls situatlon?

I would first check with the clty to
ascertaln whether the excuse provid-
cd by the developer has any reason-
able basls. Even H it does, presuma-
bly there are other sound conditlon.
Ing matertals that could have been
used In order to substitute for the
original sound conditioning material
set forth in the specifleations. Your
problem s becoming more frequent-
Iy a complalnt, which may ultimate-
ly be the tesponaibllity of the associ-
atlon I the developer 13 not held to
account for the situation. You should
first advise your assoclation of the
problem, assuming that the develop-
er 1y not In control of the association
and to also advise the developer of
the problem In writlng. Fallure of
the developer {0 meet his responsi-
bliltles should result in your secking
legal counsel to pursue the developer
or the assoclatlon, if necessary, de-
pendlng upon the condominium doc-
uments and other agreements. You
do have recourse.

Rovert M. Meisner is a Bir.
h attorney

and occupled, I found the overbead
nolse to be excesslve. Qther lower
onit owners have also complalned
about he nolse levels, I did some in-

that the

in real estate and,
corporate law, You are invited to’
submit topics for this column by
writing Robert M. Meisner, 30200
Tclcamph Road, Suite 467, Bir.

an

bullder ked ellminated the sound
condltionlng materials specified In
the nﬂll'!ul deaign, When confronted

48010, This column pro-
vides general information and
should nat be construed ax legal
apinio;l‘

By Janlce Brunson
staff writer

When Rlchard Guyn and Kim Rob-
ertson purchased a small 54-seat
restaurant lo Farmington Hills a
year ago, thelr first priority was
redecorating the dlner into a “new-
age" establishment worthy of chet
Guyn's Freachestyle culsine.

“We needed a new look to match
the type of food we serve,” sald
Guyn.

The result is Pot Pourrl.

Guyn turned o Robertson, an art-
ist who dabbles in pottery and olls,
to translate paper napkins, plastic

table cloths and feminlne decor ln
varylng shades of pink and green
into a sleek, modern setting befitting
of bordelaise sauce with Madeira
wine and hollandalse flavored with
Apple Jack brandy or Dijon mus-

ard.

Working within a limited budget,
Robertson had one week during a
slow perlod In August to affect the
transformation. She qulckly learned
it was preclous little time for such
an ambitlous project.

“YOU CAN ONLY do somuch ina
week," Robertson sald, adding she
experienced several false starts af-

Kim Robertson's place settings al Pot Pourrl are coordinate:
by color with the entree.

~

ter learning certaln fabrics and fix-
tures originally selected were im-
possible to obtaln In the short time
{rame.

She eovisloned a white Intetior,
scat cushions covered with zcbra
print and clongated, fluted light flx-
tures.

The white interlor ultimately gave
way to a soft gray, and cushions
were upholstered In contrasting pat-
terns of gray, black and white after
a zebra pattern proved impossible ta
{ind. An antique oak table, originally
a floral frenzy, was repainted black
with matching chalrs,

White wire shelves lining the walls
were ripped out, but glass block dl-
viders were left In tact, made more
Interesting with the additlon of live
green plants that also decorate slen-
der windows. Fresh flowers and
linen adorn each table.

Most notable are hanglng llghl fix-
tures, dellcate "space ships" Import-
ed from Italy that are mounted to
slender chords. Neon L's, complete
with dimmer switches, punctuate
walls.

Equal attention also has been pald
to china service. Each entree is
served on a plate of black amythest,
green flesta or heavy dark plates
speckled with lighter colors.

I match the china with the food.
It's art,” Guyn sald, citing such ex-
amples as baked brie that Is served
on a plate of deep green or salmon
served on black amaythest.

FUTURE PLANS include fabric
swags to provide dinera more priva.
¢y and wall art to fesh out the single
modern work of colorful oll spatter-
ings by Robertson.

“We 've gat the base. Now we'll
keep adding tod accumulating until
we've got ILall just right,” she sald.

Guyn muses ;aloud. “Maybe “we
could knock out the wall and take
over the store next door.”

Pot Pourri, 34637 Grand River,
is open 11:30 am. to 3 pm.and §
to 11 p.m., Tuesday through Sun-
day. Menus change daily. For
more (n!omwhan call 478-8484.



