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which began In the late *70s. Here's
how product placement works.

; Q. There bave been more brand-

:pame products in movies and TV
. programs lately, Haw do they get to
use them when in the past they had
‘10 cover up the came?

A. What you're seelng on the TV
» and in the movles is a form of adver-
tising cailed “product placement”

pay a retalner
{usually beglnning at $25,000 and up
yearly) o a product placement flrm
which reviews dozens of scripts
yearly with the idea of highlighting
cone of thelr {lrm's clients, the manu-
facturer. Frequently the packaging
{lrm representatives will meet with
{llm producers and writers and
rework {llm scenes to Include shots

of thelr client’s produci{s). The film
company can then borrow “props”
from the preduct packaglng firm's
oxtensive Inventory. Remember the

grocery story scene In “The Big
Chill"? Prominently displayed In the
top of the grocery basket was a slx-
pack of Coca Cola,

1t's not always successful, though.
If the product scene ends up cut
{rom the final film, usually the fee Is
returned. One product packaging

tirm descrlbes its services thls way:

“Because the movie-goer walks
into the theater wanting to be enter-
talned, they walk in with an open
mind. Partlclpating at their own dis-
cretlon then, the audlence views
products associated wlith the enter-
:nl.::mcm openly and enthustastical-
Y

‘Soclolagl:u state that this form of
advertlsing s so powerful because

most people don't think about the
fact that It Is adyertising.

Viewer recall Is also higher thzn
you might think. In 1982, when a
movle audience was qucstioncd upon
leaving the theatre, thelr recall rates
ran frem 12.87%. Even 12 percemis
a high number of people when you're
talking about a box offlce hit.

Accerding to the Motlon Pleture
Assoclation of Amerlea, In August,

viegoers were between 12 and 20,
While maklng up only 18 percent of
the population, young people BE-
LIEVE advertising and it can even
become a role model for them,

In some cases, products used In a
film are credited, but usually at the
end while the audlence is leaving the
theater. Suggestlons have been made
that thesc credits be shown at the be-
ginning of the film.

1984, 36 percent of the natlon’s mo-

Still time to...

DECK
the

WALLS...
20% = 30% OFF

« Store Is Cotor Coordinated
« Thousands of Rolls in Stock
= Room Displays

+ Steamer Rental

TR TS
COSTOMSERIES

Color TV

e L S
S

Great Lakes Design Supplies
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« Chromacolor Contract Picture Tube
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