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Yet another drive- in service caters to our needs

Drive-in funeral parlors wete ene
of those ideas (hat never quite
caught on, despite the success of
drive-in  movles, drlve-in restau-
rants, drlve-in beer stores, drive-in
dry cleaners, drive-in oll changers
and drlve-in banks.

Most seemed like a good idea at
the time, particularly In a soclety
that Is so much on the run that most
of us are living out lives out malnly
in transit, the soclal equivalent of a
kited check racing the deposit tu the
bank,

With the windows rolled up, the
alr conditioning on automatic and
the CD player programmed, we have
become Insulated from a)l kinds of
street nolse that would Intrude if we
were walking down a city street,
from sirect vendors, to

to the physleal bump of another
pedestrlan. This can, of course, be
downright relaxing, but the fact is
that most of us have to some cxtent
rolled up the windows on our fellow
man,

All this has led to a growing sub-
culture of people whe, for onc reason
or another, take their case, literally,
(o the sireets.

The annual Goodfellows paper
drive Is generally credited to be
among the flrst recorded instance of
achieving stoplight guilt for a local
charity. The sight of a middle-aged
tan cringlng I the snow and steet
with a baglul of newspapers is bad
enough, but the Goodfellows also are
credifed with developing the tech-
nigue of standing right in the center
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When you think about publicity,
first identify your existing skills,
talents and experience. Lo you like
to write? If so, you can contribute
artleles about your business or in-
dustry to trade publications, news-
papers and magazines,

Do you have teaching or training
skllls? Use them as a seminar lead-
er, luncheon speaker, guest Jectur-
er or workshop instructor. Even an
ability to entertaln can lead to suc-
cessful publicity and public rela-
tions opportunities.

[ am reminded of one suburban
mayor, who, as a elty council can-
didate, publicized his political in-
tentions while playlng the trumpet
at various socla] functions.

BEFORE STARTING o publici-
ty and public relatlons program,
select someene to oversee the pro-
gram, This person would need to
malntain control of the program,
be organlzed but flexible enough to
manage last-minute changes.

Any good publicity and public re-
lations program [s drlven by a
steady stream of meelings and
deadlines Invalving outside organ-
Izatlons and indlviduals. The per-

Analyze your skills
before starting PR

son In charge may be the company
comunity relatlons director, pub-
lic relatlons lialson or markeling
manager. You can also hire an out.
slde marketing consultant or publle
relations professional on a per-
project or program basis.

Allow plenty of lead time, A year
ahead Is not too soon Lo begln work;
slx menths ahead is possible, and
slx weeks ahead [s foolish.

From a budgeting perspective,
the cost of any given project may
range anywhere from zero to sev-
cral hundred dollars consldering
the costs of postage, telephone, pa-
per, printing and graphics,

Lastly, staffling requirements
will depend entlrely on the nature
uf the program you are working on.
If you need the assistance of volun-
teers, excellent sources include lo-
cal conmunity service groups, sen-
for citlzen clubs and student organ-
izations,

Mary DiPaolo is the owner of
MarkeTrends, a Farmington
Hills-bused business consulting
Sfirm, She is also producer and
host of the cable television se-
ries, “Chamber Perspectives.”
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ground llke running with the bulls at
Pamplona, and flxing you with The
Stare when you had to stop for the
light. This Jeaves you with the option
of elther paying up, and getting a pa.
per (of course you would huve done
it anyway) or trying to offset The
Stare with the fecble counter of look-
ing stralght ahcad, sort of like you
are looking at TV, with your arms
locked until the light changes.

‘The Goodfellows were quickly fo)-

lowed by the Rotary, the VFW and
probably the worst of all, the police
and firement selling fleld day tlek-
cts, who add to the intimidation,
teaving the Impression that you are
going to get a ticket If you don’t buy
one.

But after charltles broke the lce,
things started getting a little wierd.
First came the vaguely oriental-
looking waifs who stuffed a few dy-
ing roses in an old potato chip can

Gifts can deflect the

By Sid Mitira
speclal wrlter

Part 11

In this column § will explore sev-
eral planning Ideas involving glfts.

Annual exclusion: The annual ex-
cluslon of a $10,000 gift per donee
provides an excellent opportunity
for planning.

Assume Mr. and Mrs, Litle have
two chitdren and an estate of $1.5
milllon. They make gifts of $20,000
to each chlid for cight years, or a
total of $320,000, thereby reducing
the estate to $1,800,000.

When he dles, Mr, Litle leaves
$600,000 directly to his wife and the
balance of $580,000 in a trust. The
$1.18 mlllion ({$600,000 plus
$580,000) goes to the children at the
deaths of Mr. and Mrs. Litle.

The resull is that the entire §1.5
milllon is transferred to the chil-
dren, and no tax is pald elther when
the llfetime gifts are made or when
the $1.18 million passes to the chil-
dren,

Speclal property: Another strategy
relates to the glft of property witha
p|alentlnl (or significant apprecla-
tlon.

Let us assume Lisa Brown owns
an undeveloped plece of real estate
property which she hopes will great-
ly appreclate in value. The current
value of the property is $300,000 and
she gives it to her daughter,

Several years later when Lisa
dies, the falr market value of the
property is estimated at §1 million.
However, the gift Is added back to
Lisa’s estate at the orlglnal value of
$300,000 and not at the fair market
value of $1 million estimated at the
time of her death.

Gifting via a trust: Gifting to mi-
nors via trusts constitutes the third
gt planning strategy. Trusts permit
the grantor to postpone the donee's
recelpt of the trust property at a
prespecliled age,

Under the terms of a trust, a trus-
tee can by given broad Investment
powers and through the use of a
trust, the donor Is able to designate
the distrlbutlons of trust property to
the minors at the ages considered
most desirable by the donor.
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Is your portfolio
getting the attention
it deserves?

Come to a free seminar and learn how the
Merrill Lynch Consults®™ service can help
you select a professional manager who
shares your investment philosophy.

There are some excellenl investment opportunities in the
market today. But how doxuu {ind them ?

At Merrlll Lynch we understand that you feel an enormous
responsibility for the attention your investment porliolio
receives, Attenllon you can't often glve. That's why we created
the Merrill Lynch Consul(¥™” service for businesses and
indlvjduals that want a lrustworlhy way to choose an
Investmenl manager who wlll seck to provide maximum
returns within acceptable risk and Investment constraints,*

At this seminar, we'll discuss the other benelits of this new
service and the quarterly evaluatlions that help you keep track
of your portiollo’s performance.

he seminar s [ree, but seating is limited. To reserve your
seal, call us at the number below, or mail the coupon, Come to
Merrill Lynch for advice you can rely on,

DATE: Thursday, June 7th TIME: 7:00-9:00 p.m.
PLACE: Embassy Suites
Southlleld

SPEAKERS: David J, Boor, Merrill Lynch Assistant
Vice President and Financial Consultant;
John M. Bush,
Merrill Lynch Senlor Financial Consultant

RSVP:  313-737-6311

Certaln minimum asset levels are required.

Mall to: Mert)ll Lynch, Plerce, Fenner & Smith fac,
32255 Northwestern H! l!hwly. Sulte 260,
Farmington Hills, M1 45018
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O Yes! Please t for y
Merdli Lynch Consulta™ Service.
O No, | cannol attend. Please send Information on the Consults service.
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Nations #1 Small Business Advertisi
‘or his Intensive One -Day Program

yourself to call now for more infomation
Early reglstration saves rou moneylli -
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ADVERTISING SYSTEMS, INC.
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Is coming to The Troy Holiday Inn on Friday, June 22 .
"BUILDING BUSINESS WITH EFFECTIVE ADVERTISING®

If you're serious about bullding your business, or. are in
charge of the adverlising decisions, you owe it to

and leancd heavily on holidays llke
Mother’s Day, developing thetr own
version of The Stare, this time di-
rected at any lady who happened to
be sitting In the passenger seat, ¢f-
fectively communlcating the non-
verbal message ‘cheapskate, cheap-
skate. . .” untll you coughed up,

‘This was also the beglning of some
sinister undertones, particularly af-
ter the rumor started that the rose
people were turning over the money
to followers of Rev. Sun Moon. |
tended to discredlt this one, until a
rose guy showed up downtown at the
on-ramp (o J-75 with a sign ‘I am not
a Mooney.” Yeah, sure.

Now comes the beglnning of a
trend T first motlced in Manhattan,
which is a guy with a windshield

cleaner in his hand who runs up,to
you at a staplight, gives a few qulck
wipes and then fixes you with The
Stare. .

In the BIg Apple, this sort of thing
is best done by a tough-looking black
kid who Is leantng on the window of
2 nalve suburbanite, who has heard
stories about how if you don't pay
these guys they will snap your
windshleld wipers off, so they pay-up
even if It's raining. Seasoned urban-
ites adopt the basic Goodfellow TV
stare, and wait for the light to
change. Smart guys turn their
windshield wipers on, and then the
washer guy usually snaps the Wiper
blade off.

Now that [ think about it, maybe
the drive-in funeral parlor might be
an idea whose time has come.

tax collector’s ax

Gifts 1o charlty: Gifts to qualified
charities offer another Important es-
tate planning strategy. As a general
rule, giits to qualifled charittes are
deducted from the gross estate be-
fore estate taxes are calculated.

Gifts to charitles can be made el-
ther outright or through the use of a
trust. Depending upon the type of
charitable trust selected by the do-
nor, the trust property can assure an
income stream to the donor, the sur-
viving spouse, or other beneflclaries.

For Instance, a living charitable
remainder trust provides a current
income tax deductlon equal to the
present value of the remalnder In-
Lerest left to the charity. In this case,
the donor’s estate is reduced by the
value of the property transferred,
and future income {rom the asset is
taxed to the income beneficiary
rather than the donor.

Disadvantage of Gifts: While gift
giving has great potential to reduce
the donor’s income tax and future es-
tate taxes, it has several drawbacks.

® Without proper consideratlon
for future needs, a person may give
away 100 much property during
carnlng years and become financlal-
Iy strapped after retirement.
® If a husband decldes Lo give
substantlal glfts to his wife under the
assumption that both will continue to
llve together, but later on is di-
vorced, then he will have glven the
gift Lo someone who no longer shareés
tis life. Similar lmitations apply 1o
charltable gifts. .
& If a taxable gift or bequest Is
given to grandchlldren, a generation-
skipping tax may be Imposed on the
gilt. The tax Is imposed at a flat rate
of 55 percent, but there Is a $1 mNn-
lion exemption te be allocatcd
among 2l of the grandchildren.
Consequently, lifetime gifts shouh!
not be allowed to compromise ity
trade-offs among various objectives
established for maximizing financial
welfare, e
Sid Miura is a professor of °
Jinance, school of business ‘at
Oakland University end owner of
Coordinated Financial Planning :
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