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N THE corner of Five Mile
and Farmington Road.in
Livonia sits a small, white,

metal building called

Bates Hamburgers.
To some of the many people who
pass by, IU's just an old hamburger
smnd But to Dan Hershberger,
roadslde ¢nthuslast and assoclate
prolessar-of graphle deslgn at the
Center for Creative Studies {CCS) in
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Detroit, it's a vintage example of
Jate "40s roadside architecture anda -
significant piece of American
history

"It's a great example of a
prefabricated restaurant from that
time period, and it's virwually
unscathed,” Hershberger said. “You
literally ordered one from a catalog
and you were in business, They were
so standardized that only one of the

two owners of Bates could get their .

name in the space above the door.”

Hershbecger, who grew up in
Plymouth, has spent the last several
years studying these bits and picces
of the American roadside:

" hamburger stands, service stations,

.slgns, diners and maps. And he

presents the results of his research
In a course at CCS titled, “Gas, Food
and Lodging: the Design of the
American Roadside.”

For Hershberger, these seemingly
mundane signs and oil company
togos show haw effective graphic
communication can be. Am] lhc.y
he!p mark the
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Left: Dan Hershberger, a
graphic design associale
prolessor, is shown Rere wilh
several of the historic
roadside signs he has

collected. All are made of
porcelain-enameled sleel
except for Ihe Waldhams
sign, which is made of
embossed tin, Clockwise,

rom up, 930;
Wadhams Motor 0Oil, late '20s
. or.carly ‘ags; Telaco. 1935;

: Gargoyle Mobiloil, 1920s:
Shell architectural gas
station ornament, 1920s.
Wadhams Oil and Grease Co,
became a major regional -
distributor for Mobil Qil.
Gargoyle Mobiloil was
produced and marketed by
Vacuum Oif Co., which . -
merged with Standard Oil Co.
of New York and became
Mabil Oil.

American roadside, as reflcéted in
graphic and architectural design,
will have vanished from the
fandscape.

Many peaple don't see roadside
artifacts as historically significant,
so they don’t make an effort to save
them. And everyone from Mobil Oi}
to McDonald’s tries to obliterate
company logos and styles that they
feel are outdated.

“A lot of 20th-century American
hjgtory is rooted in the automabile,”
rger said, “Much of what we
do, where we eat lunch, where we

‘gel our car serviced, the whole

development of suburban area,
would not exist without the
automobile. But we're going to wake
up in the 21st century and find that
miich of what happened in the 20(h
century will be torn down."”
Hershberger begins his course in
ihe=late 191h century because much

- of the roadside lodging and food took

its carly inspiration from what was *
available along the train tracks. But

Bales-Hamburgers, at Fwe Mile and Farmington Road in Livo-
nia,'is an untouched example of a latc '40s, prefabricated ham-
burger stand. The exterior and interlor are porcelum enameled
steel.

Red Knapp's Dairy Bar, on Main Street In

of transportation on
Amerlcan life.

HERSHBERGER IS worried that
suon much of the history of the
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to the vxlcvior, The bull&lng was bricked in the

downtown Rochester, was built. in the early early '70s, then restored at great cxpense a few

' 'S0a with panes of gluu called Vitrolite glued -years ago.

and set off for wéeks.

the ile offered a personal
freedom to go where you want to go,
soimething we take for granted
today.
In the 1920, *30s and "40s, driving
cross country was an adventure.”
Instead of aur well-marked
interstates, there was a network of |
slate and regional trails marked by
signs along fenceposts and telephone
poles. People would strap some
{olding cots and a tent on the
running board of an open-aie touring
car, tie on at least two Spare tires |

THE OLIL companies offered a
certain amount of security along
uncharted and ofien bumpy roads.
- They built gas stations {o took ke
country cottag ffercd ol and
windshicld cleaning and ma

Around 1915, an advertising man

am B, Akins, who often
ng the mountains of
approached Gulf
aboul the tdea of distributing free
maps to customers.

The idea caught on, and soon all
(he major oll companies were .
distributing free maps stamped
firmly with the company logo. All
these design clements helped to
create a corporate image that
drivers could.idontify-with-as-they-
drove across the countr;

In addition 10 gas stations,
Hershberger also studies other

.institutions that sprang up to serve

the American driver: diners, drive.

sociologtcal phenomenon. they

adiner counter,”

A doctor can sit next to 4 plumber
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vmtage signposts

tns, McDonald's and tourist camps.
Diners, which were entirely made

In a factory and always offered

counter seating, were an important

and have free conversation. There
are nu lxrs "o § SEQALS, NG second-

class sea

()lun located next of factories,
vere also largely a male
dottasin, although some tried to

“There are no class distinctions at
Hershberger said,

Ploaso turn 10 Page 2

OME MARKETING SPECIALISTS |

Copytight 1993 by J . Paine. All Rights Reserved

SAVING YOU
REAL ESTATE
COMMISSIONS IS
OUR BUSINESS...

We Exclusively Own

TRIPLE-TARGET"

The only intelligent home
selling system in the U.S.A,
for homeowners who want:

® FASTEST SALE
- ® HIGHEST SALE PRICE .
® LOWEST COMMISSIONS -

((NEVER AGAIN PAY 6% COMMISSION))

caLL topay For Your FREE
TR!PLE-TARGET BROCHURE

CALL: (313) 353-71 70Mnln ottice
’_ﬂ] @ 655 3030 937-1334 - 228-2090

OAKLAND OFFICE WAYNE OFFICE MACOMB OFFICE
IO RN TG RUASE  *WE SELL HOMES IN 19 COUNTIES'
OVER 90% OF OUR HOMES SELL

NATIONAL HEADQUARTERS
26222 Telegraph Road:Suite 300/Southfield, Michigan 48034




