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Houses of tomorrow evolving today

By Gerald Frawiey
stalf writer

Meet George Jetson? Be George
Jetson?

Probably not. The house of the
year 2000 will not be an clevated
space platform with malfunctioning
transport tubes, runaway walkways,
mechanical arms deftly {(and some-
times harshly) inserting a pipe In
your mouth.

According to Gopal Ahluwalla, di-
rector of rescarch at the Natlonal
Association of Home Builders, the
bome of tomorrow will closely
resemble the house of today — on
the outslde.

But on the Inslde — to paraphrase
tablold television — that's a whole
dlfferent story.

Abluwalin sald changes are being
driven by the demands of home
huyeu — not by the desires of bulld-

'n.e quickest way to go bankrupt
in this business is for a bullder to
build w*l he thinks people want,
and not {gat the people want.”

Lifestyle changes that include peo-
ple entertalning more and working
in thelr homes; demographics
changes llke the nging of baby
boomers and an increased number of
women In the work force; and the In-

of new force

smaller homes, but they must be bet-
ter deslgned to accommodate fea-
tures like two master bedrooms (one

— one would think economlics would
foree municlpalitics to accept higher
densitles — but he hasn't secn any

on each floor) with pl , media
rooms, exercise rooms or arcas,
large welllighted kitehens, two full
baths with scparate showers and
lubs and two half-baths, Ahluwalia

llomu of the future wlill also most
likely include home offices, aun-
rooms and Florida rooms, Ahluwalfa
sald. They wlll have two-car garages
for the most part, but three-car ga-
rages will become Increasingly more
common, Ahluwalla sald.

Builders will also continue to
focus thelr efforts on energy offi-
ciency with more advanced for-
naces, water heaters, windows, insu-
lation, low-flush tollets and reduced-
flow shower heads, Ahluwalia sald.

ALLAN SHAPIRO, president of
Slngh & Shaplro Construction Inc. in
South{leld, sald that from what he's
scen, the natlonal assoclatlon’s pre-
dictlons seem pretty close to the
mark. .

"That sounds exactly tlke what my
wifc wants,” he said.

Shaplre dlsagreed with one ltem
— the popularity of nine-foot cell-
ings. Nine-foot ceillngs may add an
air of prestige to a home, but from a

bullders to be more accommodating,
he said.

TOMORROW'S HOME will be
two-story colonla), with a two-story
foyer and nine-foot ceilings, Instead
of clght-foot ceilings, Ahluwatla
sald,

Reversing a trend of recent years,
bomes of the future wlll be built on
smaller lots. But in keeping with
present trends, homes will be slight-
ly larger than today's average,
Ahluwalla sald.

Buyers may be willing to accept

cost dpoint, they don't make

sense,

“Studs come in elght, 10, 12 —
two-fool Increments ~ nlne-foot
cellings will mean wasting one {oot
per stud.” Bullders are consclous
about controlling costs through
waste reductlon.

“It might happen in upper end
Immu, but they (nlnvlno! celllngs)
won't become eommon."

Shaplre sald some other aspects of
the study stretch eredulity, but most
of It is not beyond reason. For exam»
ple, It's conceivable that larger
bomes will be built on smatler lots

Future demands

By Gerald Frawley
stalt writor

Housey aren't the only things that
will be changing by the year 2001 —
builders will change too.

Cost controls, competitlon and
technology will place new demands
on builders who will have te change
the way Lhey construet houses and do
business, according to National As-
soclatlon of Home Builders director
of research Gopal Ahluwalla,

Niche marketing, Ahluwalla said,
will allow bullders to improve thelr
abllity to target lpecmc markety —
both In bullding for them

“That’s no surprise,” he sald.

By building In a certain location
and including certain fcatures, build-
ers arc_able to attract certain
buyers. The real changes will come
in getting those buyers to models.

By using computers, direct mall-
ing, and marketing studics that have
more information on what certain
buyers are looking for, bullders wilt
be able to be cven more specilic, he
said.

A LABOR SHORTAGE and In-
creased material costs, Ahluwalia
said, wlll mean more manufactured
In houses of the fulure,

and advertising for them.

Michael Tobln, president of Mike
Building Co. in Farmington, said bet-
ter marketing is a logical extenslon
of what builders are already dolng.

;-

Manufactured components may
have been a problem years ago when
quality was suspect, but many of the
bugs have been worked out of pre-
manufactured components, he sald.
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that’s

RICHARD KOMER, president of
Wineman & Komer Butlding Co, In
Southfield, sald much of the study's
fIndings make sense.

Larger kitchens, home offices,
better designed and open floor plans,
medla rooms — most of these pre-
dictlons are well founded on market-
ing trends.

“Two-story colonlals give people
privacy — they can get away from
the rest of the house — but it is also
less expensive,” he sald. A colonial
means less roof space per square
{foot, less truss, casier heating and
less watl space to name just a few of
the economles as a multl-story struc-
ture.

But bullders must be careful not
to get caught in the trap of followlng
trends.

“Not cveryone is going to want a
two-story colonial.”

There are o growing number of
older buyers without chlldren who
wlll want less space and single-floor
living.

*That (the two-story home) may
be true for the famlly, but the empty
nesters are thinking ahcad to when
they wan't want to ¢llmb stairs,”

Komer sald he believes homeown-
ers will continue Lo press for more
open floor plans, bigger rooms and
better design In thetr homes.

Media rooms will become more
important as people seek thelr enter-
talnment at home.

“We know this (s bappening al-
ready — the marketing studies show
people are spending less for enter-
tainment."”

Large kitchens make sensc be-
cause they are the most common
gathering places - which Is surpris-
Ing as more people cat out today

than ever before, .

“The kitchen has become the focal
point of the home,” he said, Even
though the Kitchen i3 used less,
buyers are looking for fully equipped
ltchens.

“What §t all comes down to is con-
venlenee,” he sald, Teday's buyer is
looking for convenience.”

JOHN P. BOLLAN JR,, vice presl-
dent of Bellan Bullding Co, In Troy,
sald not everything the NAHB study
is relevant to the southeastern Mich-
igan market,

Michigan no longer responds di-
rectly to the overall housing market.

"It used to be things were tried out
there (on the East and West Coast),
and then they would make there way
here,” he sald.

That's not nccessarlly the case
now. The recession that precipitated
the collapse of the East and West
Coast housing market hasn't had
nearly as great an impact (n the
Midwest, he sald,

But southeastern Michigan's Inde-
pendence from other markets
doesn't mean the NAHB's predle-
tions are invalid.

Bollan said he can see a time when
municlpallties will permit higher
densitles, “Whether it wlill be before
the year 2000 Ls another matter.”

Other facters such as local pat-
terns and weather will also. affect
Michigan housing.

Sunrooms and Florida rooms, for
example, are popular in (he South
and Southwest, but nat here. Decks
are far more popular, he sald, but
decks go unused for most of the year.

“Around here, people would trade
a sunroom for a larger famlly room
or great room,” he satd.

The great room — the evolution of
a combined famlly and living rooms
— has never really taken a firm hold
in this part of the country, he sald.
People In Michigan seem to prefer

homes with a separate family room
— for living In — and a living room
~ for doing nothlng in.

“Peaple around here just MNke that
extra room — they grew up with it
and don't want to lose It.”

Bollan said he belicves bullders
may even revive the now almost ex-
tinct front parch. Past trends have
driven people from the front to the
back of the home in search of priva-
cy, he sald, but he has noted an in-
creased interest in home plans that
include porches.

DANIEL BARTON, president of
D&J Property development in Can-
ton, sald he thinks the NAHB is
wrong in one Important aspect —
the exterior,

The NAHB study predicts that
home exteriors will resemble the
home of today In most ways, but
Barton is betting otherwise.

“I'm not just betting — 1'm build-
’I'IK.“

Barton Is bullding a “Victorian-
style ranch,” he sald, adding that
while the twe sound contradictory,
people will be Impressed with the re-
sults.

“People who have seen (the plans)
have been really Impressed. Home
buyers arc beginning to tlre of the
contemporary and Tudor architec-
ture that has become so prevalent in
the last decade,

“I'll think we'll sec a return to
good and varled architecture.”

Barton explained that he belleves
the status symbols of the last decade
- blg, opulence, excess — willl be
replaced by classical themes,

“If you want to Impress someone,
you won't take them home and show
them your blg house, you'll take him
home and show them your Van
Gogh."

Fine arts, clmlcal music and cul-
ture will be the prestige symbols of
the 1990s, he predicted.

new roles for builders

Tobin sald he belicves the labor
shortage may be.less of a problem
than materlal costs brought on by a
lack of materials.

Lumber, the basic bullding mate-
rial, fluctuates widely In price even
now, he said. Manufactured compo-
nents  constructed from  particle
boards and other composites permit
bullders to use more of the Jumber
that does exlst.

“It makes good scnse because IU's
moare affordable, and It will become
a necessity,” he sald.

Years ago, Tobln pointed out, car-
penters built roof trusses on site. To-
day, trusses arc pre-bullt by compa-
nics that do nothing clse.

Tobln said he fs less certain labor
shortages will spur the use of manu-
factured components that would
change house bullding from con-
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structlon to assembling.

“Right now, ) can get all the labor
I need,” he sald, But he agreed It's
possible that a labor shertage could
be brought on by a lack of new peo-
ple going Into the construction (ndus-
1ry.

HBUILDERS WILL become manu-
facturers of bullding products and
components, Ahluwalta said, be-
cause It Is a natural outgrowth of
what they do now, and because [t
wlll reduce the turnaround time
from idea to market.

Currently, bullders are responding
to the manufacturing Industry by ln-
corporating what products are pro-
duced as they come (o market, he
said. With Increased marketing and
a better knowledge of what buyers
want, bullders will begln making de-
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mands for products that don't extst.

Eventually, large builders will buy
‘manufacturing facilitles and become
the Innovators who produce products
for themselves and other builders,
rather than walt for the manufactur-
ers to catch up.

“They as bullders know what's
needed and what's not.”

Tobin disagreed, saying it will be
the rare builder who becomes a
manufacturer. “It's really not neces-
sary — everything we neced and
more ls alrcady available some-
where.”

The manulacturing industry that
serves the bullding industry Is quick
to respond (0 the market’s needs. In
fact, much of the information bulld-
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