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Michacl Hedge reve up for the Detrolt Grand Prix.

. public race vlewing, and a stunning

s Agencies mar

By Gereld Frawley
stoll welter * .

ket ‘new’ Prix

strictly positive — |hém is nothing negative.”
“Belle Isle puts Detrolt's best foot forward for a natlonal

From a national perspective, the Detroit Grand Prix ts one of
the most well known events in Detrolt, but with all the changes

.thls year — not the least of which Is a move to Belle Isle — It's

not surprising marketlng the event could be a blg challenge.

Hedge & Company of Southfield, a public-relations, advertls--

Ing and marketing services company speclalizing In promating
orlginal and aft ket products, has
been named the nationa) marketing agent for the 1992 Detrolt
Grand Prlx. L

Michael Hedge, company presldent, said being the natlonal
marketing agent for the Grand Prix requires a great degree.of
balance. K .
" Sponsors of a race want thelr name displayed and identifled
with the car, driver and crew; at the same time, too many
sponsors would detract from the overall value of cach aponsor.

“The blg trlck of marketing Is managing the program so it
has value,” Hedge sald, adding hls contacts in the autemotlve
markect should enable hls company to bring in spunsors the
Grand Prix has never had before.

Any possible advantage i3 going to come In handy. “it's al-

.ready crunch time.’

That's all the more true this.year because several important
defalls about the 1992 Grand Prix were resolved later than
usual. y .
First, there was the quesilon of where — and even Lf — there
would be a Grand Prix, he sald, -

Moving 1o Belle Isle for the 1992 Is tlg move for the Grand
Prix, which has previously been run on the streets of downtown,
Hedge sald. o

Although the decision has been marked by some controversy
and critlclsm, Hedge said he belicves the move is a good one.
“1¢'s bound to make It more Interesting.” * . o

Another Jactor that coutd have canccled the Grand Prix was
who was going to be in the race, Detrolt Renalssance Corpora-
tlon dida’t p with ship Aute Rac-

i audicnce of an estimated 9 to 10 millton,” he sald.
“Can you imagine how good (the race) ls golng to look from the .
Goodyear bllmp?

ABC's televising of the event wlll also be a hig plus, mainly
because the network |s carrylng the Indy 500 two weeks eariler,
Hedge sald. “I'm sure the announcer's will be saying, ‘Be with
us In \wo weeks for the Detrolt Grand Prix.’ ™

KEITI KAMINSKY, director of media relatlons for Detroit
Renalssance Corporation, sald marketing is erltleal evenfor an **
event as well known as the Grand Prix.

Kaminsky sald when Detrolt Renalssance began looking for a

‘natlonal marketing agent — Detrolt Renatssance handles local

marketing — it wanted someone who knew the antomobile rac-
Ing business. “It's without a doubt that Hedge & Company has a
great T in but even more mypx 1y, he
{Michacl Hédge) has a great reputation In motorsports.

- “He's a bellever — he's a bellever (n the race and he's always -

been a big supporter of racing in general” Kaminsky sald. T
- "licdge & Company was the logical chalce.

*The Grand Prix is the type of event that accomplishes the
Roals of the profit or lon — the clty of
Detrolt,” he sald. “It'shows our city is a viable-place to llve and
come and do business In. . )

Detrolt Renaissance also sponsors the Freedom Festlval and
the Montreux-Detroit nternational Jazz Festival.

‘BRUCE ‘SEDIK'. sentor aceount manager for Hedge & Com-

- piny, said the first order of buslness Is to Tine up a tltle sponsor. *

The tltle sponsor Is the primary sponsor. .

In past years, the tltle sponsor has been Valvoline, but the
company won't bé returning as thls year's title sponsor.

Alter a new Uile sponsor Is chosen — or more accurately,
while the thte sponsor Is belng chosen — the company beglns
contacting potentlal major and assoclate sponsors. “There real-
1y Isn't g serics of sicps that we go'through — many things are

1 C
ing Teams, Inc. (CART) untll December, “Normally, that's atl” -
“done In the fail.” T e
CART, the racing associatlon made up of Indy car racers —
as opposcd 1o the Formula One cars —-took over the Grand,
Prelxin 1989, .

There was also the question of who would televise the event.
Prevlously, the Grand Prix has’ been televised by CBS, but in
1992, ABC will televise jt. .

FROM A MARKETING standpolnt and as a ‘racing enthusl- *

ast, Hedge sald the changes for 1992 are for the better.
. As a racing venue, Belle Isle will be an-impresslve course.
The 2.1 mite, 14-turn track offers a challenging course, belter

at once,” Scdik said. Every national sponsor wants to
make sure there name Is displayed prominantly, Sedik said, znd
one of the most lmportant jobs he will have In the coming
‘months Is to make sure the sponsors” pames and logos get place-
ment during the race. . .

That-means worklng with the track set up and _televislon
crews to make sure everything goes off without a hitch; hesald.
“Basicatly, you start with turn one, and go through to 14"

There Is also a Jot of work to be done with national sponsors
who want to run speclal events; Sedlk sald. It's not unusual, for

-example, that a natlonal firm will use the Grand Prix as a

Yaunch poin} for a local or regional sale or prometion.

. Others use the Grand Prix for product demonstrations. Prod-

drop tn the
Detroit Skyline. - .

‘That heips hs Job, he sald, "Advertisers want to be associated -

with positive things — the Detroit Grand Prlx is an event that Is

uct. 13 are Important. tools for equip- |
ment and after market manufacturers. - T
“Some of the technology transfers {rom motorsports to ev-

“eryday family cars of the {uture,” he said.

W . | . N . T . E

TR s -

. GORMAS
ISOUTHFIELD]
_ The State Of The Contemporary Art
Teledraph at 12 Mile « Phane: 353-9080

Open Diuly 10 10'6; Monday. Thursday & Fruday ‘i §;
CLOSED SUNDAY.

“Rcentageself opdaretat e B Saie Lcadrd

- Show Pieces.
~ Low Prices.

%
OFF

DAYS ONLY

Save 33% on Ello~
contemporary de-
ot signs that make a
statement. 33% savings on the
entire collection of show piece
furnishings.. Buffets, vitrines,
entertainment units, dining
rooms, living rooms and bed-
rooms. Let a Gorman's designer

help you custom design your
-~ slatement from a beautitul selec-
tion of imported marbles, woods,
metals and glass. This special
offer ends Tuesday at 6:00 p.m.

And remember, during Gorman's
Winter Sale you can save 10% to
40% storewide. - .

€ 1997 Garran's
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