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John.Todd Ralph of Birming-
bam jolned Lintas:Campbell-
Ewald as vice president, nccount
supervisor on the Chevtolct car ac-
count. Ralph hns more thun -10
years experience in automotive ad.
vertising galnéd with McCann
jckson, ‘BRADO and: Ogilvy &
Mather. He hos a liachelar's degree

 In communications fram MSU.

.Desmn Reld-Coleman of South-[-
ﬁdxl Wi nppulmul executive mun.
aget for progrem’ development and
fecleral compliance for Modern En.
gineering. Reitl-Coleman bt be
with Cumu!cn ine, fur aucn years, |
where she s ‘ax a conmercial
Toun officer.” She earned o mnster
digree, with “hupors, in business,
mnnnguncm from CMU.

©Jalk A Kornnwycrjnlnulllmnn
Ceaft Manufactuting in Southfickl
an dizector of wnles.administeation,
Shewill be resgronsible for nll come.
pany - nales . adminisration func.
tiona, She attended Qakland Coro-
" munity College and Cedar.-Crest
College. She spent the past. 18
sents with Guatdinn Photo [nc.,
|, most recently’ an reginnal contrl.
er. e -

unoble 10 an with the dmngn would
tie-forced nut of busineas, lie snid.
Freedmnn ssisl it's common practice
for muil-order firms to inform custom-
*ems they stitl hove nn shligntion to pay it -
une tux — which is valent to a aales
. ‘tax —tntheir sal The constmer bias
" thie chunte to1ell the truth or nm (nn
Ihr yenrly tux form)."
Regardless of the o[ the ise
* xue, Freedmitn suid the angiment for n
level playing field just doesn’t stand up,
- “Heople don't buy from ua Irecause they
. Nigre to uvold paying sales tax; lln-) bu\
Deeanse we xell ;lmduuu you can Y ;.u'
fromn a Ipeal store,”
© Peaple “alko - I imail-order
Mowses, for convenierice sake, he snid.
[t (avolding salex tax) miny be an add- .+
. e plun, but it'F not the reason mail-
"~ order Buki
ing ficdd.
Jumen P llnllnn. pre qluu nml chi
ng officer of the Michigan Aws-
tion of Reraitees, sokd the associntion
of more than 3,400 smnll retailers is

® Individual states can t compcl mull~ordcr cumpunies to cnllcel snles
“ tax from customers and forward the money (o the various capitals,.-
_the U.S. Supreme Court has ruled, But Congress can. Th(. bnllle Imcs E
aredrawn and' consumers are in the middle.

Related story. pmvlnus page

field.”
Y,

*Thik iu an hmuv n{ﬂlnlly. of pari.

1 you huse o wimall businéxaman in
igan who hag invested in.the coin
munil) and, he is- compeling with »
compuny _advertising heavily in " this
nrens why ahould (the small buainess)
live to (collect) a salex tax oad not lhe

other puy?” -
-~ Calllng the lack of Mllu tax fur cata.

" ani -direct-market mef-
chandisers a #$3 hillion a year tax loop-
“hole which enables out-of-stute catalog

- any “other’ direct-marketing firms_ to’

_ avoid collecting atate taxes on the goocls

they sell.™ the Michigan' Assecintion af -

Retallérn is ueging Michigan's congres-

" ., sional delegation. to cnnct and suppert

"‘““"" "*“] pluy- " Joninlation compelling mnil-urder hous.*

. u to'collect nalea taxes, - * -
" Hallnn aaid It 5 also an issuc of reve-
nue. I o timeé when many states aze -
strapped for canh, they are remisy i

Pl!\\\l.!\ R

it chogses lu (10 0, v

. tiquiring the colle
Retailers nnil _snine
ménts are lin
urg Cum.n:»-l
Dircet minrke

Aty gavern-
i up behind firoposals 1o+

For nn}(m« whi's-éver bought soie-
thing from a inail-anter.company,:tike’
ventional mmllun hope to

‘Davld Mervenne joinel Ventu
‘Cnmm\lnicﬂ(innm In Troy nx a wr
er. Itin experience includey tee
. cal ‘writing for Vickers ik,
.h)dmuhn« compuny, nnd nlnﬂ wril-
ing for CL“HU. Cumlx\unlcnllunn. n
Joenl cidhilar telephone sepvive res
tuiler, Venture Cammunications is
an aitomotive u)mmullxcnflumll
: Araining agency. .

" hnmpuwr clive
business.
Rcccntly, the U

ruled 81 injthe cane anuill Compariv
tion v, North: Dnkota Depariinent of
Revenue that wtnte: baws charging N
order with the res)

of collecting atate taxes on merchan
sold-and then trunsferring thuse thzes

* to'the lm)ur W state pre unmmulullun .
al,

et murketers’ way« nf dnlm..

said requiring companies like
+lect mnn wauld be o burden — pe el
not nn, yiable bukden, but iv
would M{n Iy ereate n hurdxlip.

With the compiter
.ond woftwnre — arxl with constunt up-
.dates — u muil arder company could
conceivalily culleet tazes from vacl of.
its custpmers and transmit them hack
"o the respivetive state, but 1he resnlt
cauld mean wome companies that are

MONOI’\I‘\B

To submit mnlmuln ta this mhmm plcan' liﬂlll a
bricf bnmmph:rul summary along with a black-and-
ble, to: Business Editor, Gbsereer
spapers, 36251 Schioleraft, Livonia®

“ What sounds mu a vietry for ‘mail-
ottder companies, however, holds serious
overtones for the industry. 1h its de
sion, the conrt advised thst (.‘ungn-

| ‘Restaurant chain Competes
for part,_ of breakfast market;i.

‘& ‘But knowlng the level of cnmpetmon ou!
.“there, from fast food to sit-:down diners, we’

As the hackbone uf u new cume-’
a

PRiKN 16 generate mure TeveRUC
it nnn-mall + restaurunts,
taved Olgn's Kitehen, Inc.
opened its doors to theshighly com.
petitive morning crowd,

Olga’s breakfast menu is geasel

o heartestmast diners: snoked ture
key hash, fresh fruit plotters, note-
ral granola ceresl, n yojur
with pratein paweder and
umelettes prepared with i
erol nlternative,
Since we were trmclitionadly open
for lunch anil dinner, the morning
reprenented idle time fur ux, wo it
wan a patitea evuly to open for
hrenkfust,” snich Mictinel Sudofsky,
i renident of marketing anib ad-
vertining far Olgu's, which npend
its first-restaurint in 1970 in down-
town Binninghain.

“Hut knowing the levelaf compes

e, from fawt fond ta

. we Telt the only

¢ to compiete wis to offez seme.

different, That meons frexh

nts eoaked to ardler in under
five minutex.”

Strategy qucslidncd

Still, even healthy foml kerved in
a winp of time doean’t gunrantee
Auccest. .

Jelf Gabricl, 0 ehef and instructor
within the colinary aria progrumn nt
Schoolerait Callege in Livonin, said
If gtiven s choice, he would never go
into the breakfnst mnrket,
“A roxtnurant which opens for

Kl Dasi i

folt the only way to compete was to affer

somethlng different,’

M lchael Sadofsky
up- marhamu;

offcring brenkfast isn't likely to
ke or Break the compuny. Last
yenr, Olga's reported $50 million in

From 5! nerosk

challenge, Feom the begluning, fost-

fowl competitorn like Mrl)unuld‘n

and  Rurger .King lll]\'l
kfe with

the natian, 20 of which are in Metre
Detruit,

What's more, siner the muening

represents -idle time at Olgu's, o -
hrenk ki ; f

could help boont its peafit miegin i€
the pew money coming in ix enough
16 pay the respective ahare of rent
anil wtilities, which are custx geners
utedd whether a restaurant in open or
not. .

Hut Olga’s clocan't plan on break-
ing even. To lead the hreakfist
enmpaign, which begnn in Febru.
ary, the chain hrought aboard Wil
finm Pickete, faemer vaccotive chef
and co-foundber of the Beverly Hills
Gritl nw well an ezecutive chef at the
Richard & Reisw Remtaurnnt, bath
of which nee locmted in Binning.
lam.

The game plan )

“We didn’t went to do jusl an
omelette weapped in o picce of Olgn
birend amd call it breakfast," saidd
Pickett, who left the furmes restau.
ranta dnst December due to - time
"Knowing the level of

even,” ric). “How muny
dollurs you bring in when the
average customer apends anly $3 or
$47 If yuu have 100 cuntomern each
marning, that's 3300 to $400.

“1F you have six of seven employ-
een muking $5 to 86 an howr, you
mny make u little bit of maney, Per-
sonnlly, 1 would never go into the
brenkfast market, The dinner mar-
kel in wheee you ke your money,
becaune there pmplr are apending
$18 ta $20 nplece.”

Hecaune Olga'u abresdy haw an ex-
tablishied lunch anit dinner crowd,

competi we were up againat, we
hud to make n satement and set
owraelves npart from fast food and
the $1.99 breakfust sgrvedd at places
tike Denny's.”
Enter the smoked turkey bash,
which Pickett anid wan a henlthier
alternative ta cnrned beef haab,
which in often prepured fram the
futty portion of a brinket. The chef
alvo crented o cionnnion coffee,
fritters, mulfing, french toast, Bel-
gian wafllex and a yogurt cooler
mnde with baney, bananns, orange
juive and strawberrics,

Still, “theee are deep pockets to

‘Butger K' 3
e wa-cn

tuste in mind, with little lhum.lu
for nutritipnal vitlue, The strstegy
hax worked out well, :
Brenkfast brings in about 20
conts of every dollar MeDonuld's
cowh Tegisters Fing ugh even an oo re-

cent imsue of Cunsumer Reparts

Tound that fast-fuod exg wandwi
with cheene and  meat
MceDonald’s MeMuffin

3 40 grnenn of fat, close to twi-
[ 6 dday's fnt quotn.

le convenience: his nlwnyns
1 high on the'dist af breakfast
1% on the go, only recently, with
the advent of healthi . han

shin
W

nutritien been n connillvmlmw

Pickeit naid his biggest chals

tengen in- bringing  Dreakfat to

Olga’s ‘wan creating n healthier
men while warking out time, logis.

tic andh teaining factors. Prices weee

nlse kept low,

“In prepating the meny, mn-\ uf
my time was apent mean k how
long It touk te prepire, conk and
rerve an item,” said Pickett,

While Sadafaky declined to reveal
how much Olgn's spent bringing the
breakfast campalgn up  speed, he
saidd the company hlred vver twa
dozen new employces to comple-
ment existing stalls. To dnte, B
fast In fvailable 7 10 11 aan. e
day except Sundny, when bours are
8 .m0 pan. '

Only the Birmingham, Lathrip
Villnge nmt Weat Bloomfiekl res.
toueants segve breakfast, though
Sandofsky naict the chaln will expand
portions of the menu to mnst af its
otitlets aver the next-few yenrn.

merely sevking a more level playing -
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You should be Advertising, Couponing and Sampling in
this Newspaper...and over 15 million just like it.

The Top 50 Metro Market
A & B County Suburbs
68% of Households with.
-78% ACYV through...

. Suburban Select...
Solo Inserts, ROP and Sampling. Targeted by Zip.
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+ Reaches Millions of Surburban Households not covered by
Sunday FSl's

IN THf SUBUﬂBb OFA & [1 COUNYVES
420 LEXINGTON AVE. SUITE 2150
NEV YORK, NY 10170
(212) 986 8986




