4C(F)*x

Advertising

The Observer/ THURSDAY, OCTOBER 16, 1992

Cre it Unions:

A Unive al Language

v

1992 International Credit Union Day
- Ocluhcr 15, l9‘)’

Credit Union facts

Membership:

Michigan credit unions have
3.6 million members, which
means more than one out of
every hree Michigan citi-
2ens is a credit union mem-
ber. Nationally, over 62 mil-
lion Americans belong 10 a
credit union.

Assels:

In the past decade, assels
held by Michigan credil
unions have grown from $4
billion to almost $12 billion.
Across the nation, credit
union assets have reached
$241 billion and grew 11%
last year alone.

Insurance:

All Michigan credit unions
are insured by the federal
government up to $100,000
per member account
{hrough the National Credit
Union Share Insurance
Fund (NCUSIF} adminis-
tered by the National Credit
Union  Adminisiration
{NCUA). The credit union
insurance fund is the satest
o! all federal deposit insur-
ance programs.

Loans:
Ahhough each Michigan
credit union establishes a
loan policy lailored to the
needs ol its members, cer-
tain general \rends are evi-
dent. Only one haif of one
percent of loans from Michi-
gan credit unions can be
classified as '‘commercial”
in nature. Over 40% of the
loans are small consumer
loans, 36% are auto loans

outstanding loans exceed-
ing $6.8 billion.

Savings:
Savings in Michigan credit
unions total over $10.7 bil-
lion. Nationally, over $219
billion are on deposit in
credit unions.

Diversity:

Credit unions continue to
reflect the diversity of
American society. In Michi-
gan, the largest czedit union
serves over 100,000 mem-
bers while the smallest
serves less than 100, At the
end of 1991, Michigan had
582 credit unions.

Uniqueness:

Credit unions are not-for-
profil, member-owned i-
nancial cooperatives orga-
nized solely to meet the fi-
nancial needs of their
members. Directors serve
without compensation and
more volunteers work at
Michigan credit unions than
do either {ull-time or parl-
time employees.

Common Bond:

Credit unions do not serve
the general public. Mem-
bers mwst fall within the
membership field of each
credit union, thereby eslab-
lishing the *'common bond"*

uniting its members. Cur-
rently, nearly 58% of Michi-
gan credit unions have pri-
mary membership fields
based on occupation, Near-
ly 24% are based on asso-
ciation groups and the re-

Security, Service and cost;
Picking a financial institution

Mos! of us pay lots of allention
to carning our money. We work
tong haurs, study our business,
research the competition, moni-
tor our boss's reaction, cater to
the client's whim and seek dill-
gently for opportunitios to make
more money. Once we have ihe
money, however, we are some-
1imes thoughtless of how we haa-
dleit.

Take choosing a financial insti-
tution, for example. How did you
select where you deposit your
money? Was the location con-
venient? Did your parents save
there? Were they aitering a free
toaster the week you needed a
checking account?

Banks, savings and loans
(8&Ls), and credit unions are
the three most common types of
financia! institutions for basic ser-
vices such as saving, thecking
and personat loans. Banks and
S&Ls are business thal make
profits from their customers for
their stockholders. Credit unions

are nol-for-pralit tinancial coop-
eralives, owned by their mem-
bers, Every bank, S & L and cred-
it union is a1 least a little different
from every other and consumers
need to choose their financial in-
stitutions carefully.

There are three basic concerns
when choosing a financial institu-
tion; security, services and cosl,
Given the turmoll of 1he financial
world in receni years, security is
not to be overlooked. In Michi-
gan, banks, S&Ls and credit
uniops all carry the same lederal
deposit insurance coverage;
$100,000 per accouni. Although
the national credit union insur-
ance program is belter funded
than that for banks and S&Ls
due to recent problems in those
industeles, each fund is backed
by 1he *tull faith and credil of the
federal government."'

Services, however, can vary
widely between instilutions. Be-
gin by making a list of what your
needs are from a financial institu-
tion. If you're looking to tinance

an oil exploration project in Si-
betia costing two billon dollars,
you're going to need a major
commercial bank. it you want a
savings account with a good in-
ferest rate, a checking account
without too many service charges
and low rates on car and home
loans, the credit union down the
block might be perfect.

Once you've determined your
needs, it is time to check costs.
There are often significant ditier-
ences between inslitutions when
it comes to charges, rates and
fees. Take your personal list of
what services you want from a fi-
nangial instituiion and start call-
ing those in your area. Ask for a
complete explanation of fees and
note such things as minimum
balances, charges tor writing
checks or using the automated
teller machine (ATM) and
monihly service charges. Be real-
istic about your needs. How
many checks do you wrile each
month? How much will you actu-
ally keep on hand in a savings ac-

count? Do you use an ATM fre-i
quently? Does your company of-1

fer direct deposit of yom.'
paycheck?
Be aware thal banks and;

S&Ls are commercial inslitu-}
tions open 1o anyone with:
enough money to affard thelr ser—'
vices. Credit unions, on the other
hand, are member-owned coop-
eratives and you must be a mem-1
ber to use their services, Call ycur.
area credit unions to inquire as to:
whether you may qualify Inv.
membership.

Don't forget to factor in cnn~
venience. Il you work next door:
to a bank, that may save you;
time. If the credit union on the;
other side of lawn has no fee for}
using an ATM machine, location;
may not be important, :

What is important Is that ynuu
needs are met effectively wnlhuul«
costing you mare than it should.: :
You work hard for your money.:
Make certain that it works hard.
for you by choosing Ihe righi
place to pul it,

Consumers rate credit unions #1

Consumers have once again
picked credit unions as the tinan-
cial institution with which they are
most satisfied according to a poll
released by American Banker
Magazine. The survey also dem-
onsirated that the member-
owned financial cooperatives

SUMMARY OF MICHIGAN
CREDIT UNION FACTS

» Michigan credit union
membership exceeds 3.6
million.

» Michigan credit union as-
sets exceed $11.9 billion,

« Michigan credit union sav-
ings exceed $10.7 billion.

+ Michigan credit union
toans outstanding exceed
$6.8 billion.

+ There were 582 credit
unions in Michigan at the
end of 1991,

» Savings in every Michigan
credit unicn is insured up to
$100,000 by the federal
govemment

*85% of all Michigan credit

were most likely to have im-
proved service and lease likely to
cause concern about the safety
of depasits.

“This is no surprise 1o us," said
Michigan Credit Union League
President Kenyan Bixby, "'Credit
unions have been rated above all
olher financial institutions each
year since American Banker
started 1aking this survey in 1984,

The survey showed 78% ol
credit union members were "'very
saligfied" with their credit union,
up from 70% in the 1380 survey.
By comparison, 65% of bank
customers and 62% of savings
& loan customers were ‘“‘very
satistied.”” Only 9% of credit
union members reported being
“very concerned” about the
safely of their deposits compared
with 12% of bank customers and
19% of savings & loan custom-
ers. Credit unions afso scored
higher on satistaction with service
charges, deposit rates, loan rates
and prompt loan decislons.

The survey was conducted in
May by the Gallup Organization.
Inc. of Princeton, New Jersey,

and 23% are morigage maining 18% are based on unions are aifitiated with the i i i
loans. At the end of 1991, residential or mulliple Michigan Credit Union g?d ','"{,‘2,’;“,'::?;’;‘;{‘}?"‘S’S.';“cel‘gj
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Detroit Federal Employees Credit Union

17726 West Eight Mile Road
Southfield, Michigan
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Members Make The Difference.

some of the best rates around.

conveniently Jocated offices today.

WE LIVE AND WORK IN
YOUR NEIGHBORHOOD

One of the hcncﬁl.s of living or warking in any mmmumty we serve is being
eligible to join Community Federal Credit Union. Choose from a wide range of
Tending products, as well as a variety of savings and checking programs, that offer

To take advantage of all ynur community's benefits, call or stop by one of our

Community Federal @8-
Credit Union .
You deserve our interest.
I’lymuuth “anton ‘Northville
500 5. Tlarw 44570 Fool :
1313) 453 1200 (313) 455.0400

Acovta federally insured In $100.000 by KCUA. an agency of the U8 eenment = Egual Jmnng Leoder

Michigan credit unions have
seen strong growth combined
with siability. Assets in Michigan
credit unions grew from $4 billion
in 1980 to over $11 billion in
1990. Today more than 3.6 mil-
lion Michigan residents are credit
union members, more than one

out of every three Michigan resl-:
dents. n

The Michigan Credit Union'
League is the primary trade 8sso-’

ciation representing Michigan
credit unions. Established in
1934, it is headquartered in
Southfield. .
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Growth in Members
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Edison
Credit Union

CELEBRATING 47 YEARS OF SERVICE f
TO OUR MEMBERS 1

October 1944 -

660 Plaza Dilve
Sulte 2155
Detrolt, Ml 48226
313/237-9795

October 1991 :

“If you're shopping for
hetter interest ratgs,
it can-pay to take a

The Wall Street Journal
September 1992

major financlal survey conducted by Bank
Rate Monitor, and recently rej
Street Journal, found that consumers can save
money when they borrow from a credit union.

Wwhat makes a loan from acredit unlon such a good
deal Is that these memberawned omanrzauons

ported on by The wall

lna no stockholders, they do not have to ceneme
profits for outside investors. tt allows them to
charge their members lower rates.

It financlal

U
tionquite like tt.

place of worship.

cost credity unlon 1oanvaur first choice.
Your credit union, There's no other financlal institu-

For more nformation on loan services and rates,
check with the credit unlon that may serve your
place of employment, your community of your
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