Page 88 (F.LP) t

Observer Newspapers, Inc.

Wednesday, June 16, 1971

‘Downto

A. ALFRED TAUBMAN
Shopping Is An Outing

wn’

FARMINGTON
‘The concept of a downtown
rea in a city is a 19th cen-
fury phenomenon which does
not fit into the new growth
patterns of the 20th century.
That is the view of A, Alfred
Taubman, chairman of the
board of the Taubman Co. of
Southfield, who sees future
rowth as being very
precisely planned to give
xact services to large
umbers of people.
Taubman is a builder of
{‘downtowns™ which he calls
regional: retail centers. He
ays these new centers,
sprouting up in Sterling
Heights, Ann Arbor and
possibly] Farmington Town-
ship, will meet the social
eeds which have been
provided by the old downtown
areas such as in the cities of
Plymouth, Farmington and
Birming‘ham.

TAUBMAN  DOES
visualize himself as a
sociologist but as a
businessman who must meet
he needs of people to
Femain’ on top of a very
competitive field.

not

The Taubman Co. has
developed one million square
feet of commercial floor area
thus far in regional centers in
Michigan, Tllinois, Wisconsin,
New Jersey and California.

The firm is now developing
centers in Ann Arbor and
Sterling Heights and hopes to
get rezoning for a project in
Farmington Township for a
300-acre site on 13 Mile bet-
ween Halstead and Haggerty.

Chicago Today magazine
has described Taubman as
“the shopping center's
Michelangelo. His super-
structures offer the consumer
a near-fantasy escape from
the dull, dirty-dish world
outside.”

Taubman explains:
“Glamor is the thing. The
shopping center as escape
from unmade beds and dirty
dishes, the shopping center as
entertainment. If you must
go out and spend your money,
you might as well enjoy it."

He speaks with conviction
that customers shop at his
centers as a leisure time
activity and enjoy doing so.
“The public wants a place that
parallels other types of en-

T

S pRICE
pﬂl%[/ll(lllkﬂ

ae

" FATHER'S. DAY
- SPE

R SAW

o
nd control. Safety-ep-

£00 6%~ blades-Bevel and depth scjust-

ments

16" DOUBLE EDGE|

SHRUB & HEDGE TRIMMER

Black & Dacker s 2 999
MODEL 8120

easily mada Exhsust keeps sawdust swsy from

| curting e, -, Formerly $24.88 $19.99

Black s Decker

Black &

3/8" DRILL KIT

26 pieces

case. 'Sp'sé‘ial. $18.98

EDGER &
TRIMMER

MODEL 8220

IDecker

in carrying

E MODEL 7116

Black & Dacker
DELUXE

AwN

_—
j RED-Woo
PRESERVER

=

REDWO00D FORMULA ‘99

PRESERVER ~ HOUSE PAINT
for all woods, ® All'weather
stops decay © SAVE $2.50

$5965— $ 6

99
Gal.
r Rep 9.49

CEMENT]|
PAINT

CLOSEOQUT-COLORS

CREOSOTED

5185,

woop 13
PRESERVATIVE 1300 LINE
LUCITE
HOUSE PAINT
ELECTRIC ® Built-in primer

charcoar $198

LITER

® Dries in hour

O $SER99

. Gal.

SAVE *100°

ALUMINUM SCREEN
AND STORM WINDOW

REPAIR SERVICE

10%

STORMS & SCREENS

Door Walls @ Insurance Work

OFF
with this
coupon

MADE TN ORDER

2300 LIRE

LUCITE
WALL PAINT

® Water clean-up
 Driss in ¥ hour

5599

LAWN MOWER
~ SERVICE

Free fnick-up; .

Delivery |
TUNE-UPS -- SHARPENING
All Makes - Models |
AUTHORIZED FACTORY

TORO SERVICE

_CHLORINE

3

;__GAL JUG

9¢

DRIVEWAY sz
DRESSING 7%

18499

OPE
10AM - 5 PM [

Dty Hourk 8:30 a7 pm.
Setrdey 9.0 um-9 pm.

“Diners

ST ER®
T AR W AR L.

¥ Sunpay TSNS 17162 FARMINGTON ROAD

BURTO!
)

e

N HOLLOW CENTER

| At SIX MILE RDAD

PHONE
261-9920

. mittance for

tertainment. And after all,
shopping is a family outing.”

A REGIONAL center is a
downtown * because large
numbers of persons gather for
many reasons -~ shopping,
dining, banking, browsing
through displays or to watch a
stage show.

“‘Downtowns in-

have
dividual per: iti e

Center serves a-market area
of 15 different ‘communities
consisting of 750,000 persons.
‘These customers live in their
“town” an average of 3%
years and because school
districts cross municipal lines
and because there are no
green barriers separating the
towns, there is no way for the
residents to identify with a

said,*because they are each
located - where they are to
accommodate a particular
group of people.

““Towns today can no longer
achieve the kind of in-
dividuality needed to support
the total growth around them,
The old towns must add many
goods and services to be
competitive with the new
suburban cities or be satisfied
with their present
capabilities.™

Taubman describes his
centers as the downtown area
for a regional area instead of
the downtown core for a single
municipality. He cites a
center Taubman Co. has built
in Schaumburg, I, a suburb
northwest of Chicago. -

ALTHOUGH located in
Schaumburg, the Woodfield

| LYI Program

At Cville
Junior High

Livonia’s Department of
Parks and Recreation again
this year will sponsor a
summer Livonia Youth, In-
corporated (LYI). Claren-
ceville Junior High will be one
of the host schools for the
junior high portion of the
program.

All junior high students and
those students who will be
attending the junior high next
year are eligible for mem-
bership.

«The program will begin
June 23 and will continue for
20 nights (no meetings July 2
and §). LYI will be open
Monday, Wednesday and
Friday from 6:15 to 9:15 p.m.

Membership cards will be
sold at the school at a cost of $3 °
and entitles the holder ad-
the entire
summer. Students without
memberships may attend by
paying a guest fee of 75 cents
for the night.

single

Residents soon will, be
saying: ““Ilive in Mt. Prospect
which is about 15 minutes
north of the Woodfield Mall.”
The center, Taubman adds,
becomes the identifiable
downtown ‘area for the 15
communities it serves.

“‘Our major road patterns
allow people o flow easily for
long distances and the corner
drug store has now become
the ‘mall in our shopping

center.

“We provide an in-
stantaneous balance of goods
and services by planning and
not because of competition.
Studies tell us what goods and
services customers want, and
they are provided in a regional
center instantly when it opens
instead of consumer wants
being provided through the
trial and error process of

THOMAS G. MOORE
of 32850 Brier Court,
Livonia, has been ap-
pointed to the newly
created post of vice pres-
ident and director of pro-

duction services of
Campbell-Ewald Co.,
advertising agency in
Detroit. An 18-year vet-
eran of the firm, Moore
will report directly. to the
executive vice president
and general manager in
this reali of work

unplanned competition. The
result is the same."”

A PLANNED development
gives the opportunity to allow
for open spaces, Taubman
stresses.

By using high density
housing, more people can live
on an acre of land, and.land
can then be freed for parks,
lakes and greenery. “*We must
learn to live closer together
and allow our open space to be
communal.”

The center his firm is
building in Sterling Heights,
‘Taubman explains, includes a
retail center with four major

department stores plus many _

tenant shops.

In addition, however, the
site will provide housing to
accommodate 3,000 families

College

Called 19th Century Relic

plus have an island and many
lakes with other open space
recreation uses.

In Farmington Townshlp,
‘Taubman Co. wants tolocate a
retail center with four major
department stores, 575 garden
apartments, 140 townhouses,
offices, restaurants, and
lakes, an island, park areas,
and a community center.

Taubman  sees his
developments as part of the
growth patterns of the future
even though regional projects
meet resistance from local
municipal planners,

“Local planners try to
fractionalize a market,” he
concluded, “and ignore the
fact that this is a mobile
society where centralization
will give consumers better
service.”

Budget

Hearing Set

Schooleraft College's $6.1
million projected operating
budget will be up for public

“scrutiny at a public hearing at

7 p.m. Wednesday, June 23.

Details on the projected
budget will not be released
until later this week but the
board of trustees had ap-
proved a tentative operating
budget in the amount of
$6,131,327 in April.

The projected budget is
nearly 10 per cent over the $5.6
million budget for the current
school year. It is based on a
projected student enrollment
of 5,950 — an increase of 254 (or
12.5 per cent) students over
this year's enrollment of 5,296.

The board of trustees held a
final study session on the
budget last week and the
college’s business staff met
for a full day Monday to
prepare the final budget for
the public hearing.

The college began
preparation of the budget in
December and since then it
has traveled a snake-like
course for review by an ad-

president and the board of
trustees, I

Included in the budget will
be the cost far the Sept. 13
millage election. The college
is asking an added one-half
mill for operating purposes
and another one-half mill for
general purposes in the
election.

Currently the college levies
1.77 mills of which .55 is for
debt retirement and 1.22 is fo
operations. .
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customer
service

If you have anj/ questions, calf us:

Lorraine E. Aho
Farmington

I take orders from you. when you call Consumers Power to apply
for service to your new home, I'll be taking your application and asking
you questions about the type of service you will need and when you will
need it. In our department, we also keep tabs on the progress of your ap-
plication as it goes through our engineering and construction departments.
Any time you want to know_where your job stands, { will be able to give
you the answer. Whenever you have any questions about your service, stop
in at our nearest office or give us a call. We'll do our best to help you.

Power

11801 Fammington Road
Livonia
427-5100
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