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Advertising )
Spurs Sales

Observer Newspap have a dy ic advertising
salas force without whom the fuil story of our community
could not ba told, for no matter how large or small it may

- o - - .. -be an ed plays-an-integral role in ONI's commitment to
keeop the public informed.

The e ic trands of 8 g ion may often be as
well und d by ding of adverti: as of the
business pages, and avery ad tells its own story.

The keting skills and business imagination of the

men and women who make up ONI's retail and classified
advertising stafls are tools ifable to the b

who seeks to increase sales and who wants to understand
the_total suburban matket.

.~ . Aware of such needs, and of the Observers’ proven
sales perf dvsrtising representati
mgularly introduce advertisers to the rich market area

sarved by ON{ and thereby heilp keep alive the communi-

"

Y so-vital in- 8 di ic.nation. . . as

While all mass communications media are supported T - - Mary Ann Kelley, Assistant to “"-‘“——-—--;--‘-’ -
by advertising, newspapers continue t0 receive the largest
portion of the annual doller i t from advertising,
and for a good reason. Newspapers soli the most goods by
offering advertisers many choices of form and design, vari-
eties of type and art, and the option of color.

ONI! advertising services are tailored to business
needs through a staff which knows its market and under-
stands what it tekes to reach it.




