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MALLSEMAINSTREETS ...

SHOPPING CENTERED

Spring scents
‘are in the air

. As Sandl Groenborg of Southfield so aptly ar-

. ticulated for all of us, “it’s time to open the win-

. dows and let winter out and let the fresh spring air
- in.” Slowly the doys are warming and a pale green
: is ing from the white land. But even

. though it may not completely feel like spring yet,

. the scents of the scason help to make it a reality.

:  Favorite spring scenta aro a8 individual as per-

- sonalities. Sandi associates spring with tho sweet

- smells of lilacs and Poueyluckla and the hem‘iy

" Shopping can be fun, but even more fun when the pur-
chase goes to help somegne in need. Cause Marketing

L | isthel d for p whose p da support
! shoppers’ sympathies.
By BUsAN DEMAGGIO The Nature Center Stores sell cal-
StAry Warmes endars, posters and bells with pro-
1t’s hip to care. ceeds to The Nature Conservancy.

And
born. .
The purchase with a philanthropic

8o “cause marketing” was

ck,

Retallera traditionally support the
community that supports them. The
latest way is through specially de-
signed products whose price tags are
shared with programs near and dear
to customers' hearts.

Tiffany’s has a scarf/perfume set
with a portion of the sale going to
benefit the Susan G. Komen Breast
Cancer Foundation.

Neiman Marcus has its 50 Againat
One fashion accessories line with a
portion of cach sale going to the
American Foundation for AIDS Re-
search, '

Jacobson’s is sclling Emil Weddige

N of Of course all aro-
" mas don't come from the garden. “I lave the smell
of freshly cut grass and the barbecue grill and the
firat jar of sun tea that you can put on your
. porch,” she says.
Manicurist Sue Warynsz of Dearborn Helghts
' also associates epringtime with lilacs, and she
longs for that first warm apring rain that perme-
atea the air with its freah, clean scent.

Floral gardens

To speed the scason, select potpourrie and fra-
grancea for your home, oils for your bath and per-
fumes for your body that capture nature’s blos-
soms in a bottle. Larl Karbal, 654 N. Woodward
in Birmi isaE tyl ic an
akin care boutique that offers ialty fi
aromatherapy, vintage jewelry and gifts. Once in-
gide, winter is forgotten as your senses are awak-
ened by delicate garden essences and herbal bou-
quets, contained in curvaceous flacons and
apothecary bottles. All of the neceasities of the
vanity table are beautifully displayed here.

Karbal’s new-
est lino of fra-
granca is Farma-
cla Del Cinghi-
ale from Italy.
We pleture the
eau de toiletto in
a spicy, refresh-
ing vetiver scent
($36) and the
larger bottle of bubble bath available in almond,
violetta, mimosa, tuberosa and other tantalizing
fragrances ($35). These are the newest and hottest
Italian scents.

Karbal's most popular fragrances are the vanil-
las from Parisian boutiques, L’Artisan Parfumeur
and Comptair Sud Pacifique. The sweet scent of
vanilla is noted for its soothing and nurturing ef-
fects. Comptoir's Vanille Abricot is a favorite of
Alexandra Awada, a Detroit achool teacher, She
found the combination of warm Tahitian vanilla
with the easence of apricot “really pretty, not
heavy."

The gardenia, my personal choice to herald
spring, is deliciously blended with coconut, ylang-
ylang and vanilla in the captivating fragrance,
Tiare by Comptoir.

To guarantee peaceful dreams of springtime,
slecp on a pillow filled with an herbal potpourri,

The Dream Company makes elegant damask
neckrolls that contain lavender, cedar, hops,
mugwort, wild vanilla and oak moss ($56). Hops is
the most soporific of all the sleep herba, while la-
vender is belicved to banish sadness. Mugwort is
reputed to induce plensant dresms and vanilla
and onk moss are mood enhancers. Lori Karbal
also has white linen and lace sachets to hang on
your bedpost that impart aromatherapy benefits
($23).

Fruit punch

Perhaps your favorite spring scent is that of
fresh fruits — grapefruit and mandarin oranges,
papaya and mango, These arc the fragrances that
instantly tranaport you to warm, tropical climes. If
g0, you'll love the botanical esaence of Mt!ﬂo)l by

lithographa with a portion of cach
sale going to the United Negro Col-

lege Fund.

Valvoline Oil Centers periodically
donato portions of the price of an oil
change to the Say No To Drugs pro-
gram.

Since 1988 the company has raised
more than $260,000 for conservation
projects,

*Cause marketing {a a wonderful
way for retallers to show their support
for issues that are important to the
people who are Important to them,”
said Colleen Creagh, retall account
executive with the Marx Layne public
relations firm.
¢ “On the other hand, customers are
delighted to make purchases that
could be of value to society. Cause
marketing is a double-edged sword.”

Cauge marketing may have got its
start in the 1980 music Industry
where LIVE-AID and FARM-AID
concerts gave customers the chance to
rock while making a contribution to
the homeless and hungry.

The theme plays on in the '90s.
Currently, each purchase of Dolly
Parton’s aingle Romeo goes to benefit
the American Red Cross.
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Scarf for the cure: Tiffany’s has designed this silk, pink and
grey scarf to honor the Susan Komen Breast Cancer Founda-
tion and its Race For The Cure. The 36-inch-sguare scarf and
a 3.7-ounce bottle of TIFFANY sells for $100 with 10 percent
going to fight breast cancer. A great Mother's Day gift. Avail-
gble at Somerset Collection in Troy or by calling 1-800-626-
649.

Managing a mall’s like governing a small city

Editor's Note: This ia the final story
in a serics looking at retail employ-
ment opportunitics within shopping
malls. The mall manager has the top
Jjob at a retail center, running the mall
like the mayor of o small city.

By 8usAN DEMAGGIO

STAY? WRITER

“The Meyor of Novi introduces me
as the Mayor of Twelvo Qaks,” said
Philip M general of

B ‘The most satisfylng part of my Job is making a
nice lease that upgrades the center. The worst part

Is probably hearing ahout

a water or sewer line

broaking in the middle of the night.’

Jean Hildebrant
Livonia Mall manager

security and operations

P
the Novi shopping center, with e
laugh. “And in a way, he's right.

“A moll is ltke a small city,”
Morosco said. “Malls have a public
worka department, a public relationa
department and a sccurity force.
Malls have reads to patrol in their
parking lots complete with stop signs
and pedestrian crossings. Malls work
closely with the chamber of commerce
and other community groups. Malls
sce thousands of citizens through
their doors each week.”

Morosco managed Briarwood in
Ann Arbor and worked at Fairlane
‘Town Center and Sears before coming
to head the Twelve Osks Mall where
many stores lead their companles in
annual sales. In addition to coordi.
nating the mall's operations with his

By 8uysan DEMAGGIO
8rarr WrITeR

Describing shopping centers as the
of t

directors, Moroaco sits on several
community advisory boards dedicat-
ing his energies to furthering trade in
Novi.

d the

and a marketing director,

Kathy O'Malley runs the North-
land Mall with simllar dedication to
the city of Southficld, O'Malley sits
on dozens of clvic committees and

Jean Hildebrant has
Livonia Mall for 29 years. Before
being named manager of the center,
she served as comptroller. Her dedi-
cation to her community through nu-
merous clvic and social committees
reaulted in her being named Livonia’s
“Citizen of the Year” in 1992,

“The most satisfying part of my job
is making o nice lease that d

likens Northland to *a small metrop-
olia,"”

“People consider tho entire arca
around tho mall part of the North-
land Center,” she said, referring to
the numerous officea and business
plazas adjacent to the mall, “We've
had babies born at the mall, We have
our own police force. We have a huge

lation of early ing walkers

the center,” she said. *The worst part
ts probably hearing about a water or
sewer line breaking in the mlddle of
the night.”

Hildebrant does it all at the Livo-
nia Mall with the help of an ass{atant

Jerde, speaking to design students
at Lawrence Techological University
in Southficld last weok, treated the

“last 1 life in the
world,” mall hi

to a slide show of his proj-
ccts. His rolio includen shopoi

Jon Jorde, secs it ae his duty “to
mako Jife happen’ in tho environ.
monta ho creates,

With a slow emile he summed up
his formula-for dozens of succesaful
shopping projecta (including Mall of
America), "If you build it, thoy will
come.”
But ho quickly added, "I try to
moke life happon in a space, decod-
ing, developing and building a uscr'’s
fantasy for the place they visit.”

districts in California, Kuwait,
Taiwan, Argentina, New Zealand and
Holland.

“No longer are malls the place to
simply go and buy things,” he said.
“They are the last public spaces in
the world where people go to bo seen,
hang out or window shop. Shopping
distriets of the future will becoms
more important in stature. Survival

at the center. We share our communi-
ty room with varioua local agencics.
We keep busy.”

Don Pyden s retiring in May after
20 years a8 manoger of the Oakland
Mall in Troy. He nlso served as mall

‘Architect brings life to mall designs

1990s as the age of conapicuoua con-
sumption ends.”

Jorde's projecta often: marry office
space, retail rcom and entertainment
areas together in forgotten arcas of a
city., The people traffic crosses over
each section to keep the district vital,
prosperous and populated.

“So much of surburbia js single-
purposed and self-serving,” he sald.
“Many areas keep out vitality and
need to be converted to mixed uses so
life can happen.”

The playground atmosphere at
Mall of America draws a million peo-

Ner before he ing into
the manager's shoes.

“1 also agree with the mall-as-city
analogy,” he said. “We award snow
removal contracts, Qur tenants are
neighbors in a retail nelghborhood.
‘Wo hold special events and serve as a
gathering space for the community.”

Serving on civic committees, work-
ing with people and managing the
mall, are Pyden's favorite parts of the
job. Not-so-fun is mopping the floors
alongaide the janitors when the
sprinkling system goes kabloooy in
the carly hours of the memning.

Looking back, Pyden had words of
caution for area mall managers.

“The competition for shoppers is
very, very tight theae days,” he said.
“Malls will have to do something dif-
forent to attract shoppers. Modem ex-
pressways have made it easy for
shoppers to jump in their cars and
take their retail dollare away from
their Iocal mall. Within the vicinity of
Qukland Mall, for instance, there are
dozens of strip centers to tempt
shoppera away from the mall.

“Shoppors will benefit," he said.
“As malls add more and more cus-
tomer services to keep their business-
ea thriving.”

will probably becomo the t
for shopplng center design during the
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Jon lordo

H20 Plus in Fairlano Town Center. Insp!
sen breezes and floral gardens, Mariel is an exhila-
rating, crisp scent with citrus overtones ($46).

T H20Plusisa
akin fitness cen-
ter offering bo-
tanically based
products for
bath, shower,
skin and hair-
care, designed
for the entire

- ) family. The vari-
ous fragrances are formulated to relex or invigo-
rate. My favorite {s Golddust, an exotic blond of
aloe vera and golddust Jeaves with the rich scent
of orienta) flowers. The creamy, foaming gol ia the
ultimate shower indulgence,

Sometimes a product needs only a romantic
namo to entice us to try it. Veranda ia Crabtrco &
Evolyn's nowest introduction to its fragrance line.
As its name implies, Veranda beckons its wearor
to the apring garden of tho deep south whore mag-
nolias, roses and jesmine bloom In wild abandon.
Here's to the long, balmy days of springtime!

Linda Bachrack is a Birmingham resident. You
can leave her column idcas at 953-2047, Ext. 1889.

MONDAY, MARCH 29

EASTER BUNNY VISITS

through Apdl 8.
SAND CASTLES

©ous cartoons.

Tweive Oaks Mail, Twolve Mile/Novi.
348-9438

EASTER WINDOWS

Cronted

Stroll through gardens and cabbage potches at most
aren malls for a plcturo with the Easter Bunny.

1gh Apeil 10, Photo packsges from $6. Call your
favorite mall for hours and related evonts, Westland
Mall at Wayna ond Warren roads festures bunny
helper Kelly Harding, trained In sign language for
hoaring Impaiced children from 11 a.m. to 4 p.m.

Mickoy Mouse's Toontown sculptures from §00-pius
tons of sand. Some tower 16-faet. Center Court.
Through Aprl, Mickey's television set plays continu-

Tiffany’s displays poy trbute to speng through mid-
| — hundreds of oggshalls mixed with Jewels.
by dispizy coordinator Annle Green, calied
“stunning In fragiiity and ortistic presence,' by ona
bsatver.

Somersot Cotlaction. Big Beaver/Coolidge.

Throw

BUNNY BREAKFASTS
Every Monday, Wedne:
ot 9 a.m. Varous ma!l
Seating on first-coms,

247-1590.
MAQIC SHOW

courtasy of Baffling Bill
Court. Color:

652.1152.

1gh April 1.
Wastiand Man, Wamen/Wayno.
425.5001.

WEDNESDAY, MARCH 31

Clown and tha Easter Bunsty will vistt diners, Call for

Soo the Easter Bunny appear from Inside a basket

L Ing contest for children. Prizes,
Winchester Mail, Rochester/Avon.

: SATURDAY, APRIL 3

sSay and Friday through Apr 462-1100.
restaurants. $3 par parson,
first-sarve basls, Rosco the SPRING FASHIORS

at Eastisnd ond Northland,
1-800-282-2450.

ORCHID SHOW
Prasented by Michigan Orchid Soclety. Through Apdl

Liuro! Pack Fiace, Six Mile/Newburgh

Sepaate events for mon end women. Hudson's In-
troduces Donna Karan's OK:;Z bflw Men line. Rofresh-
available

ments,

the Magicta. 7 p.m. Centor

3-4 p.m, Men's Club.

Brenkfast fashion show $10 per person. 8:30 a.m.
Third level. Resarvations required, Presented by Hud-
son’s fashion director M.J, Bums and FY) director

Judy Ivey.
Oakiond Mail, 14 Mike/Joba R.
443-6334,

SUNDAY, APRIL 4

BUNNY RREAKFAST

: TORYBOOK SUN
8:30 8.m Hudson's dining room Lakaside ond Falr- * For Ay
tans. Faisiane breakfast interpeoted for heardng Im-

larg

6372800, palred, $7.50 per person. kesorvations requirad. Skit
: highlights 100th Ans of Peter Rabbit. In- of work by four Tocal garden clubs,
HEALTH-O-RAMA cludes vislt by Peter Rabbll. Repestsd Sunday, Apdl Fakiane Town Conter. Michigan/Southiterd.
Fros and inoxpensive heatth tests. 10 a.m. to 6 p.m. 4, at Summkit Place and Westiand. Repontad Apsli 10 593-1370. .

er-
fountaln court. Gardans represent hundreds of hours

lers. | p.m. Canter court. Aflerward, visit
{Mn-lm: Peter Rabbit storybook and garens kn




