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Hot dogs jmmic  Rep

The biggest thing that Hygrade
lost was goodwill with the stadi-
um association, she sald, Conse-
quently, the company won't ad-
vertise on Tiger broadcasts this
season,

Four factors genernlly come
into play when food nupplliers try
to sell stadium accounts, Riley

said. "
“Availability to setvico the ac-*

count, the price you're going to
sell the product (to the concessio-
nalre), quality of product, and
merchandising support you give
ta the stadium,” she said, adding
that merchandising would specifi-
cally include biliboard advertis-
ing and promotional giveaway
dnys at Tiger Stadlum, °

““We wore intereated in continu-
ing the relationship, They simply
i d us after the i

for Sportservice, which sells con.
cesslons in Tiger Stadium.

“It was a mutual decision be-
tween the Tigers and Sportservice
that we would go with Thomn Ap-
ple Valley," Bauer sald, “Both
certainly have a high profile and
certainly a high quality product.

“We're in contact with pur.
veyors of different foods across

the country,” Bauer sald. “Wo're -

approached by purveyors on a reg-
ular basis. We like to entertain
everyone as much as possible,
What makes ua unique is we like
to keep local brands In our facili-
ties,"

Hygrade never had a written
contract to supply foods at Tiger
Stadium, Riley said, basically
working on & year-to-year verbal
agreement.

Nowad, get it

Thumbing
ugh the an-
nual auto issue
of Consumer Re-
ports the other
' day,I noticed
that the quality
of the stapling

AUTO
TALK *

was ‘so0 poor it

threw the tables

: B Y out of line, a

- AN E’:“:l.’ildnde““

a 't

McCOSH  much for the fit

- and finish of the
magazine,

Regard]
jssua is in all likelihood the most
feared of any publication offering
advice on what now car today.
Between thelr huge circulation,
do-scientific testing metho-

that due to a business relation-
ship at Joe Louis Arenn, they
Iverg golng with Thom Apple Val-
ey

Some 300,000 pounds or about
1.8 million hot dogs were sold ot
‘Tiger Stalum last year, Riley said,

Menus and stadium prices aro
Jolntly set by stadlum operators
and concessionaires, aald
Matthew D. Bauer, spokesman

In writing, especially in new ven-
ues, she said, Jahnke would say
only that he has a multl.year deal
for Tiger Stadium,

‘While disappolnted, Riley isn't
bitter about losing the Tiger Sta-
dium account. “They wero up-
front with us,” she said of the
Tigers, "It was well within thelr
rights. We support people who
support Detroit.”

"CENT

dology, and regular polls of read-
ers for product complaints, the
magazine has & well-earned repu-
tation of belng the source moat of-

“ten consulted when a new-car

purchase {s in the offing.

‘There has been a good deal of
talk thia year about how imported
makes took over most of the top
spots in CR's annunal auto Issus,

ess, CR's annual auto,

leaving domestic cars matnly
down near the bottom. This hes
been happoning most years, just
as most years someone accuges
the magazine of bias, If not bla.
tant anti-American sentiment.

The reality s that in the actual
ratings, strictly-U.S, cara took the
top rating in three of the seven
categories, Japanese makes took
thmint;na was German, l:nd the
remaining category was the expa-
triated Morcury Villager, de.
signed by Ford, bullt in a Ford
plant, but engincered in Japan
:;ui powered by a Japanese en-

ne. -
In fact, it 1s not import va. do-
mestic that is most noticeable on
the CR ratinga lists, but the dom-
inance of Toyots, which was at
the top of the reliability index for
every category where they had a
product listed, .

No other manufacturer had
anything approximating this
showing, regardless of country of

otigin,

This relinbility index s mainly
based on the Input of CR's read-
ers, via a survey that is takenon a
regular besis soliciting consumer

sch“ler from page 1C

complaints, It is both the most
interesting and controversial of

- CR ratings, the one that creates a

neat little chart of red targets if
nobody much complains, or a nas.
ty-looking row of black spota if
they do.

Neat an it s, the question re.
mains whether people are really
telling the truth about thelr cars,
or are thoy falling to fess up about
the réal turkeya?

Out of curlosity, I checked up
on the Honda Accord, which as
far as I know had the biggest sin-
glo recall of any car for a mechani-
cal defect last year' — a problem
with the fuel tank that resulted in
more than a million recall notices
sent out.

I remembered the recall mainly
because at the time it had
received little publicity, and 1
wrote a column about it, noting a
trend towards blas against Ameri.
€an cars.

Suro enough, the Accord got a
row of red targets, tho best possi-
ble rating, under the lino on ‘fuel
systems,’ meaning Honda owner'’s
were part of a massive cover-up,

Maybe one example doesn't do-

tews don’t replace ‘caveat emptor’

stroy the credibllity of the whole”
syatem, but it sure doesn’t sup.”

portit. A
Actually, I suspect thia inci.
dent merely reinforces the conten.
tion that most people don't carp -
as much if their car breaks down,

- an they do sbout getting itﬂudin._

burry. X )
In fact, the only really reliable

records of how well a car in per:

forming in tlxg real wotld are the

s own ¥,
records, which are conslderably
more difficult to get than the™
plans for the atomic bomb, '

Meanwhile, the consumer must *
rely on an odd mix of opinjon, ru.~
mor, and romance that adds up to
the reputation a particular gpren.

joys.

Caveat emptor..

Dan McCosh iz automotive edi.
tor of Popular Science magazine. -
If you have a comment, questiori’
or suggestion concerning Autd”’
Talk, write to Dan McCosh, Ob- *,
server & Eccentric Newspapers;~
36251 Schoolcraft, Livonia, 48150,
or you can call him directly by di-
aling 953-2047, mail box number,”
1870, on a touch-tone phone. .

““Win' Schuler Bar Scheeze and
Bar Schips have become Michi-
gan traditions and are two of the
most populﬁr regional snack fooda

I ‘Right now we're in the early stages of devel-
oping the business. Our Intent Is to grow, to de-
velop and market products that meet consumer

Campbell Soup owns the, Mnr:- .
shall plant, while Creativo Fooda .
owna the Benton Harbor facility.

Snack food sales In the U.S.

in the arca. ods.’ .
Nunez says the company, based ne :v::;]:g &ip,z::;tll:g:gg;;. tnl::u .
= ‘= in Livonla, hopes to expand Robert Nunez Snack Food Association. Con.;
Now duing our spiing spocial, you't save ~ - :E?!‘LEX"‘;‘;{L““’ Midwest and in general monager sumers spont $134 billion to
d .
gg: gl? ceovngm:n%r:la lcv"gpggc:udowm:ﬂ% = —‘:’ “Wo're currently in Florida and - - N . quench thelr snack cravings. !
Seyear comprossot wananly Including tiee §===== wo'd like to expand that,” he sald,  Nunez snid the will “de- beneficial & . “We see significant growth pos™
lober from Flome Furnace. =§-=¢a “Many of our customers have ro-  velop products that meet The has no plans to  tential for the induatry and our
Instatled t i §==ﬂ=ﬂ tired down South, and we want to  erneeds, change its manufocturing sites, brands,” Numoz said. “Win
nstalted for as low as =~‘gﬂ= givo them the brands they're used “We support nutritional label- Al Win Schuler cheese, meat and  Schuler brands aro high-quality,
\==” to. It’s comfortable food.” ing. The g is dat- sauco d are packed in  good.tasting products wo expect
ol §\.—’¢ Asked if the company plans to  Ing it by 1994, but we want to Marshall, and its snnck crackers will bo extremely popular with to-
) W dovelop a “light” product lMne, have it sooner. We believe it’s are packed in Benton Harbor.  day’s enack-food consumer.”
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Detrolt is a “city of suburbs.” twice the audited suburban The same research study "

As the graph shows, suburban- circulation {707,214) of the daily shows that 416,000 (56%) of

- COME VISIT OUR SHOWROOM AT..<
11 MILE AT COOLIOGE » BERKLEY » 393-9900

Roseville W.Bloomileld Lvonia  Waleitord
776-2210 8556970  523-0007 674-4815

Teenton Tto ML Clemens
671-3003  520-3497  465-2110 |
CALL FORFREE ESTIMATE
Piotessional Installalion aveilable ED

ites comprise more than 72% of | Detroit News (274,510) or Free

Mitard Detroit's metro population. Press (348,698).

887-8305

In fact, the suburbs account for | And the 1991 Belden newspa-
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85% of metro Detroit's § per survey proves that

35% of the peopls roached by the DNA dally
both

{ suburbanites read their “combo® road

SPRING newspapers. The Detroit News’ suburban

j SPRING delivers more total readers also read the Free T

Press. .
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suburban readers (927,400)

Percent of matra popatstion In suburba thar the dally edition of The So Free Press advertisers add -

. .
Effective Buying Income (EBI). News (743,000) or Free Press

only 17% more reach by buying .

the News-Free Press daily

And, in Detroit's suburbs, the (856,000).

leading newspapers are not SPRING dellvers more subur- “combo.”

The Detroit News or Free Would you like to know more?

ban buyers of

Press—

women's fashions, Why not call 1-800-382-8878,

The leading suburban newspa-

men's fashions, new and ask {or a SPRING

Quercus velutina

SPECIMEN TREES per medium is SPRING, the net- | carg & trucks, boats, media kit.
" T PRICES k of suburban m;wspap ’ i
SAVE UP TO 30% ON ALL wor 6rs. | Jewelry, and airline SPAING deitvers 162,700 more
SHADE TREES, EVERGREENS & ORNAMENTALS buyers of women's fashions than The

We design and install cost cffective evergreen (privacy)
sereening, natural "mass™ plantings and boulders.

News, 78,600 more than the Free Press

SPRING delivers more than tickets.

Sources: Burewy 0l Buryng Powsr, ABC (RTZ), CAC, Bekien.
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