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Dick Nicolson of Bloomfield
Hills haa joined Ford & Earl As-
socintes, ‘Troy, as a graphic de.
sign speclalist. Prior to joining
Ford & Earl, he owned end oper-
ated Nicolson Denign, worked for
Dlnplny & Exhibit and Smith

&Gryllsasa hi
ond signage designer,

Mclunlo D. Murphy has beon

med
Ford & Earl. Sho will malnuln tho mnrkcllng da-
tabaso and
presentation and pmpoul development and im-
ploment public relationa and sales activities.

HRC promotions

Four project engincers at Hub-
bel, Roth & Clark, Bloomfield |
Hills, have been promoted to as-
soclates, They are Curt A.
Christeson, Randal L. Ford, Ken-
neth Melchior and Dennis M.
Monsero. -

Christeson, Ford and Melchior
are civil engineers, Monsere is o
mechanical engineer,

Monsere

Melchior

Befolje you dig

Home improvement buffs planning a project
that Involves construction or excavation are re.
minded by Consumera Power to call MISS DIG at
lenat three working days befgre beginning the
project.

Those who fall to contact MISS DIG risk their
safety and that of others and could be charged for
repaira if underground utility lines are damaged,
according to Kathie Fournier, executive director of
the MISS DIG utility communication system,
Charges to fix underground utilitics can run as
high as several hundred dollors.

Last year, 279 residential natural gas services
were repaired in the metro arca folluwing damnxe
byh during

profecta,

Damage occurred for projects such as buildlnx
decks and room additi inetalling
sprinkling systems, removing tree stumps, plant.
ing lhnlbn and trees and installing mailbox posta.

MISS DIG can be called toll free at 1-800-482-
7171 from 6 a.m. to 7 p.m. Monday to Friday to
request free ataking of all participating under-
mund utilluu and mlsumcc whaln work is to ba

d near ines,

Kltchens empowered as multi-task areas

Kitchens are taking on added responsibilitiesas |
they are cutfitted as more than just the place where *
food is prepared by a single cook. They’re stepping
up to the job as gathering places for family and com-

pany, as computer centers and as media rooms.
BY GERALD FRAWLEY and master bedrooms, o sald.”; * "
Brarr Wi . o Carnovale ia not alone.
are people are Accordi he Natlonal Asgoci-
than ever before, and to the $80C
ation of Home Builders, remodclers
M nowherela thismoroevi- | 5% pcinning to sco the kind of ex-

dent than in the kitchen,
Be it a complex, no-holds barred,
rip out the walls and start from

plosive growth huilders saw in the
19808, After falling 9 percent in
1, T %

scratch or a more simple api p
job, k!tcb!nu are where it's at,
ct Frank Carnovale of the

mhitecmml and bullding firm Car-
novale Associates in Troy said five
years ago the majority of hie work
was in new construction. Today,
roughly 70 percent of his company’s
business is In renovation.

“People ars buying older homes
— orthey decide they don't want to
move from thelr current homes —
and thoy want something to meet
the needs of today,” Carnovalo said.

A good percentage Involves kitch-
ena — although he has done whole
house renovations, edditione, baths

199: on rose
7.8 percent in 1892; the aseociation
cxpects remodeling to increase by an
additional 6.8 percont this year.

. Wanting a change

“~-Caimovale sald it doesn’t take a

. psychology degree to figure out why

. the kitchon {s the No. 1 candidato

for remodeling, uurpnnlngcvcn the
athroom,

-1s ¢ #More people are staying put then

ever before,” he sald, Thoy get tired
of tho same look day in and day out
-and want a change,

The kitchen, bocause it has
evolved from a place to cook and eat
meals to the prime gathering area of
the house, is usually the first room
homeownors want changed, he sald.

Not everyone is going to consult
an architect, Camnovale sald, but an

increasingly largo number do.

Remodeling serves 2nd function
when house goes on the market

A remodeled kitchen does more
than make a house more livable or
enjoyable for its present owner; it
also makes it more valuable to jta
futurse owner,

According to the October issue of

Remodeling Magazine, 72 percent of

the cost of a $20,000 professionally
rlnnu major kitchen remodeling can
be recouped when the house is sold

in the Detrolt area.
For the purposes of its survey, a

3 Iund-beurinxwu!ls, and windows

Jhessld.

Bigjob: This kitch-
en, left, designed
and constructed by
Carnovale and As-
sociates in Troy, be-
gan as a typical
small, poorly lit, ili-
equipped space.
Workers removed
walls, added win-
dows and moved

+ electrical, plumbing
and heating
mechanicals so the
owners could have a
modern kitchen
with all the ameni-
ties.

*“I think the architect pays for it.
self — you get better planning and
better contro} of the praject,” ho
said. “We're not talking about just a
cabinet layout.”

Moving appliances, clectrical sys-
tems, mechanicals, non-load and

does more than merely spruceupa
ldu:hen. it changes appearances,
fons and spatial

“Thers {s a perceptlon that an ar-
chitect is a lurury for the rich — our
attitude {s it's a servico for every-
one,” Carnovale said,

Joanetta Prey, a deslgner at
Kitchen Master Inc. in Fanningwn,
said kitchens designed 20 to 30
yeam ago just don’t meet today's

“K.Itclwna are a place w llve in,
not just & place to cook in.”

Furthermore, all indications polnt
to the fact that people spend more
timo in their kitchens. Since people
spend more time in them, kitchens
should be more amenable to their
lifestyles, she sald.
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Builders told to study

By Douc FUNKE
STary WriTER

Fraser Joins Murphy :
Homebuyers with different values
Landscape nrchltect Bobert A Fmer hu]olned and lifestyles approach the process
the Bloomfield Hill. with different expectations.
of Murphy and Anocllm Buildan who dulgn and nell their
He will work to expand the firm’s land: in of that pay-

de-
sign, land planning, client relations and market-
ing business.

He also is an adjunct faculty member in the
tand, hi ot the U n
Michigan.

Quallfy award

of *

/Genhet: A 1

Ellia/Ni of Troy
has recolved an award of excelionce for ita design
wnxk on a health physics calibration building at

U.8. Department of Energy’s Mound facility in
M[unllburx. Ohlo.
The award was pmcnted by EG&G, opendn(
of the 100-
plex. . .

nlombonformchconmdmco&unnlhouu
bcmueoManb'n 86251 Schooleraft,

chology — which can operate on a
subconscious level — probably will
be more successful than those who
don't.

‘That was the major theme of a re.
cent zeminar, Housing Market of the
'90s, co-sponsored by the Builders
Association of Southeastern Michi-
gan and GE Appliances. -

“People approach buying a new
home very logically and end up mak-
ing an emotional decision,” said
Clark Rector, a markoting consultant,

*“The more we know about them, un. -

derstand them and target in on them,
tho” more succeasful we're going to

“Peopla buy houses that support
their dally activity and the image of
themselves, their hopes and aspira-
tions,” said Bill Webb, a sales con-
sultant. “If we can get in our custom-
ers’shoes., . .thenwe'll have s
chance to provide a houss they're
locking for.”

Secattergun approach
That's sometimes easier said than
done, the speakers suggested.
Builders too often use & acattergun
approach to business rather than de-
signing and selling to prime target
groups.

market segments

Builders were advised to deumlnu
whether their "prospects are more

strivers, makers, fulfilled, achievers
and experleneeru — and what mer-
best reach

prineiple., status- or acti i
then gauge their financial
whe

Rencarch “Indicates what housing
elements are preferred by specific val-
ue and lifestyle groups — believers,

HOUSEHOLDS BY FAMILY TYPE I

VT

ach,

"lt'n hard to deaign a product that's
the be-all and end-all for everyone,”
Webb sald. “If we do well in this
buniness, it’s becauss we've crested
for people exactly what thoy're look.
ing for l.hnt they haven't found any. *
where else.”

First-time buyen, for instance, of-
ten are classified as believara with
limited economic meana who have a
strong attachment to family and trad-
{tion, Webb and Rector desctibed.

Both spouses generally work and
already have children or intend to
have them,

“Give them some impact at the en.
trance,” Rector sal “They want
their friends to say, ‘Gee, nice houns.'
Give lon. slxht lines, but be careful
where they go.

Traditional wood cabinetry and ap-
pliances appeal to this group as well
as traditional country-style furniture
ia a model. Have at least one bed.

lecorated as a nursery, the con-
mlunu said. And if possible, realls-
ing that space ls often tight, include s

small breakfast nook.

Soemﬂ,ﬂ



