2F(F) -

The Observer/ THURSDAY, APRIL 8, 1993

Kitchens frompagé 1F

Add to that the recent spate of
mortgage refinancing, and it ap-
pears as if people plan to spend
more time in thelr existing homes,
Prey sald.

As for kitchen atyles, that var-
ies from area to area, Proy said,
}mt many bamcovmcrs ore huying

nto &

on the priority of home builders
until very recently.

One of the most baslc items in
the kitchen today — the mi-
crowave oven — waa almost non-
existent 20 years ago, Seal sald.
Coneequently, people have to
make do with less countertop

cabinet style mado from hard-
woods like maple painted in white
or light-colored tones. “Not in a
European, contemporary style,
but softer — not so plastic.”

Dark colors are out, she sald,
adding light colors make rooms
appear larger.

Islands used

Islands remain popular, some-
times supplanting the kitchen
table, Prey said. Old formal din-
ing roome, often found off the
kitchen in older homes, are being
opened up by knocking down
kitchen walls. The new space is
used g8 n seating area for gather.
ing, but coting is done ot the
kitchen ielands.

Work and desk areas are also
bullt into kitchens — often near
the phone — to create a space for
dally planning.

In eddition to a preference for
maple over traditional onks,
homeowners geem to be gravitat.
ing toward different materials in
kitchens.

Granite and Corion countertops
are popular, but are also expen-
sive. Many buyers are opting for
an expensive countertop on the ls-
land, which helps enhance it as a
kitchen focal point, and use more
traditional laminates in the re-
mainder of the room.

Recessed, incandescent lighting
iz used almost exclusively over
harsher, colder Nuorescent light-
ing.

More buyers are also opting for
ceramie tile and hardwood floors,
but longer lasting linoleum re.
malns popular, she said,

Cary Seal, a designer at KSI
Kitchen and Bath Showrooms in
Livonla, said function wasn't high

apace carta,
A wall cabinet will have a place
designed for a microwave, increas-
ing the functionality of the kitch-
en.

People want more than plain
cablinets with doors apd drawers.

Buyers are clamoring for televi-
sion nooks, microwaves suspend-
ed over mkwpp with built-in
llghtlng and venting, In.cabinet

1l bins, and
gadgets like pullout trays, bullt-
in wine and splce racks, swing out
pantries, and drop down cookbook
holders that generally make life in
thu kltchen easier,
'Things like that make the

kitchen more livable,” he said.

Minimal changes

Not everyone needs a now
kitchen. Many corupanles now of+
fer services such as cabinet refac-
ing, meaning the cabinet fronts
are replaced, but the utilitarian
shelves and frames remain.

Kitchen Tune-Up in Rochester
Hills takes this idea one step fur.
ther, “Let's say you're happy with
what you have, but the kitchen
Jjust looks a little dull— that's
where we come in,” said Tony Ju-
lan, co-owner of the Kitchen
Tune-Up franchise for Oakland
County.

Kitchens are one of the higheat
traflic areas In tho house, he sald,
and jt stands to reason they suffer
the most from everyday wear and
tear,

Kitchen Tune-Up removes the
dirt and oi} built up over years,
repaira cracks, broken hinges and
drawer glides to generally return
the cabinets as near as possible to
near-new condition, he said.

Badly damaged doors can also
be duplicated, he added.

Remﬁdeling from page 1F

major kitchen remodeling in.
cludes an updating of a 200-
square-foot kitchen with design

and installation of functionn! lny—
out of new mid.priced cablncts,
laminate countettops, energy effi-
cient oven, cooktop and ventila-
tion system, microwave,
dmhwnnher. dlspaser and lighting.

Alse included are new restlient
flooring, wall coverings and cell-
ing treatments, The kitchen in-
cludes 30 lineal feat of cabincts
oand counter space and a 3-by-5
foot Island,

For a $6,000 minoer kitchen re-
modeling, homeowners can recoup
84 percent in the Detroit market.

with flreplace,
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LUXURY WATERFRONT CONDOS
10 New Construction unlts available. 2
and 3 bedroom, walk-out basement

great room with

fireplace, luxurious master suite.

CALL RICK BIRDSALL 451-5400
MODEL OPEN [-5 DAILY
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THREE PHASES HAVE
SOLD QUICKLY!
DON'T MISS PHASE IV

Marketing ronerr

Planning hints: Andersen Window Centers are offer-
ing the Brighter Homes Idea book and Brighter :
Home Ideas video for $1.95 each at participating
stores including Dillman & Upton Lumber, 607
Wood, ward Rachester, Qualxty Window Center,

3911 8. Rochest:

S

Hills, and Mans

Do-1t Center, 41900 Ford Road, Canton. The 120-
page book is aimed at homeawners undertakmg a
remodeling or new construction project. Window
and patio door design ideas are offered along with
advice on how to work with architects, builders and
banks, The video complemnents the book, offenng
ideas on how to incorporate ideas on windows into

the home.

Constructzon mdustry regulations seminar planned

The

* “In the kitchen, give them a lit-
tle better than bujlder basic,”
Rector said. “Try to make the
bath a little special, Give them
cholces. Let them personalize the
house and let them upgrade.”

Use children in advertisements,
ho added.

Luxury for move-ups

Second move-up buyers want
more luxury, Rector said,

“Thoy want all the rooms and
all tho rooms to be big and spa-
clous, They want the house to
have some pizzazz. Show the din.
ing room furnished for elght. It
kind of expanda the space.

“In the kitchen, give them as
many cholces as you can,” he
sald. “Give them two separate
ovens and a microwave.” The
message I8 you'ro moving up and
tho advertissment focus should be
on the product as opposed to peo-
ple, Rector said.

Other general polnts made dur-
ing the seminan

B “Would you give the same pres-
entation to a atriver as a beliover?
1 wouldn't, Thelr orientation to
lifo is different. They will tune
out without knowing why —

abb,
W “Why not look at other parta of
the newspaper (to advertise)?
Where will my targeted buyer
look if not in the real estate sec-
tion? Sporta? Entertainment? —
Rector,
® “The basic reason for having a
sales information center is to stop
the customer long enough to find
out who they are and send them
off in a direction you want them
to go. Tho key is to get them talk-
ing." — Webh,

Butlders respond

Butlders and sales reps who at.
tended the seminar liked what
they heard for the most part.

construction

Michi, ! ling and coop-  the American Institute of Archi-
Foundation wxll ccnduct ita first ernuon between theinduslrysde- tects, Ausoc!nud Bullders and
sign, and y  Ci fated General
seminar Monday and Tucsday, ecntities. S i izati C Buildlng Officials
April 19 and 20, at tho Shanty include AIA Society of Confe of Michi Buildi:

Resort in

Creek Schuss

“Target marketing and mer.v.
chandlsing definitely is the way to -
go,” sald Laurie Frankel, vice
president of sales and marketing..
for the Herman Orxnnim‘ .
tion in Weat Blmmﬂeld.

*In the past, a house sold lueu' «
Now, it's a lifestyle,” she said,
“It's a wholo dliferent mind set,. .
You have to gt more cmotlunnlly .
involved." .

But builders have to be cmful -
about specializing too much be-
cause all buyers aren't what lhey .
might seem, Frankel said.

“There ara a lot of consumers,” -
she sald. “You can never totally .
merchandiee it to a target because
it's never 100 percent. You never.
have a community that’s one type
of person, .
“I don't think we're emphasiz.
ing nnnuxh the different types of
people we're catering to," seld
Don Pratt, a Troy bullder. "It’s
always good to got people to give:
you fncu and fxums on denw-‘

whether we're .
the market correctly.”

argest growth in house-

hu]dl by ego of houaohold head 7
between 1970 and 1930 occurred
in the 85-44 age group, sald Evan .
Berrington, GE manager for re-.”
gional forecasting, Single persons >
and marrieds without children
showed tho largest growth In-
households by family type.

Neerly as many births were,
recorded in 1990 as during thc
peak of the baby boom, he report- -

ed, .

“Qurs {8 o very cyclical industry |
and it's going to continue to be
cyclical,” Barrington said. “Never.
plan your business under the as-,
sumption we're golng to have,
growth forever.

“Clearly the deaire is there for-
people to own a home i¥ at all pos- .
sible,” he sald. “We have to have?
jobs that create income that cre-3
;-w demand for consumer spend--.

ng.

Officials & Code Admlnlsmum

ton of Home Builders, s
For more lnl‘umntfnn, canmct.
MAF at 965-4100.
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Bellaire,
‘The conference is being held to
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HOMES LEFT!*
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ERA-LABOE REALTY
* FOR FREE SALES INFORMATION .

OPENING PHASE 08

Custom MHomesites

EXCITING CONTEMPORARY 3 & 4 BEDROOM
RANCHES AND COLONIALS from *166,900 - 239,900

NOW TAKING PHASE Il RESERVATIONS

_Fenchman's

'OPEN HOUSE HOURS:
Saturday and Sunday 1.5 PM

242-8950

BRING]NG VALUE TO A LOCATION NEAR You!

. SOUTH LYON
Single Family Homes

SOUTII LYON

Brand New Condominiums ' New Lixury Condomniums
o U ‘

BRIGHTUN
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Tired of booking for the Take a strolt twough The Ville Set ts on the uldmate § Lake Nichwagh provide:
We can’t be beat! 5 impwibl:hom':impu:iblc uE::l:Ha“hu‘:L Mocdable. ot S I:::n:u i w:elnuwae:u
.{ price, impossible location? Eagle Juxury condominium community, Hills, in the neatby town of Core, with abundant wildlifc end
% 1 Floor, 2 Bedroom FROM | Heights presents the pousible You'll find homes s stunning as Brighton, These elegant mature rees. And 1-96 and US—
’ 4 s !| bome: abome that you can the scenery and shopping, condominiums are in & park-like 23 are minutes sway from this
2 Bath Models *x 68,500 | afford. a bome that you'll kovet restaurants, and freeways neasby! setting close 1o US-23 and1-96. | newa;mhumcmmum .
» 3 Floor Plans > § $ ¢
e s 15108500 |..°108900 | ..*119.900 |.°167,000
« GE Appllances e N On Inlhm lots
« Cathedral Cellings L] X 196 o Mtkad Rowd 4 Z US-23 0 New Mle
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