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James P. Ryan

Sellmg" 1x up the kltchen, bath
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an & on_ projects, especially
— they'ro getting tired and old. Retail architecture on and bnthhs; can return up

‘The owners of these malls and to 104 percent on investment.
Ryan is quick to a spread the

L e
To going to keop tenan) W gyccess. Partner and vico presie says, anyway. ’ '

bolting to other, newer malls, they
have to improve them,

Ryan said the lion’s share of his
businesa In the '00s will be in the
rejuvenation nl‘ soms of the older
centers,

The Taubman-Ryan connec-
tion

It's worth noting, however, that
even Ryan didn’t always give re-
tall architecturs its due.

Ryan started out deslgning off-
ice buildings, hotels and it wasn't
until he began working with Wah
Yee Assoclates, now in Troy, back
in tho early '70s that he began to
L architecture as his
niche,

“I can remember Wah Yeo ask-
lng me if I would like to do retail

tecture, and of course, I sald
yen," he said, “Meanwhile, I'm
thinking what the heck is retail
architecture?”

It waa then that Ryan met
someone who would become one
of tho country's mo’;‘t prominent

dent James R. Gdguby.AIA. (who
jolned In 1983) and. Willlam J,
Beitz, AIA, (who jalned in 1987)
are Inte; grd parts — aa are the

other 25 membera of the firm — of

what the company haa been able' me

to accomplish.

Award winnibg dcvalopmenu
like the Plaza of Blrmin,
The Gardens of Palm Beach Gar-

home improvement experta agree.
“Being abls to enjoy the new
comforts and conveniences of the
improvements immediately, how-
ever, is the beat return,” sald Jim
Sutter, vice president nnd goneral
erchandise maneger of Handy
Home Improvement Cen-

Mmd,yine. “If and when it comes

2 - time to sell, homeowners can re-

coup all or most of what they in-

dens, Florida, along with projects vested.”

like the Centre at Salisbury in
Maryland and the renovation of
the Somerset Collection have
demonstrated some of what retall
architecture can aspire to,

Retail architecture has always
been very cost-conscious, he sald.
“It’s taken a while !or (retail ar.
chitecture) to evolve.”

“{Now that it has,) the nature
of retall architecture has taken us
far beyond the mom and pop
store,” Ryan sald.

Cost does remaln im portant,
Ryan sald, but it nhouldn't bo the
motivating force behind a project.
Onu of the reasons Ji ames P. Ryan

ref
“Wah' Yeo introduced me to
hlm asone nfum ﬁmmnst. experts

a8 d from a
nlmple architecture firm to full
scale ptoject design, plmnlng an‘d
firm {8

retail Ryan
sald, relating his first meeting
with Taubman, It wasn't until
years later that Taubman waa in-
formed of Wah Yee's “fib."
: As an associate and later as a
. partm.-r at Wah Yee, Rynna de-
gned many of Taubman's ven-
! tums until 1978 when he decided
to start his own firm in a small
office at 10 Mile and Lahser roads
— ironically in the same two-sto-
1y bullding Wah Yee kad original-
ly et up shop in decades carller.
In the 15 years sinco starting
Jemes P, Ryan Assoclates, the
firm has evolved from a amall
practice meoting the needs of
small retailers to a nationally-rec-
ognized retail architect.

to help control costs, ho said,

“We know how to control costs,
but our first obllgatlon jsto maka
the best deslgn,” he sal;

Ryan said he haa mver believed
that architecta should have a par-
ticular style, Ryan said. “We're
more interested in quality of
work.”

Like all good architecture, re
tail architecture should reflect the
area in which it is built, he said.

An area's geography, hlstory
and climate is critical in the de-
sign of any structure. “You don't
put art deco in Utah. We don't
want to insult the shopper or the
user of the project,”

ONwoad Blace
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‘There are four Handy Andy lo-
cations In the Cbserver & Eccen-
teic area: Livonis, Westland, Troy
and Southfield.

«  Besides the direct retumn on in-
vestment, the added valuo of
kitchen end bath improvements
8o boyond dollars and cents, For
people eelling thelr homes, well-
executed improvements can:

R Increase the market appeal of
the home;
l Shnrton the home's sclling

lPut the sellers in better posi-
tion to name their price.

“Current lifestylo trends are
leaning toward more informal
dining and entertaining and peo-
ple are spending moro time in the
kitchen,” Sutter sald, “Kitchens

Kitchen magic: Here is one of the many effictent and appealmg k;tchen designs from o
Handy Andy. It features wipe-clean vinyl interiors, adjustable shelves, and a variety of
door styles in woods and laminates.

home today.”

Sutter sugxouu such projects as
new cabinotry, medem, resient
flooring end attractive ceiling
treatmenta.

“At gale time, & home with a
kitchen that doean't need a lot of
work and blends utility and visu.

non-do- lbyourselfon Design ex-

work out and relax in,” Sutfer

perta are also nn lhﬂ' Ualnx in-  sald. “A bright, apacious look’is
store P ; skylights in  bath-
software pnchxe, Hnndy Andy rooma are great additions.”

and other retall professionals can
generate blueprints and layout
options based on the basic room
dimeneions supplied by the cus-

al appeal will attract a patential tomer,

buyer more than one with an out.
dated kitchen,” he said.
Rlz!.nllcrn like H:}ndy Andy offer

As for bathroom remodeling,
“Lelsure and glamour are two in-
mnnlng}y popular features that

Sutter also advises to pay par-
ticular attentlon to storage, Mqst
older homes, he said, aren't
equipped with much space,  °

Remodeling magazine said the
addition of a new bathroom to,a
home with only one or ons-and.a.
half baths yields a 95 percent re-

aro beeumlng the focal point of a in-h experts for seck — a room to  turn on investment.
from page 1F :
|
ng. C: ing reflects the i of the i

houss as a place to apend more o lolaurs time.
Time starvation is reflected in o loss of
time in which to relax and recharge. The
trend toward home-centered activities is
seen a8 having tremendous aignificance for

bomebuilders,

Findings are based on research by General
Electric, the Home Builders Association,
Clark Rector & Associotes and William N.

Webb Co.
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