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Chuck Sherwin of Roches.
tor Hills, operations analyst at
Grace Hospital, is the recipl-
ent of the Health Services Ad-
minlstration Director’s Award
from the University of Detroit
Mercy. Sherwin was honored
for hls demonstrated scholar.
ship and leadership.

Roney & Co. general partner
Paul A. Hack. carned the des-
ignation of Certified Invest-
ment Management Consultant
from the Institute of Invest.
ment Management Consult-

- ants. Hack, an account execu-
tive ot Roney & Co,’s Farming-
ton Hills branch, is just the
second professional in Michi.
gan to receive the designation.

Hydro Aluminum Bohn has
appointed ToJ, “Ted'’ DiCu-
iscppe of Bloomfield Hills to
the position of vice president,
snles and maorketing for Hydro
Aluminum Automotive Strue-
tures and Raymond J. Sar-
Uni of Farmington Hills as
vice president, sales and mat-
keting for Hydro Aluminum
Automative Structures.

Diana Powley has been

RE/MAX of Michigan. She
will be responsible for market
research  development and
onalysis leading to new
franchise sales.

June Zahorchak was pro- Pavley

moted to 1

of The Palace of Auburn Hills,
Her respongibilities will in-
clude overseeing account pay-
able and accounts receivable
and trensury finances, includ-
Ing cash management and in-
_surance for the Pistons and
the Palace organizations.

Ameritech Advertising Ser-
vices, formerly Ameritech
Publishing Ine. has named
Duane Watts, director of ad-
vertiaing services, a position in
which he will be responsible
for coordinating the develop-
ment and exccution of adver-
tising communications, Also
at Ameritech Advertising Ser-
vices, Roger Johnston has
been nomed director of re.
scarch, a position in which he
will be responsible for the de-
sign, planning execution and
reporting on market research.

Raymond R. Jruncek
Joined Findlay Industries In
‘Troy as merketing manager.
He had been with General Mo-
tors” Oldamobile division for
24 years. Findlay Industries is
a supplier of seats, trim panels
and hendliners to vehicle man-
ufacturers,

Gaory Prosser of Troy was
named vice president of corpo-
rate operations with the Coffee
Beanery Ltd. He will be re-
sponsible for the supervision
and management of all corpo-
rate retail store operations,
Prosser had been director of
food operations with the
Kmart Corp,

Jack Blek was named pub-
iteher of Corporata Detroit
- ‘mogazine in Southfield. He
will overaee the operations of
the regional buispness publi-
cation, He had been publisher
of the Dallas Businesa Journal
from February 1950 through
June 1892,

Trene Klofer jolned Mi.
chacl Flora & Assciates in
‘Troy as senior account execu-
tive. She will bo responsible
for the Heslop's, American
‘Tranamissions and Macau-
ley's Office Praduct nceounts,
She had been an account su-
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To submit materials to this column, please send

g brief biographical summary along with a black-
. and-white photo, if possible, to: Business Editor,
. Observer & Eccentric Newspopers, 96251 School-
* craft, Livonia 48150. There is no charge.

- MARK.
 D’ALLEVA

EWhat is It: D'Alleva, 37, a West
Bloomleld boauty expart, creates looks
and Images for some of the aren's most
and

— when they need them, Example: Julle,
a General Motors executive, has been up
all night preparing 8 major presentation
that she has to doflver 1o Ihe board of
ditectors the following moining. She can
probably drag hersolf out of bed In time,
but getting hee hals, makoup and ward-
Tobe Just right may be a litife rough. She
calls Mark tor a “‘pop-in."* He will meet
Julle at 8 a.m. and meke hor confident
angd attractiva In timo for the prosonta-
fion.

W What elso: D'Alleva not only will cre-
ato the right look for you, he witl teach
you to malntaln and enhance it.

@ Who is it for: Although, D'Alleva's
shop 13 open lo all — “Everybody neads
an Image,” ho says — he speclafizes In
high-profile  businesswaomen and those
starting thelr cargers,

W what's so spoclal: D‘Alleva knows
which tooks wok for the varlous corporas
tions. He knows that GM tends to ba
more understated In Iis fashlon prefar-
ences than Ford and Chryster, He knows
how to glve a women 8 sense of powar
without diminishing her femininity,

M The mastermind: D'Alleva has 16
years of experlance as a halrdressor and
makeup astlst. He's studied with re-
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NANNY AND THE
PROFESSIONAL

W What (s it: A complete personal sar-
vice company. Services Include house
cleaning and laundry, nanny service, par-
ty and speclal event planaing, soving
and clean-up, house siiting (malh and
nawspaper plckup, plant care, lawn
maintanance and securlty checks), pet
caro services, errands and shopping —
basically, they do evarything.

RWhat fa It for: For the busy {and
wealthy) .

W Who can uso [t: Anyone,
B Whal's so speclal: The divorsity of the

sorvices and the fact that they arg speclf- -

ically tallored to the clients’ wishes and
needs. Some sarvices can be sat upon &
routing basls, others on an emergency,
on-the-spot basis.

B The masterminda: Sisters Cynihla

Ann Wheaton {pictured above) of Au-

E:I:;n Hills and Gaylo Smith of Rochostor
s,

M The germination: Sald Smith: 1 Just
knew thore was a neod for this. There are
80 many dual-career (amlligs and people
with busy careers who don't have tho
timo to take care of that and everything
olza In tholr lives.*

M The cost: Ii's flexiblo and negotlable,
You can got hourly, dally, woekly, even
monthly packages, Basically, the cost Is
$30 por hour for a two-person cleaning,
$16,50 per hour, par warkar for pariies
(planning [s trea), $15.60 por hour for
mizcallanaous sarvices. .
H The avallabliity: Nanny and the Pro-
fessional is based In Auburn Hills and ser-
vices virtually all of Oakland County, Call
373-68857 for an appointment,
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nowned beauly experls all over the
world,

B The germination: With the Blg Three,
Kmart and other major businesses and
corporations headquartered In the aren,
D'Allava knew Ihere would be a need lor
his services. "Women today are taking
the top spots In all tields,” he sald, “And
with the rise In compalition between men
and women, wamen noed more than fust
a halrcut. We maximize the clionls’ ego

and make them confldent that thelr look
will fit the environment they are [n."

B The cost: Cansultations are free, but
ligure around $200 for the total package.
Figure $45-$50 for 1he hair, $40-$150 for
color or perm and $40-$50 tor makeup,

M Tho avaliabliity: D'Alleva’s shop Is at
6218 Orchard Lake Road, ncrih of Maple
In Wost Bloomfield.

STAFY Pil0TOS By GUY WARREN

Image:
Judge Kathy
Maher is one
of D’Alleva’s
upscale cli-
ents.

By Cliris McCosky
BTAFY WRITER

S

field to new dimensions,

hero among all bird lovers.
‘What a concept!

wiinrnaatt aa

ConecepT

ometimes you hear an idea
“Why didn’t I think of that?

That's what provided the impetus for this page. Featured
here is just a small sampling of the many creative and ambl-
tious business minda that are at work in the Observor & Eccentric area.
These are peoplo who have taken an cxiating business practice, or an
existing product, and put their own spin on it.

We've chosen four, we could have chozen 40,

Mark D'Alleva, a beauty expert, peered inside of some of the Jargeat
corporations in the world to find out what looks, styles and attitudes
worked and didn't work for the professionnl woman,

Gayle Smith and Cynthia Ann Wheaton have taken the maid service

gnd you just want to kick yourself,

Laura Hampton Bostick not only came up with a unique new greeting
card, but sho’s using it to help disadvantage children,
And Merrill Shapero has invented something that should make him a

@ What is It: A lghtwelght, wire devicc
Ihat hangs from troo branches and is
harmiess to plant and animal life.

M What Is it for: Used In comblnation
with batfles above or balow bird feaders,
The Guard prevents squlrrals from jump-
Ing Into feeders and eating the sced.

M Who can uso it: Bird enthuslasts who
can plapaint exactly how squirrels attack
thelt foodars.

W What's 50 speclal: This product could
rogolve a major, major lrrltation faced by
most bird feoding hobbyists at home,
Also, the Inventor, Mortlll J. Shapero, &
Wost Bloomflold resident and cortified
public accountant, and tha manulacturer,
Rox Hiday, a production englneer In Kon-
tucky, have naver personalty met.

W The mastermind: Shapero. "'Squlrrela
ara too smart, Thay know thoy can't get
through The Quard. Bleds have nover

flown info it and got hurt, Birds, when
thay foad, do speay sead. Squirrels will
feed from (he ground. It's not like wa'te
depriving squlrtels from eallng."

B The germination: Shaparo grow tired
of watching squlirels gat fat at the ex-
ponsa of birds with his feeders, Ho want-
ed 1o develop something that wouldn't

hurt the squirels, but keop them away..

Alior o couple years of siudy and testing,
ho came up with a screen device that
squirvels 600 and elther decling to attack
of, II they do attack, thay swing on the
screen and can't generate enough mo-
mentum to jump from thera to the foedar.
M The cost: About $8,

M The avallabliity: When In stock, at
Wiid Bleds Untimited in Farminglon Hills
{489-4004} ond Rochoster Hilis (852-
6220
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" CARE
TUNES

W What I3 It: A greeting card \hat pre-
sents i1s message In the form of a song
on @ cassatte. Example: An anniversary
card which features "Through the Years™.
by Kenny Rogers, The words are wiltten’
on the left side of the card and the cas-
selte I3 bullt Info a compartmeant on the
right side.

W Who can use it: Evarybody.

W What's so special: All of the profits
from thesa greeting cards will be donated
to varlous children's charltios, one of
which is the Rainbow Connecilon, a non-
prafit group that grants wishes of chlidren
with lite-threatening llinossas. -

M The mastermind: Laura Hampton
Bostick of Troy.

M Tho gormination: Bostick: "I was.
working with the Ralnbow Connectlon,
and | Just got 8o frusirated wlih the lack
of funds that it was broaking my heast.
Ono day they were gaing to come and
tako our rental fumliure away and I,
thought, ‘How can they lat this happen
people who are dolng 80 much g
Ihought there Just had to be a way we’
could generato some monoy without bug-
ging the same peopla and getting all the
doots slammed In our faces. That's whon
1 thought of Cate-Tunga."

& The coat; $8.95 per card,

B The avallabllity: The cards are oxpects
od to hit the market by the beglaning of
1894 and will ba avallable et local card
and glft shops, For more information, call
Bostic at 841.5227. til
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