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" The difference (between conventi-
omal unq'wnmlen) ia Jike night

Ane A
Eliminating the liquid process

' allows press oporators to match

color proofs much faster because

- woter solutions soak into paper

much casier than pure Ink. Addi-
tionally, color through a waterless
press run §s easicr to maintain,

In essence, waterless provides
higher productivity and quality,

would be higher, but Driscol! sald
he was able to pass along eavings
from paper and freight reductions
to his customers. /
Founded in Detrolt in 1807,
Northwestern Printing was sold
to the Driscoll family in 1962,
e firm has 85 employees and
recorded rovenues of $4.5 million
for 1692. Driscoll said the compa-
ny would add another shift of up
to 20 Pcnple to meot the rgromh ?f

stage and more consiatent color
during a given press run. Water-
{ess also prints much bettor on re-
cycted paper and &o reduces strese
on the environment,

“For high-end quality in color

" reproductions waterless is a major

breakthrough,” sald Leigh Gurk,
senior production speciallst for
Lintas: Campbell-Ewald, an area
ad ogency which handles the
Chovrolet account, “We'vs al-

it for o bust 1

there are 80 printora in tho U.i
using waterless systems, up from
26 the year before,

‘Tho concept of waterless print
ing was developed by the SM
Company in the late 1960s, sold ~
to tho Japaneso in the carly
1970s, and reintroduced to the
American market in 1891,

“Waterless has had a uniqnu'
development cy-clf, but anytime

. business publication and the
quality over conventional was
somo 20 to 30 percent better."”

The cost to clients who use
waterless Is 10 percent more than
conventional prints, The price

you have that no one
clse has, boy what a great way to
sell,” satd Driscoll. A friend of
mine in Florida went !

AUTO One of the side
JALX benefits of this
job s the spring
preview of next
year's new cars, &
sort of Paris
spring fashions
look at where
this Industry Is
going. .
Mainly, these
pay clandestine
McCOSH  pecks are accom-
————— panied by sol-
emn promises not to reveal any-
thing of significance until they go
on sale, This, in tun, is driven by
the fervent hope that the new cars
are so stunning any premature re-
leass of information will etop to-
day's buyers of old cars dead in
their tracks.
8till, the overall impresslon is
that this is indeed a pretty good

year, in fact downright estonish-
ing given the overall malalss that
seems to permeate auto dealer-
ships today,

A new Camaro, Mustang, a cou-
ple of new pickups, plus a brand:
new car from Chrysler"will
come from the domestics, while
about four new Japanese cars will
round off the new-car launches,
not counting the numeroua lesser
vestyling efforts,

It's an odd year, not only be-
cause ordinarily this kind of new
hardware would be warming even
the cockles of a dealer’s heart, but
because along with the glitz there
is g noticeable effort to promote
safety features, along with horse.
power and sheet metal.

It wasn't so long ago that safety
was something you did but didn't
talk about, For some reason, a few

"~ Safety overshadows new car glitz

years ago features like airbags
and antilock brakes got a sudden
push in to the Jimelight. Now the
new ads will often feature crushed
and crumpled cars, not exactly
the kind of image that you want
to think about while kicking tires.

This ycars naw cars malnly
will have alrbags, and many will
have two. The side doors have to
withstand an obliqus hit by a
moving car, Also, for the most
part, crash structures will be de-
signed to withstand 35-mph fron-

mpact,

All this has come slowly, with
the technology mainly. available
at least a decade ago. Safety tech-
nology, In fact, has been the basia
of a scries of highly successful lo-
cal businesses, staring with Rob-
bins Manufacturing, which start.
ed making seatbelts, and later
was sold to Allled Signal. There

E

research, and various sup:
pliers making the high'tech hard
wars nocessary for airbags and’
crash testing. All In all, it has '~
been & lucrative trend, as woll as
useful one. But while the researck
too! 9, the customer ac:
coptance of safety came suddenly;: "
a long with questions liks ‘Does it~
have an airbag? displacing, .
‘What'll she do? v
It’s as if there Is a sudden acy,
coptance of the vulnerability of;.,
human beings in steel ahells, Part
of it is demographics, the growin,
number of new families. Part of §
is aging, an awareness of just
what could happen. -

Anyway, It's a trend that won't”
go away, or even be overshadowed
by the glitz of the showroom any:
time soon. |

SUBURBAN BUSINESS LEADERS

{nst year ond now he has a six-
month backlog. We're looking for
the same resuits.”

DATEBOOK

To submit materials to this col-
umn, please send a brief biograph-
ical summary along with g black-
and-white photo, if possible, to:

it Editor, Observer & Ec-

# FAMILY MEDICAL LEAVE
‘The Detroit area chapter of the

. International Soclety of Certified

Employee Benelit Speclalists fs
presenting a seminar on the Fam-
ily Medical Leave Act of 1993 at
the Radisson Plaza Hotel in
Southfield on Friday, August 20,
from 9-11 a.m. Call 636-7392 or
5642048 for Information,

B WINDOWS ORIENTATION

“Windows Orientation” is belng
presented by the American Socl-
ety of Employers on Friday Aug.
20 from 9 a.m. to 5 p.m. at the
ASE offices 238156 North

Armerl B

Soclety of ploy
on Tuesday Aug. 24 from 8 a.m. to
12:30 p.am. at the ASE offices
23815 Nosthwestern Highway.
Speaker: Norman D. Hawkins,
Honigman Miller Schwartz and
Cohn. Call 353-4500 for moro in-
formation.

W MINIMUM WAGE/OVERTIME

“Minimum Wage & Overtime
Hours Review” {a belng presented
by the American Society of Em-
ployers on Aug, 26 from 9 a.m. to
noon at the ASE offices 23816
Northwestern Highway. Speaker:
Patricia Bord lark Klein &

Highway. Speaker: Robert Batti-
glia, We Teach. Call 353-4600 for ™
wiore Information.

W MIOSHA VISITS
“What to do when MIOSHA Vis.
its” is belng by the

Beaumont, Call 353-4600 for more
information.

W WHY ADVERTISE?
“Why Advertise will be the topic
of di jon at the August 26th

American Society of Employers

’ on Monday Aug. 23 from 9 a.m, to

1 pm. at the ‘A’SE omce‘s 238156

_Richard Zdeb, Sofety Consultant,
Michigan Dept. of Labor. Call

- 353-4500 for more information.

B SEXUAL HARASSMENT
“Sexual Harassment in the Work-
place” 1s being presented by the

meeting of the society of Market-
ing Professional Services at the
Grosse Pointo Yacht Club, Speak-
ers: Robert DeMattia, preaident
and CEO of the R.A. DeMattia
Co,; Barb BEisss; manager of
marketing services, Harley Elling.
ton Plerco Yeo Assoclates; and
Marilynn Schuster; vice president

of Finance, GZA Geoenvironmen-

tal Services. Call 351.4619.
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centric Newspapers, 36251 School-
croft, Livonia 48150,

Mark A. Casebolt, first vice
president of Prudential Securi-
ties, Inc. in West Bloomfleld, has
been named to the Harbor Club,
an honorary organization that rec-
ognizes exceptional achievement
within the financial services in-
dustry sponsored by the Invest-
:ent firm of Van Kampen Mer.

tt.

John T. Donaldson Jr. has

been named director of system
marketing at ANR Pipelino Com-
pany.

The Jervis B, Webb Company
has chosen Paul Clark as quality
achiever gf‘tha month. Clark is

moted to assistant branch mana-
ger of the bank's Birmingham
bank.

wwJl Nempaﬂio health report-
er Pat Swoetlng was recently
honored with the Red Cross

in the in-
formation service department.

Marjorie Duncanson was pro-
moted to director of branch opera.
tions, a position in which she will
oversco operations a the Bank's
threo regional branch offices and
manage Franklin's new business

center,
Also at Franklin Bank, Gayl
Tropanier was promoted to

ddies For Life Award” for her
individual support of the commu-
nity blood supply.

Goorge 8. Bak has been
named vice president, manage-
ment supervisor of the Buick Ac-
count at McCann-Erickson De-
trott.

Weat Bloomfield resident
Carolyn C, Palmer, director of
human = resources fc.r EJH!/

SOuthfleld branch mansger and
Dean G. ki wes pro-

Inc. in Troy has been elected. T
president of the Human Re-w:
sources association of Greater Da-

troit. witn

Eric Galisdorfer of Farming
ton waa recently named territorid
ive for the Zurich-Amerlcaly:
Insurance Group's Michigan Off B
ice. In his new position, he will be:
the decision maker responsible’™
for both the customer contact and.

i

geographic management within |

[

the north central territory.

ap

Chrls MacCourtasy of Ro:
chester was named account exec~!
utive for WXYZ-TV in South !
field, K

ni
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Detroit is a “city of suburbs.”
As the graph shows, suburbanites

comprise more than 72% of

§ newspapesrs.

‘Ipsmon 72

asa
overall matro population

Evan more surprising: 85

Income {EBI) Is suburban.

In New York, by contrast, only 37%
of New York's population is subur-
ban. In Los Angeles, it's 52%.

metro Detroit’s Effective Buying

All of which explains why the best

% of CPMs are lower.

3.

newspaper buy for many advertis-
ers is not The palrni:
Ns‘ws, Is not the Detroit
| Free Press—it's the

SPRING network of suburban

SPRING's suburban circulation
(707,214) is more than double that
of the dally News (274,510 or Free
Press (348,698). And

SPRING's suburban

Why? Because the
suburbs ére actually
dozens of separate

ST : E
The SPRING Newspapers

1-800-382-8878
Qbsorver & WMMWVMWTM Notwork

Free Press

Suburbs account for 85% of Detroit's
EXfective Buying income (EBI)

might, one or two newspapers
simply can’t cover the important
news in all those communities aé
well as thelr own local suburban

newspapers can,

Call us at 1-800-382-8878 to get

our media kit or ask for

[ PRI Y




