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Jamea 8. Roth has been
named president of
MascoTech Stamping Techno-
logles, In his new pesition,
Roth will eversee MascoTech
Stamping Technologics opera-
tions, including 1,100 employ-
ces at 15 sites in three states,
He was previously senior vice
president of the Budd Compa-
ny, serving as president of its
stamping and frame division,

Thomas E. Doyle of Farm-
ington Hills has been named
partner in the accounting de-
partment of the Southfield-
based consulting and account-
ing firm Plante & Moran, He
was previously an associate in
the department. ‘

Dottte Pekarck of Beverly
Hills has achieved the posi-
tion of independent sales di-
rector for Mark Kay Cosmet.
ics, Inc. As sales director,
Pekarck will provide training,
guidance and leadership and
motivation to other Mary Kay
independent beauty consult-
anta.

James H, Vandenbergho
has been promoted to exccu-
tive vice president and chief fi-
nancial officer of Lear Seating
Corporation, He continues as
vice president- finance and
secretary, a position he has
held since 1988,

To submit materials to this column, please send
a brief biographical summary along with o black-
and-white photo, if possible, to: Business Editor,
Observer & Eccentric Newspapers, 36251 School-

craft, Livonia 48150. There is no charge.

Vandenberghe
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Checkup: Robert Craig, president of Magnagard Laboratories in Livonia, believes growing health concerns
will prompt increased monitoring of the radiation levels in the work place.

Selling piece of mind computes

BY GERALD FRAWLEY
BTaFy WRITER

QOdds are, if you're in an office,
there Ia one right next to you.

We're talking computers, or more
specifically, computer monitors, And
although there 18 no hard evidence,
there are grawing concerns that moni-
tors may be ticking time bombs.

Fact: All monitars give off some de-
gree of electromagnetic radiation.

Fact: Electromagnstic radiation
has been linked to cancer, miscar-
rioges In pregnant women and other
medical ailmenta,

Fact: There are an estimated 76
million computer monitora perched
on office desks, in homes and in

achools.
Supposition: We may have a prob-
lem here,
Robert Cralg, president of Magna.
gard Laborateries in Livonia, hag —
if not all the answers — part of a so-
lution and a little peace of mind,
‘There are millions of monitors

that oro a patontial health hazard,” .

Craig sald. “What we do is test them
to mako certain they meet certaln
standards — and if they don't, we can

shield them.

“When we first started this compa.
ny, I would make calls and people
didn't want to talk about (ELF and
VLF electromagnetic radiation). Now
when I call, [ may not sign a contract,
but people want to talk.

“I think in the future — the near
future — people will want to test.”

Going mobile
M d Lab has intro-

frequency (VL‘P:) and extremely low
h LF) ol £

ra.
diation on site — meaning at the off-
ice.

Prior to this innovation, companies
interested in testing monitors would
have to pack up and ehip the moni-
tora to a testing center, wait for test-
ing, end then have them shipped

ack.
In addition to teating monitors,
M d Lat also can add

duced a mobile work station that en-
ables techniclans to quickly and ac-
curately test monitors for very low

shiolding to those monitora that are

Sco RADIATION, previous page

Customer focus as a goal
escapes survey respondents

Isit p d service
or just lip service?

Becoming mare responsive to
customer needs has become the
goal for many companies, but a
survey donc by the Corparate
Calling Center of Detrolt scems to
indicate that business is not mak-
ing a concerted effort in that area.

“Michigan customers do not
feel that their opinions have = sig.
nificant Impact on the quality of
service provided by the business-
es on which they rely,” according
tothe CCC.

“Specifically, 17.2 percent of
respondents said that their opin-
ions have no impact, 37.7 percent
said their opinions haveonly a
small impact, and 35.2 percent
said that their opinions have a
moderate impact on improving

.customer service, Only 10 percent
‘of respondents feel that their
‘opinions have a large impact.”

Survey respondenta believed
businesses choose not to solicit
thelr oplnions. Fourteen percent
indicated that all or most of the
busineasea thoy patronize ask for

Feedback while 66 percent say
only some or a fow seek thelr
opintons, More than 19 percent
said that nono of the businesses
thoy patronize ask their opinions,

A cross-tabulation of the two
questions showed that, of tho cus-
tomors who say that all or most of
tho bugincsses they frequent ask
for thelr opinlons, more than two.
thirds beliove their opintons have
a iarge or modorate impact on aer-
vico quality.

Conversely, of those wha'sald
that none of the businesses thay
buy from ask for their opinions,
loas than one-third beliave thelr

Moderate 35.2% Large 10%

Small 37.7% None 17.2%

"How much W-u do you think your oplnjons bave on the quality of
customer service you recelve from the businesses on which you rely2™
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All/Most 14.0%

Some/Few 66.8% None 19.2%

“How many of the businesses you frequent or buy from ask ﬁnr oplelon
of thelr servics?™ . ) .

WE'RE INTERESTED IN MORE THAN WHALES.

Asmall fish ina big pond. That's howa And you'll be working with a hands
lot of small businesses feel when they on professional who understands the
deal with a big accounting firm. Andwhile entreprencur and what it takes to make
that might be true of some firms, it's your business prosper.
not the case at Arthur Andersen, At Arthur Andersen, we don't succeed

Arthur- Andersen’s Small Business. unless you succeed. That's why all our

ing Group Is dedi 1 to help- services are designed and priced to add
ing small businesses by providing the value to your business—not subtract it.
benefits of a worldwide organization that So call Ann Black, Director’ of Small
specializes in services such us Business Accounting at

preparation of financial state- A 313-994-1288. Because
ments, client accounting, pay- , RTHU

there’s nothing that says
roll services, tix returns and N DERSEN

today's small fish can't be
tax projection consulting,

opinions hava largo or
impact.

‘The CCC survey was based on
interviows with 400 Michigan res-

{donte during Juno wingtandom  yice provided by the businesses on which they . NOTALLOURCLIENTS ARE BIG. YET. :
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‘M Customers do not feel that thelr opinions

have a significant Impact on the quallty of ser-

_ tomorrow’s whale.
ARTHUR ANDERSEN & Co, SC

Small Business Accounting . .
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