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Choices: growing home furnishings trend

Key players in home
fumishings all say, “'There are
no clear-cut trends any
longer. Consumers are buying
ail kinds of styles and colors.””
Yet everyone we talked to
spoke of certain significant
elements influencing
merchandising decisions.
Here's a quick review of major
directions consumers should
see in suburban stores or
through their favorite
decorators.

@ EXPANDINQG COUNTRY

The already popular country
furnishings are moving into
new territory after conquering
the Southwest and Northeast
— the Florida Keys. See the
“Little Palm Island” collec-
tion by Thomaasville. For
Scandinavian country, look ta

Drexel-Heritage's European
themes.
H GLOBAL BAZAAR

Credit Hudson’s for recog-
nizing growing international
influence on the home. Joel
Kaplan, Home Trend director,
says, “A global bazaar of pat-
terns ingpired by African,
South American, Native
American, Mexican and East-
ern European cultures will be
highlighted in Hudson stores.”

‘The nationally renowned
Mike Bell has undoubtedly
sparked an interest in Anglo-
Indian furniture with his suc-
cegsful Raj Collection and
Brighton Group, Pearson and
John Widdicomb have con-
trasting Introductions with
same themes, Mllling Road
takes still a different tack with
the West Indics Collection,
Expect to see a lot more.

0% ON ALL HARDEN -

H CONTEMPORARY DESION

A new spirit infuses contem.
porary derived from the 19808
postmodernism in France and
Italy. For the 19908, it brings
us a sensuousness in Thayer
Coogin's new group, “Light
Wave," and dramatic elegance
in Caraon's “'Infinity Collee-
tion."” Europe is still influen-
tial, but contemporary is now
a glabal movement,

‘Thanks to Zeising Associ-
ates in the Michigen Design
Center in Troy and Scott
Shuptrine, which help show.
case student work from the
Center for Creative Studies in
Detrolt, talent such as Paul
Martin is recognized. His firat.
place iubmission is beirlg con-
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tion.
H PURPLE POWER
A local company, Mercury

AND PENNSYLVANIA HOUSE

BUY A COMPLETE DIN]NG ROOM OR BEDROOM .

ND:SAVE-AN'EXTRA 10%!

Paint, is finding upsurge in
use of purple aa well as
brighter colors for interiors,
Gold is making a comeback
and go is a brown red-orange
we uged to call rust. Marilyn
White of PPG Industries colls
it russet.

Two types of greens prevail:
the khaki type that Gary Van
notes in casual furnishings
and variations on hunter
noted by Joel Kaplan, who
sees greens as the color of the
'90s. But he's also watching
for a “strong return to blues
and reds that are more brown-
caat.”

Lota of pink is in the latest

that Mark M. -
roth of Sherwood Studios in
West Bloomfield has done for
a local luminary.
W NEW ATTITUDES

Watch for furniture styles
that go well beyond the re.
quirements of comfort or casu-

syatems, more home offices
with personal computers and
fax machines will proliferate.
B MATERIALS THE MESSAGE
At no time have 8o many
materials been brought into
use: wicker, endless variety of
wood finishes, glass in molten
and hard-edged styles, metals
of all kinda, mirror, ceramic,
textiles of every description,
including JAB (Strohelm and
Romann in the Michigan De-

* sign Center) silver-printed

silks, which stand in stark
contrast to denim as a cover,
whether painted or not.
Michael McCoy of Craiz-
brook Educational Communi-
ty in Bloomfield Hills says it's
part of an overall trend toward
softening technology and the
industrial object.
W EXPECY UNEXPECYED
First-place winner of
Ghiordes Knot Annual Stu-
dent Design Competition, Sar-
ab Murdoch, drapes an Orien-

alness, It involves
slipcovers, unmatched colors,

* patterns and uncoordinated

styles. All of this coexists with
ultra-refined opulence, also
sought out by certain con-

sumers.

M ELECTRONIC WIZARDRY
Aside from home theater,

larger TV and better sound

tal rug from the ceiling as i it
were a textile, It looks terrific.

Expect to see more celebrity
designers vying for the num-
ber-one position Ralph Lauren
holds in the U.S, with his bil.
lion-dollar sales.

—Helen Diane Vincent

. ora than ever, constmers are

M influoncing homa furnishings

trends, no longer junt reacting to
whut s on l.hv showroom floor. Furniture mok-
 and store owners alike
nm polaed for this chango.

The suburban angle to this furnishings
revalution pravides the backdrop for Creative
Choieos. a apocial supplement to tho Ohserver

The

S

wgezher wnh wdny's Creative LMng section
of the newspaper, spotlighu folks on the lead-
ing edge of dosi| stylos, includi

ers, retnilors and homeowners, Our atoncs are
as eclectlc as the themes they explore. New
attitudes indecd nre provalling on the home

furnishings front.
—Bob Skiar
ABOUT THE COVER: O&E mn‘ photogrnphor
Stephen Cantrell p d our cover in

Birmingham, Tho interior design for this liv-
ing room has cvelved using heirlooms from
the homeowner and furnishings from
Gorman's Drexel-Heritage Galleries in Troy
with the help of Becky Spler, ASID, one of
Gorman's nine designers, The safas and silp-
por chairs are Droxel:Heritage; the coffee
v.ahlo is Honmdon' the lamps aro by

ington; the jes are by Designa
Du[gna Limited; the blue and rose handblown
vascs on the mantle are from Carlton-James,
Michlgan Deslgn Conter; and the paintingis
by area artist by Eileen Aboulafia.

CREDITS: Bob Sklar, O&E assistant manag.
ing editor for special sections, suporvised
“Crentive Cholcos.” Helon Dinno Vincont wzs
the homo furnishinge writer and consultant.
O&E Graphics Edltor Randy Borst designed
the covar. O&E sales roprosontatives Michelo
Lyon and Joan Hinos coordinated advortising.
Diroct queries to Bob Sklar: 853.2118.

For a limited time only. you will save 30% off the entire fur-
niture collections from Harden & Pennsylvania House.

And if you buy a complete dining room (table, chairs and
china) or a complete bedroom (dresser, mirror, chest and
bed) we'll take another 10% off the sale price. That's right.
You save twice for a complete group. it's the perfect time to
buy quality furniture at a price you can afford.

ORDER SOON, THIS SALE ENDS OCTOBER 2ND

Ol{er not vnlld in conjuncllun with any other promoliaml

and sales
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of Bloomfleld Hills

CRENWVE{HO C

332-8348

Open Mon., Thurs,, Fri. ‘Ul 9 p.m.
Tues., Wed., Sat. ‘til $:30 p.m.

2600 N. Woodward Ave.
Just South of Squate Lake Rd.
Pine Fumitute Since 1917




