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Park Ridge fromlpage 1F

“We have a large woodland
that backs up to Pontiac Trail.
There isn’t a bad lat in the
+ whole sub. The site rcally af-

fords quite a bit of privacy,”
" Cohen said.

“Acsthetically, this is a fab.
- ulously beautiful piece of
lond," Friedman aaid, “It's
very low density with approxi-
. mately 30 acres of open space.

“The perception of Pontiac
Trail as you take it from Orc-
. hard Lake Road and go west is
« that houses are selling from a
half million to three million.
. Pontiac Trail has never roally
been opened to this market,”
he added.

A good deal on the land,
. smaller models, no lakefront
frontage or access and — until
fairly recently — not the best
- of road access ull combined to
res\.lnlt in Jower prices, Cohen
aid,

Construction of the Hoggerty
P o limited

3 ‘Our client Is peo-
ple in the growing
family stage.’

Larry Cohen
Cohen A oolat Inc.

nook and thero’s four of us sit-
ting around this table and no
one f8 crowded. You have a
large coaking area.”

“Curb appeal is real import-
ant,” Friedman seid, “We put

“Nothing is more disap-
pointing than to go into a sub
where a majority of builders
does a fine job, but somecone
comes In with difforent stand.
ards and a homeowner finds
something next door that he
doesn't care for," Cohen sald,

The typical Park Ridge fam-
ily has children and is buying
at Teast their second brand new
house.

“They're mostly younger,
dual-income families,” Fried-
man said.

“It's definitcly move.up,”
Colien m:lded. “You're secing

highway under a

young

quarter mile west of Haggerty
between 196 and  Pontiac
‘Trail) provides a golden oppor-
tunity for Park Ridge, Fried.
man said.

The partners acquired the
land about 3% years ago but
got hogged dgwn in the approv-

ST

5 types.”

Visitors to the two models,
the Monterey and Newport, are
especially taken with the open-
ness, the combination living
.room/dining room, the work is-
land in the kitchen and the
dramatic two-story foyer, said
Gail Sandweiss, sales coordi-

al and d

as West l;lnomﬁcld struggled
Selective and Cohen will do

- all the building themselves.

I Six models each with several

. different elevations or exterior

: looks are available,

with growth, .-

‘nator.

“Our client is people in the
growing family stage," Cohen
said. “Parents like a family
room as a center of entertain-
ment for the children, Things
go on in the kitchen, Here's

a dous amount of atten-
tion to detail on the clevations
— bricks, porches, windaw de-
tails, roof lines."”

One interesting twist in the
Newport model is a sccond-
floor ~rom with windows over-
looking the foyer. The space
can be used as a fourth bed-
room or as a study room, ex.
crcise room, dayroom or site
ting/sewing room.

“Tho Montercy is our most
popular model,” Fricdman
satd, “Any and every room hos
access to a tremendous amount
of light, It has a step.-up mas-
ter bedroom, open.foyer, dra-
matic stajrwell.”

Selective and Cohen have ac-
quired 70 acres directly across
the street from Park Ridge,
where they plan to build hous-
es in the $300,000-3500,000
range starting next year.

Park Ridge is in the Walled
Lake School District. The cur-
rent property tax rate for mu-
nicipal, school and county ser-
vices ia $54.66 per $1,000 of
state equalized valuation, hall
of market value.

That means the owner of a
house worth $260,000 in Park
Ridge now would pay about
$6,800 annually in property
taxes. That, hawever, probably
will change as state lawmakers
decide on a new school financ-
ing plan,

r AL

Dramatic view: The two-story foyer in both the Monterey and Newport is a visual
lure. Shown is a stairway look into the Newport living room.
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What we want to see happen 18 the two par-
ties sit down and reach some kind of agree-

ar our offices,

members thot pay $10,
lly on a

We offer

and

inavol.

000 per year, It's based
s (sales) dollar vol-

:I':cnl. For the most part, I think we achieve
at. .
. Nigbor: We provide business reports to the
public through our inquiry department {(644.
9100) 24 hours a day, scven days a week.
We're currently reporting on 35,000 business-
es,
We don't report an number of complaints,
but overall file condition — satisfactory or un-
tsfactory, Satisfactory wou mically ro-
flect that when matters are presented by the

untary program, We can provide general tips
through consumer information on & variety of
subjects.

Ashcraft: We take our advertising review
very scrlously here. We have people nssigned
to.read ads, challenge ads and a pool of volun-
teer shoppers who do much of the legwork.

‘What don’t you do?
Nigbor: We don't got involved in v.‘ul!l:.cllsm

ume.

If you said (annual dues of) $250-3500, , ,
that's the bulk of what we do.

You have to find a way to get to the person
who makes decisions. You have to make sever-
al calls to get someone signed up. 1 think
that’s a genera! condition of any sale.

it generally bails down to cost, They say,
“‘It’s not in our budget, see us next time.” Cost,
I'd say, is the biggest {tem, although it's a rel-
atively smoil amount. But we're not the only

i ling on their doors asking

BBB, the busi has been responsive to get
them addressed or resolved.

I we identify 8 pattern of a specific type of
col]r;nlnlnt. that will be noted in the report as
well,

What else do you do?

Nigbor: In September of this year, we sent
out clese to 2,100 complaint forma (which con-
sumers can obtain by calling 644-9100),

We'll review a complaint and be in a posi-
tion to provide a copy to busincsscs and re-
quest that they seview and m‘spo'nd. Eighty

of against indl
Tovnr/ornl a1 landl

issues and matters that moy have already

been 1l to latory fes or

courts of lnw,

‘Why would buslncsses join the BBB?

Nigbor: Probably the most important thing
is they have expressed to the community an
interest in cthical advertising and nelling
practices, Companies sign off that they’re
properly lfeensed to conduct business in the
A

is $250 per

percent of the 1 are
reaponded to either directly to our customers

r base
year for the smallest of customers, We have

them to become a member,

What kind of complaints and inquiries
are most common?

Nighnr: Now, mortgage companies, because
of a decrease in interest rates, has been a large
source of inquiries. We receive inquirics about
working at home opportunitics, from individ-
uals that get notification of prize winnings.

Naw in fall, we get an increase in furnance-
cleaning companies. Every fall, like clock-
work. In summer, it's vacations and travel
agents; spring, home improvements.

Iddand living is unique, The act of ensing

auvteruny to your home separales you from

the bestic puce of mainlanut life. At Ishand Harbor

the separtion i complete since arriving kome

and arriving at your boat arc one in the same.

Island Harbor is a residentialfmarina slip condominium
community on the soulh end of Grosse lle. Twenty four
towmhouse and rarch units are planned to surround the fust
completed 32-slip marina, which handies bools up 1o 30 feet.
The marina provides Island Harbor residents unobstructed
avcess lo the Detroit River and the ability to literally dock
eatsat their back doors.

with a boat in your backyard.

JSLAND _@;HARBOR

Grosse lle, Michigan

~= Malntenance-free lifestyle
=~ Grosse lle municipal water and sewer
~=_All ulilitics are underground
== Crane" fumace and aif conditioner
== Full kitchen appliances by Magic Chef™
~= Sound insulation between floars

and al) walls separating residences
= 10-year insured warranty

~~ Broker Services: Carol Bollo & Assoc.
8804 Macomb

Grosse fle, Michigan 48133
Tl ¥/671-1150

1003t of Rireidian, sow

( ﬂpalu\rfld‘ylldwlllmd?‘hmll&""ﬂla S;Juﬂtkts‘v‘nhy Mam-dpm
of Grohon

HESY)

DEVELOPER: Spruce/iland Harbor Lid. TartnenMp 100 W, Long Lake RA, St 102 Bloomfiekd Hifls, M1 48004 JUY64i-5630 J
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Farmer Jack

revamps store

Farmer Jack Supermarkets
created 30 new jobs in refurh-
ishing its Livonia storc at
37685 Five Mile to the tune of
$450,000,

The face lift is part of the 77-
store metro chain's $70 million
capitnl growth program in
southeast Michigan taking
place during 1992 and 1993,
The Livonia store is the 47th
to be completed under the re-

» novation-rebuilding program,
Don Sulda is store manager.
Jim Fox and Brian Robinson
are co-managers,

When the 38,000-aquare-foat
store hosted its grand reopen.
ing Sunday, customers were in-
troduced to many new depart-
moents, protatype' convenicnces

In the Nov. 11 Building & Buslness section, R

we inadvertently ran the wrong telephone
number for the new Entertainment 94 West/
Southwest book, one of three Detroit editions
from Troy-bnsed Ei i Publicati

‘The books aru available for $40.

To cbtain a copy, call 637.8444 Ext. 868, Or
write: Entertainment Publications Inc., 2126
Butterfield Road, Troy, MI 48084,

an I in the
supermarket industry,

“This new Farmer Jack
Supermarket is typical of the
now and remodeled facilities
that arc making Farmer Jack
one of the most modern region-
al supermarket chains in
America,” sald James Wood,
chalrman of The Great Atlan-
tic & Pacific Tea Co., owner of
the Farmer Jack chain.

Almost all of the company's
Michigan stores have been re.
vitalized recently. “We intend

to keep them that woy and
make sure our stores hete are
up to date,” Wood said, *We
have at lenst 10 now store locn.
tions identified over the next
two yeors and our remodeling
and expansion programs will
continue.”

“A combination of now con-
sutner needs and high technol-
ogy allows us to really focus on
custumer service in our new
and remodeled  stores,” said
Craig Sturken, Michigan
Group vice president.

“In the Livonia store, cus-
tamers can use the post office,
poy Litls, get photos developed
and buy a lottery ticket as well
as use many other services, We
think they will eapecially like
our innovative new recycling
center,” he added.

“We listened to our custom-
ers. We know they expeet low
prices and broad product selee-
tion with quality and service,
‘They also want all the newest
convenicnees such as our inno-
vative sell-service bottle re-
turn, gourmet service meat
counter, flower shop, pharma.
cy, post office, bakery and
deli.”

A&P is the fifth largest
supermarket chain in North
America with 1,210 stores,

Brian Tracy — LIVE!

presenting two powerful sessions

develpped over 1

motivaty

#1 -— The New Psychology of Selling
How to Dramatically Increase Your Sales
This information-packed session has been researched and
8 years, and incorporates the finest sales
tools in the world today. It will cover all aspects of selling
from prospecting todlosing, telephonetechniques tostaying
. IV's a must for all sales professionals! :

Brian: T
Worlds I
on the development of hu-
man polential and mal
effectioeness. Inaddition to
being the author of numer-
ous best-selling Nightin-
gale-Conant audio and

is one of the
ing authorities

#2 — Time Empowerment
The Special Art of Increasing Productivity

This fast-paced session will clearly convey how you can get
far more done in less time and gain as much as
hours each day! You'll discover new and more profitable

two extra

‘ways to plan, schedule, delegate, choose goals, set priorities,

ofcorporate America’smost - conduct ings and much more! :

ucsted speakers and has . -
Egméaihorwmkfljn more  Monday, November 29 » Plaza Hofel, Southficld

1 countrics onsix . . . 60 .
:onﬁrrgn!? and speaks four Sﬁon # ; ;ﬂ ;-gglpmsfom SATOUTIVANRTwORE
anguages. Besure faat-  Jesslan ¥« 7ML ° - (313) 377-0200
tend this rare Michiganap-  Or attend both sessions for only $75
parance, Youwon'tbedis-  Uncondltional 100% Moncy Back Guarantee!
appointed! All major credit cards accepted ... call now fo reserve your scat!




