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Glamour calls:
get ready for fall

ave you looked at recent fashion trends and
thought, “Where h tbu allure? What hap-

pcnnd 1o glamour?” Camouflaged by com-
bat boots, ripped jeans and noso ringa at ono ex-
treme, and the plastic Barbie-doll look at the
other, glamour wea certainly not soen on the run-

ways.

Flm!ly, a compromise. Glamour is back. But

don’t bave to look Like a starlet or & fermme

fatale, nor do you tieed to aapire to the flawleas
slegance of Grace Kelly or Audrey Hepbuen, The
glamour of tho ‘90s [a an attitude that defines a
‘woman, allowing her the flexibility to cxpress her
femininity any way she wants.

It’s stiletto heeh and velvet high-tops, faux fur
collars and flowing scarves, feathers and gloves
and frills. At the samo time, glamour is a beautiful
fabric, & soft line and impeccabls talloring. It's the
perfoct sult or the soxiest dress. Ultimately, your
teke on glamour s the panache with which you
combine all of thess elements into you own per-
sonal style statement.

“It's about time women started dnnin; up
more and stopped looking Iike men,” says Karen
Broker of Rochaster. Karen was ucﬁng es fash-
ion director for her friend Kristen Bchank who
found the [deal suit for a wedding at Tho Ielng in
the Somorset Collection, Troy. Kristen's now
suit is winter white with gold braiding (%336} and
ahe addad a touch of glamour with a metallic top
($58) and the surprise of a gold-studded white
mbayh- {$60).

1all

opotud @ ‘408 lampehado hat with feathera (899)
and an elegant veiled hat with soutacho trim .
($56). They also display fauz-loopard pillboxes
($96), beaded and seqitined collars (tas) and ruf-
Qled gloves ($35). The ultimate evening wrap isa
trenslucent pewter cape, [ta ends tied In huge
bows ($75).
Couture designers introduoe glamour this fall
with modern classics In luzs fabrics with rich de-
talls At Jacobeon’s in Blrmingham, Escada
relnterprota the ridlng en.
semble with an equeatri-
_an-look burgundy volvet
Jacket ($980), a white ...
pleatad blousa with lace-
trimmed collar and bow tio
(8580, a foulard print vest
($600) and stretch
dine riding pants ( .
Complete the look with
black leather gloves ($220).
Chanel’s raapberry
chenllle jacket with faux
fur collar, cuffs and -
$3,260), as is Badgley Misch-
bouclngmm with a cast gold collar
,468).The standout dmner suit s a black wool
Rana Lange. This
femlninc take on tuxedo
syling foatures a pink satin
collar and powder blue
cuffs with tiny bows at the
wrists ($1,695).
1f you dare, accent these

fun lnd the shock effect,
enter the gala in Anne

d  Klein's biack velvet high-
fop aneakers ($65) or Chanel's black rubber boots
(mu) from Netman Marcus at the Somerset
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Brooks
Brothers
expands

R Brooks Brothers gave us
the button-down shirt, ar-
gyle socks and the gray-flan-
nel suit. Now thoy’re giving

BY S8URAN DEMAGGIO
BTAYY WRITKR
Bmh Bmdm- is bdnsin: ita
classic

style of droas” to Twelve Oaks on
Sept. 8, Inviting shoppers to a grand
opening complote with m&uhmenu
and music. A special eve: beu-
efit the Christ Child Bocluty inalso
planned.

Soc OPENING, 12A

Baslc blues: Four generations enjoy the classic lines of the Brooks Brothers blazer, priced
at £350 for men, $125 for young men.

Disney debuts keep cash registersringing

BY 8UBAN DEMAGaIO
BTAYY WRITER

Two new Disney Stores are coming
to town, bringing Mickey Mnuu, 'K’hs
Lion King and Aladdln

in Novi. There aro more than 290 Dis-
ney stores worldwids and mmlun
will continue, accondlng to Dobble
Bohnett, \du pmldnnt of pubildty

<¢loser to your front door,

Laurel Park Place in Livonia and
the Oakland Mall in Troy aro ready-
ing the magic kingdoms for a Sep!. 3
?pczlxlng In Livonia and October open.
ngin

and The
Sstg;v opened io G!endala. C-.Ilf. ln
‘;ﬂ:n Dlmoy Swlr:. uomhhm retail
that rekindles Disney memories,”

Bohnett sald, *“Lively animation dis-
plays capture the imagination, uu.inx

“‘are just plain fun.”

“I like to shop at Dizney Stores be-
cause although the same merchandise
Ia cheaper at Target or Kmert, the
Dianey Stores have more complets se-
loctions and more unususal items —
groat for birthday party gifts,” she
sald. “The challenge to shopping
there, is getting out without spending
more than you planned, ecspecially
with the kids in tow.”

Marilee Post, 6, of Farmington

boeauu I always find what [ wapt

here.
“Guests” to the Disney Store
upon eptrance and exit by,
“cast members” who welcome, and..,.
“thank you for etopping in.” In addi,
tion to clothing, toys, stuffod animala, . |
vidoo and cessette tapes, cartoon cels :
and jewelry, “gucsts” can buy Disney _
theme park tickets, Disney Dollars -,
end Disney Storo Gift Certificates. -
A Video Newestand offers informa-

These atores bring the total of the stage for sights and sounds o
maetro-Detrolt Disney Stors locations  claqa; aney movi dooe.” Hills, was buying a Lion King charm
to five. The others :!a at the Fairlane e Dl os and vl bracelet with her favorite movie char-

Town Center in Dearborn, Lakeside
in Sterling Helghts, and Twelve Qaks

Animation Emporium: Shoppers at The Disney Stores are greeted by cast members who are pmpared to answer questions and
point out the latest promotions. Children love the store where their favorite movies play on a big screen in the rear, and
characters like Jasmine, Aladdin, Snow White and Simba appear on T-shirts, jackets and pajamas.

Nancy McFee, & mother of
and Dizney-devotes, zaid th

e stores

acters mugging for each charm. She is
a regular Disney customer, sho said, -

tion about other units of The Walt =~
Disney Company. Bohnett sald most -
Disney Stores produco sales per
square foot “two times the natiopal ..
avarage.” 3
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= “I love it. Everything's 80 gorgeous,” says Barsh
Golden of Walled Laks. Glamour was nover
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Retoil businesses in suburban Molls & Main L ———
Streets are invited to submit announcements of
e i it evveuremenss | ADDED ATTRACTIONS
A 8"“’ to Maolls & R ———
Mai; E. Maple. Buﬂunafwn. 48009 or o
fax them to ('810) 644-1314.
WEDNESDAY, AUG. 31
MONDAY, AUG. 29 LINGERNE SEIRINAR
!An-uunun J‘mm\.mmw.:a
ik your mwmuumnw ﬂ"’ :hwmmmm:m
Theena Is “Boauty on & Budget.” trassiers required,
(am 758-1400. mﬁra«mw thvonts,
Red Riding Hood, dalty 15 am. 1, 3and 7
am.
St 1 G 3 Saye L ang 3 IHRSOAY, SEP7 1
mwumm LUNOR FASINORS
‘Clothing from Hersh's informalty modeled. Noon to 2
f’""’“"" B Siage 4 Co Restewt.
. s Boardwalk. Orchard Lake/3. Mapis, W, Boombeld.
bl d-tebiony P (810) 8550822,
‘Now through Oct. 30 the Pymouth Hictoroal Muse- .
lll\nl-nuumn o waddin 1980 .
1050, The fruseun I8 opon Wedneedey, Taredey Shop for eea ot
mmummuﬂuﬂmw ow Brorky vy Hom-
Woske Lave Townshi, Coolty Lakeyiw. Bogle Lake.
ke 810y0013112.

FRAY, SEPT.2

Nency Lindsey autographs "Friends in the Kitchen,™
11 am. 102 p.m. Jecobeon's Hitchen Shop. 440
racipes, tarnily menus, humorous Ktorses.
325 N. Woodwand. Bymingham,

(810 664-6900. :
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JAZZ
18 local groups perform at Hudson's Bop Shop
from intemational Association of Jazz
Eoucators pick fevorites, Various hours through Sept.
B,

Hart Parn, Jeftorson Ave, Detrolt.
(310) 443-6000.
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FARMER'S MARIET
9am. to 2 p.m. Vondars seling homegrown s,
a0 fowers. Tot.

Grand |

QI 4743440

MONDAY, SEFT. 8

LAROR DAY
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