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TV shows inspire
what we will wear
worse — television fashion influences real-

T life looks. Fashion-hungry, impressionable
audiences soak up the hottest looka they see on
the small acreen.

Back in the '60s when June Cleaver and Don-
na Reed vacuumed in shirtdresaes, pearls and
pumpa, so did many real-life moms. When “That
Gitl” Marlo Thomas, sported a flipped do and go-
go clathes, 5o did every mod girl in town.

The Brady Bunch’s bell-bottoma and striped
tops were copied by kids on cul-de-saca every-
where in the "70s. And Farrah Fawcott's flowing
mane was ance as hot as the Rachel-do from
“Friends” ia now.

Today's shows and their stars understand this
*power” and try their beat to be fashion forward.
But some, like Roseanne and Brett Butler from
“Grace Under Fire,” dress more fashion back-
ward in an attempt to portray real-life working
mothers and blue.collar workers in Middle Ameri-
ca.

Ellen DeGeneres’ “Ellen,” and Helen Hunt's
Jamie from “Mad About You" clothe themselves
in & more atta-girl manner. They sport main-
stream Gap-style comfort clothes while hyper-
trendy high schoolers and college students yeamn
for the skimpy styles of Donna, Kelly, and the
gang from “Beoverly Hills $0210.”

A little more fashion friendly ie the gang from
“Friends.” The casually hip twentysomething
crowd has viewers pining for Jennifer Anlstoa’s
shag and Matt LoBlanc’s spiked do. Where do
the fabulously chic clothes they hang out In come
from? Designer Debra McGuire “builds® 30 per-
cent of the show’s garments from fabrics that
catch ber oye.

McGuire said she tries to atay one step ahesd of
the competition and has some very fresh and new
looks ahead for spring. She also goes to great
lengths to ensure the cast fits together with their

di hing the funky here of
their way-cool

gout.

She color codes the “sixsome"” accarding to the
room they’re in. Quirky character Phcobe (Lisn
Kudrow) is the only character who wears patterns
and bright colors.

McGuire also clothes Dolly Parton, numeroua
Emmy award winners, and has her own couture
shop in Pacific Palisades, Calif.

Men on television aren’t immune to the fashion
tug. Kramer, of “Selafeld,” looks lika he just
strolted out of a thrift shop specializing in vintage
wears. The bowling shirts and '50s-era clothes he
sports ore hotter than ever. Just wish we could get

here’s no doubt about it — for better or

and han-

Jerry out of those Nikes. . .
Probably ho outfits are more fashionably no-
ticed than Heathor Loc! 's short suit combi-

nations on “Melrose Dlace.”” Most likely because
they Hve in Los Angeles, thia drama-plagued
gang aims for a lighter, more California look than
thele darker-clothed contemporaries from
“Priends.” A couple of characters actually play
fashion designers on the show, so costumer
Donlse Wingate tries hard (o stay true to con-
temporary fashion and achieve just the right looks
for cast members.

With several characters working at the fictional
D&D Advertising, the search ot professional yet
fashionable outfits challenges Wingate, whose
current creative outlet is Sydney, played by Lan-
o Lelghton. The flame-haired Sydney, appears
to be & funky '60s cross betweon Nancy Binatra
and the “Laugh-In" go-go dancers.

“I've been going a little more retro for ber. it

Exer‘t tells retailers: Focus on customer

tailors.

By LINDA ANN CHioMIN
BPECIAL WRITER

Competition [s strong end change
in required if retailers are to survive
snd thrive in 1996,

That's the message from industry
cxpert Barbara Wold to more then
250 Northland, Westland and East.
land Shopping Center merchants
gathered for their annual mecting at

Nordstrom
promises
selection,
service

By SusaN DEMAGGIO
STary WHITER

Once upon a time shoes came in 11
different widths — really! Today,
most stores carry only three.

But when Nordstrom comes to
Michigen in August, they promise to
change all that — women will find
150,000 pairs of shoca in sizes JAAAA
to 14EE, and men, footwear in sizes
SAAA to 18EEEE. And that’s not all.

1s your right foot a 7 and your left 8
8 1%4? Nordatrom will make sure your
“pair' has s right 7 end a left 8 4.
Does your toddler need prescription
arthopedic shoes? Nordstrom rents
them through the youngster's growth
spurta,

Just need a quick ahoe shine?
Nordstrom offers to spiff ‘em up for
$1.50 a pair.

‘Thinking to yourscll, now thats
nervice! Nordstrom will tell you, it's
just they way they do buslness.

[ a3t week the Detroit fashion prens
attended a luncheon at the Renais-
sance Club to met some of the depart-
ment store’s midwest ntaff, as well as
leaders of the local charities who will
benefit from a_‘(“;’ayl:‘(lgening Night

Sloppy stores, solemn salespeople and silly an-
swers to questions about your products will kill
your business, a consultant tells local mail re-

the Ritz Carlton in Dearborn last
Wedneaday,

“With more than 20,000 aquara (et
of reteil space for every man, woman
and child in the country, the competi-
tion is tough,” she said, “Every aingle
area of the nation has vacancies in
(shapping) centers.

“The most common mistakes re.
tsilers nre meking: not paying atten.

INSTREETS ..o

tion to custamer service, cutting stalf,
hirlng omployees with no product
) ledge and no enthusk and
using sale signs as marketing tools.”
Wold's been advizing retallers for
more than 20 years. Her cllent liat in-
cludes Taubman Properties, The
Hahn Company and Edward J. De-
Bartolo Corp. As ono of the nation's
leading authoritles on retall davelop-
ment, marketing and image, she
serves as a consultant for USA Today
and is s guest columniat for soveral
Int lonal retail publications. She
began her retall career 37 years ago a3
owner of a mini-departmont atore in

southern Callfornia. .
Wold pointed out that lmago is
most important [n retail because a
customer assosses a business in 2.5 .
seconda. If the windows or carpeting |
is dirty, it's an immediate turnoff. 5
Next, an enthusiastic ataff is cssen-
tinl, Wold reminded retailers that a
single snleapersan ropresents tho on-
tira establishment. She relayed an in-73
cident where during a purchase tha
salosporson sald abaolutely nothing, ¢
not even thank you. When canfron
later about her lack of enthuslasm,

Too EXPERT, 9A

Michigan’s flrst:

benefit several local charities.

family busineaa with the fourth gen-
cration taking the reigns in 1995.

® The Somerset North store will be
Nordatrom's 82nd in 17 states.

® Currently, 5500 Michigan resi-
denta have o Nordstrom charge card
— 3,000 of the cardhaldera live in
metro-Detroit.

8 The Troy store’s buyers will be
based in the area, spending “half-
their time on the selling floor learning
what shappers want and need.”

B Sales associates arc armed with
one simple command, “Use your best
jm?gmznl to take care of your custom-
er.”

W Nord has four advertised

Event sp
Shopping questions lasted through
deasert, snd spokeawoman Carol
Gasper, a veteran of several store
openings, had all the answers.
8 Nordstrom opens to the public for
business on Thursday, Aug. 1€ at 10
a.m. in the new Somerset North mall
at Big Beaver and Coolidgo in Troy.
@ Nordstrom began as a Seattle ehoe
atore in 1901, becoming a department

store in 1963 with the h of

nales cach year: the June and Novem-
ber Half-Yearly Salea for Wemen, the
December Half-Yearly Sale for Men,
and in mid-July, a two-week pre-fall
sale for men and women with the
merchandise marked up afterward.

& Recelpts are NOT required for re-

tumns.
® While Nordstrom primarily sella
family fashions and footwear from

When Nordstrom opens its three-tevel family fashion and shoe store in August
at Somerset North in Troy, an evening of dinner, dancing, and the latest Fall designs will .

Moonlight Madness sale
is Friday in Farmington

By SusaN DEMAGGIO
STAUF WHITER

At Grand River and Farmington
Roads #its a hodgepodge of retall and
service atarefronts that want you to
come down and take natice.

To this end, the shop ownors and
buainess professionala recently got
together to ignite the amoldering
Y Aol As-
sociation, throwing thelr energices bo-
hind a Moonlight Madness Sale to
bring aut the community In a show of
support,

“The sale, Friday, March 16, from
10 a.m. to 11 p.m, is very special for
two reasons,” sald Bev Brown, owner
of the Touch of Romance women's
apparel shop. “It combines both re-
tail and service businesses offering
rales and information to the public, It

P people who can't vinit

Best Apparel. Nordstrom remsins a

Boo KORDSTROM, A

alzo
the downtown businesses during day-

time hours, a chance to sce what we
have to offer thom. Downiuwn Farm-
ington haa so many neat, little places
walting to be discovered!™ .

Brown polnted out that downtown
Farmington's shopping diatrict pulls
customers from Livonia, Redford ard
]l:nrminglon, but I after o bigger mar-'

et.

“We've sort of been dormant at the
DFBA, but now we're revitalized,”
she sald. “Downtown Farmington of-
fers people a business mix of inde-
pondent locel rotailers, national
chaina like T.J. Maxx, Dress Barn
and JoAnn Fabrics, and service cen- |
ters like Cromwell Chiropractic. Weo '
also hava several great places to
dine.”

Downtown Farmington has had its
ins and outs over the paat two yeara.

Beo MADNESS, 9A

tric Newspapers, .
48009. Or fax to: (810) 644-1314.

MONDAY, MARCH 11

Retailers are invited to submit news of upcoming
events for Added Attractions. The deadline ix the
Wednesday before publication on Monday. Send
focts to: Malls & Mainstreets, Observer & Eccen-
805 E. Maple, Birmingham,

ST, PAT'S DINNER IDEAS
Jacobson’

Woodwand/Widets.
(810) 644-8900.

ADDED ATTRACTIONS

THURSDAY, MARCH 14

FRIDAY, MARCH 15

s Stors For (he Home hosts new idoas for & Groat Oaks Mad. Livemois/Walton, Rochesiee Hils,
uadiional hoiiday. 1 p.m. Free. (810) 651.6000.
Brmingham. RALLY ARD DERSY
Wottiand

Maple/Bates,
(810) 644-5914.
EATING RIGNT '
Socquetyn Cutright auihor of **Break the Habit Cook.
book."" Gemon
Jacotron's 11 8.m. 10 § p.m. Froe, A simiar

tation in the
minghanm store 100N to 2 p.m.

Therapoutic
Rally 10 &.m. 10 4 p.m. Also, Cud '
L]

trates low:fat, low calorla recipes at .
prosen-
depariment st Jacobson's Bir-

Recreation Center hokts Mot

) 68p.m.

Doinenior 63 ke songer Enacae Tefon T Wondertand. ouyAsbat
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9.m. O'Hars Dance Schoct, 1:30-3:30 p.m. Odd Bank Ciothiers noon-2 p.m. 8t 0. Dennison's and Al IRISH MUSHD
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Groot Ooks Mad, . Louret Park Place. /Newburgh, Livonis, teMng atontes, 11 8.m. Froa, famity entortain-
s i, LYoo/ Wanon, Rochestor k. (313)462.1100, ment. Repested | p.m. st Borders n Fanmingion
NEALTI-O-RAMA JEWELRY DESIIER Sﬂﬂ'M'lJW.mmm

Free and tow-cost heatth screenings end services in Moet Darvid Yurman whosa hes (810) 644-1515,
conter concourss 10 8.m. 10 6 p.m. through March '”‘“"‘“‘”

startod with a grest pair of go-go boots that I
Pontiec Oskiand Sockety of Artists operrie The Ant

found In » thift store in Holiywood. Laurs loved 13, Particoents must be over ags 18. Information

them. Next [ came across & vintags leopard out- vone Mol Severs Atk MOBebOR. tickat. Yorman greets Gakery I the mek with & March sakre t0 two mer.
fit,” Wingats sald. “With most of the cast needing (810)476-1166. m-um /Cooage, :-.m'&p::wm Ruth Al-
fairly conservative clothing for D&D, we can have DEGIEN FASNION SEMINAR 810) 851-8557. 1o Groet Cals Mad, Wi """"""'"’}.'?i&"'
a2 mmuch fun as we want with Sydney.” 6-0 p.m. $20 per persort, Presentad by Nicole Christ (310} 681-1579.
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