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Fash Bash ‘97

Guests enjoy their
first look at fall

The fall shopping season begins with
Hudson's presentation of Fash Bash,

Summer drink
make memories

Remember when you were a kid, how there
was nlways one house on the block where all the
kids played? And how, in the summer, you'd alt
- have red, purple, or orange mustaches, from
* drinking your favorite thirst quencher?
When I think of summertime drinks, that's
: what I think of: Faygo pop and Kool-Aid.
- They're the first things that come to my mind,
. because they're the things my friends and I
. drank as kids, when summer was SUMMER
. and fall scemed so far away. Other soft drinks
- have come and gone over the years, but those
- two have stood the test of time.
quzor for example, is cele-
__SHDPPIN(I brgxtmg ita 90th anniversary
this year. The company was
founded by the Feigenson
family in Detroit in 1907, and
it’s been owned by the Nation-
al Beverage Corporation
since 1986. I got this history
from Faygo president Stan
Sheridan when I interviewed
him by phone recently.
To celebrate the anniversary,

: NA Faygo is doing severat things.
©  MULCAHY _ * A mystery-shopper cam.
—————— paign will reach Detroit-aren

: grocery stores by the end of
September. When a Faygo mystery shopper sces
in a grocery ch t line with a bot-
tle of Faygo in his or her cart, the mystery shop-
per will pay for all of the groceries in that cart,
. up to $90.
.« A contest for retailers will present prizes
. to the five that have the best Faygo displays.
* A now 80-sccond commercial, airing this
. summer in Jackson, Lansing and other states,
* features snippets of old Faygo commercials,
* including the memorable “Boat Song” ads that
- ran in the 1870s. Recall the commercials that
. featured a riverboat and a barber-shop singer
who crooned, “Remember when you were a kid,
well part of you still i, and that's why we make
Faygo...”

If the new commereial airs here, it probably

will be in September, Sheridan soid. Faygo's
share of the Detroit-arca soft drink market is
. about 12 percent.
*  The company's main bottling plant remanins in
+ Detroit, Products from that plant are shipped to
. stores throughout Michigan, Ohio, Indiana,
. western Pennsylvanin, southeast Wisconsin,
southcast New York and part of Ontario. A few
other National Beverage Corporation plants in
other states make a relatively small amount of
Faygo products for distribution elsewhere.

Faygo currently has more than 50 soft drink
and aparkling water flavors (including carbonat-
ed, non-carbonated, regular and diet beverages).
This apring, it added two new, nen-carbonated
drinks: Ohana Lemonade and Ohana Orange.
Ohana means “family” in Hawaiian.

‘The lemonade “has been the biggest surprise
we've over seon,” he said *We can't keep it in
stock, it’s that popular.”

In fact, it's giving Red Pop, which has tradi-
tionally been Faygo's most popular product, a
good run for its monoy, Sheridan said, If you're
having troubls finding a particular Faygo prod-
uct, try Farmer Jack and Meijer stores. They
tend to have the widest selections of Faygo
drinks according to Sheridan. More information
about Faygo can be found on the National Bev-
erage Corporl,don'u web site at: www.nation-

tml.

Many sites on the internet are devoted to
Kool-Ald. The official one, however, is part of
the Kraft Foods web site at:
www.kraftfoods.com, While the Kraft site is
pretty cool, tho 1-Aid pages arc short on the
brand's history and long on promotional infor-
mation for Kool-Aid's three new flavors, Grape
Berry Splash, Soarin' 8trawberry Lemon-
nde and Roarin’ Raspberry-Cranberry.

For more information about Kool-Aid's histo-
ry, and juat cbout everything else you've ever
wanted to know about the drink that's supposed
to bo served by the mom at the house where all
tho kids play (according to the commercials I
drank up as a child), try the following unofficial
I web site: www.cs.ruu.nl/wais/html/na-
{ dir/food/Kool-Aid-faq.html.

That's where I learned how to got rid of Koal-
Aid (ond Faygo) mustaches, Toothpaste on a
washcloth. It's supposed to work every time.

For information on soft drinks in general,
including who makes what, check out the

1'Soft Drink A I ’s web gite
at www.nsda.org.

Kudos: (Above) Nautica degigner
David Chu takes a bow after his col-
lection debuts. (Left) The layered
look comes through for the town or
country.

All that glitters: Metallic gold snow fell gently from above
while evening gowns were promenaded across the stage at
The Fash Bash Wednesday night at the Fox Theatre..
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Fash Bash '97 called on Mother
Earth and New Age wisdoms to

. inspire all the beautiful people in

the art-loving fashion crowd last
Wednesdny night at the Fox Theatre
in Detroit.

But most agreed that though the
show was thoroughly entertaining,
thoy were not intrigued by the (big
yonawn) fashiona that Hudeon's
aelected for the show,

Fash Bash, now in ita 28th year, is
the town’s first look at the new fall
scason, presented by Hudson's in an
hour-long theatrical celebration
completo with lights, musie, apecial
cffects nnd entertaining surprises. It
doubles as the annual fund-raiser
for the Detroit Institute of Arts,
chaired by members of tho Founders
Junior Council.

“The technology and special
effects used in the show kept it
upbeat, moving right along. But, by
comparison, I thought the clothes
were protty boring,” said Chriaty
Henricks of Milford, “I didn't sec
any real changes from last year.”

Her friend, Billie Barkman of
Livonia, said the best fashions were
the evening gowns presented for the
finnle - “gorgeous gowns,” she
quipped.

A loeal fashion director who
begged anonymity because she
works with many of tho designers
featured in the show, shaok her
head and sighed, “The real show
was outside the theater, people-
watching to see what everyone clse
wore, The fashion inside was nat too
exciting.”

unveiling what’s in store for customers.

This year, Fashion Takes Off; was a very

gracticnl guide to an urban wardrobe,
ut the real show was in the crowd.

In a departuro from shows past,
*Fashion Takes Off* waa presented
in segmenta that showcased individ-
unl collections from Noutica, Tommy
Hilfiger, Dana Buchman, BCBG,
Gone Meyer, Grog Norman and
Ellen Tracy. A bigger collection of
menswear made it to the atage, too,
this year.

The acts were punctuated by
thoughtful performances by the Red
Drum Woman Singers cclebrating
Native American culture; Apogee,
dancers who spring from a trampo-
line to create striking visual dis-
plays; a Tai Chi class; and The
Hcart of the Beast Puppet Theatre
with their haunting, larger-than-life
puppets,

The audience donned 3-D eye
glasses for the video traneitions
throughout the show. The medels'
movements were telecast behind
them on multiple acreens serving as
high-tech backdrops.

Designera David Chu and Gene
Meyer made guest appearances.

Co-chairs Gary Marcicanoe and
Antonin McLemore opened the show
by announcing that their gonl was
reached — $600,000 was raised for
the DIA from both ticket sales and
the pre-show auction.

Sistera Kristin and Laurio Hart of
Farmington moving through the
crowd after the show, tormed it, fab-
ulous, “This was my first Fash
Bash,” said Lnurie, pointing to
Kristin, “She invited me. It was
great fun, We're alrcady planning on
attending next year. Did you see-the
person dressed s n lettuce? And the
woman dressed a8 o sandwich? It's n
fantastic show inside the theater
and out.”

The boys of summer: The Greg
Norman collection at Hud-
son’s offers golfers a new
look and an attitude to
match. It's a far cry from
those traditional plaid
slacks and “ugly golf shirts.”

PHOTOS BY JERRY ZOLYNSKY

For women

* Plush fabrica (velour, che-
nille, velvet and corduroy)

* Strotchy pants. Spandex is
key in slim and boot-cut pants
with side or front zippers.

» Striped sweatera-

» Shoes (chunk heels, loafers,
tailorcd boots}

» Chiffon neck scarves

sLeather separates

Fash Bash Trends

For men
= Wide leg pants
* Plush fabrics
» Microfiber jackets
¢ Corduroy pants
 Striped sweaters
# Rich-hued dress shirts
 Bold-colored tiea

News of special cvents for shoppers is
included in this calendar. Send information to:
Mails & Mainstreets, clo The Observer & Eccén-
tric 805 East Maple, 48?09; or fax (248) 644-

(313) 416-4278.

ADDED ATTRACTIONS

1314. Deadline: Wed y & p.m. for publi

tion on Sunday.
SUNDAY, AUG. 3
Arthur visits

The Children's Department at local Hudson's
stores host Arthur from the poputar PBS chil-
dren’s series, with advice on getting a great start
in school for first-time parents. Activitics include
school safety presentations and projects, Noon.
Aug. 4 at Lokeside; Aug. 6 at Oskland Mall;
Aug. 7 at Westland Conter; Aug. 8 at Summit
Place; Aug. 8 at Fairlane Town Center,

Twolve Oaka, 12 Mile/Novi, Novi.

(248) 344-6800,

MONDAY, AUQ. 4
Senior Citizens dance .

Enjoy music, dancing and refreshments from
11 a.m, to 2 p.m. In the lower leve] Community
Room, Freo event. Nowcomers are welcome.

Westland Center. Wayno/Warren.

(313) 425-6001. - ..

TUESDAY, AUQ. 8
Safoty Program

Kroger has free child ID kits, o
question/answer session with local polico, fire
truck tours for kids, 5-9;30 p.m.

Kroger, Telegrnpl/West Chicago. Redford.

{313) 534-9363.

Chlidran’s musicals
Giggle Gang returns with a Henry K. Martin Co,
of Birmingham musical, leatiltakin, conter

stage 1 and 6 pm. Come early for tho best seats,
Free program.
Qakland Mall. 14 Mile/John R. Troy.
{248) 686-6000, ext. 4.
THURSDAY, AUG.7
Concert Scrica/Jazz Festival

Bring a picnic supper, lawn chairs or a blanket
to enjoy a free concert by Air Margaritaville with
Michael Fedorka, 7:30 p.m.

Shain Park. Bates/Townsend. Birmingham.

(248) 433-3650.

FRIDAY, AUQ.8.
Summor Family Sories

Birmingham's Principal Shopping District
hests “Bundle in the Jungle” with Janet Marie &
m'Archibald, 6:30 p.m. Free for familiea on the
steps af city hall.

Martin/Pierce. Downtown Birmingham,

(248) 433-35560.

Evening Concerts

The Willie George Band performs beginning at

7:30 p.m. under tho Gazebo,
Grand River/Farmington.

(248) 473-7283.

Outdoor concert :

‘Jazz power trio Schunk, Starr and Dryden per-
form 6:456-10:45 p.m, Free in Kellogg Park. Spon-
sored by Plymouth Downtown Davelopment
Authority,

Ann Arbor Trail/Main. Plymouth,

«| across from Kellogg Park. Ann Arbor Trail/Main.
(318) 453-1640.

.town, a apecial event piece will be available

Westchester Weokond

Mini mall in downtown hosts bead trunk
show, craft and food demonstrations, fashion
shown, “Naturally” offers class in making bent
willow furniture. Many other specinl events
through Aug. 10 .

560 Forest Ave. Plymouth.

(313) 463-9491.
Att in the Park

Olde World Canterbury Village hosts 4th
annual juried fine art fair through Aug. 10,
There are many beautiful boutigues and places
to eat in the village. Fino craft, holiday stores.

Off 1-75, exit #83, North Joalyn, Lake Orion.

(248) 391-5700.

SATURDAY, AVQ. 8

Farmer's Markets

Both downtown Plymouth and Farmington
offer fresh produce, bakery goods, flowers and
herbs, plus much more through Oct. 25. Hot cof-
fee and cold lemonade in Plymouth's gathering

Farmi Gran of Far
(248) 473-7283.
SUNDAY, AUQ, 10

Artisar visits

Lighthouse collectors moet Bill Younger,
founder of Harbour Lighta at the Card and Gift
Center Halimark Shop, 1-3 p.m. He'll sign pieces
and share the story behind the product. Edgar-

ay only,
Oakland Mall, 14 Mile/John R. Troy.
(248) 588-6710,8




