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Students in

area

help in designing
car of the future

BY DIANE BALDWIN
SPECIAL WRITER

Purple tires with water drops
and apray treads, ncoprene wet
guit fabric seating and absolute-
ly no roof. This doosn't sound
like & car, but it is. It's called tho
Tokqun and it’s on display at the
1998 North American Interna-
tional Auto Show, which ia open
to the public through Jan, 18, at
Cobo Centor.

This futuristic vehicle was
designed by students at Detroit's
Centor for Creative Studies

according to Mark Trostle, vice
president and general manager
of Acromotive Services Corp.,
Division jof ASC and leader of
ASC's Tekqua design consultant
and fabrication team, help ASC
to stay on the leading edge of
design. R
“Wo.recognize that our busi-
niess is very much influenced by
design,” he said. “In the special-
ty vehicle market there is a lot of
emotion attached to the buying
decision, The Tekqua project not
only helps us support and devel-
op futurc desi but it also,

(CCB8) as part of an § d
plinary class. Students gained
first-hand design experience on
what is probably the most ambi.
tious design project ever under-
tnken at the school.

- Carl Olsen, chairman of Trans-
portation Design at CCS, was
instr | in getting
involved in the project. “The
American automotive induatry is
not nearly imaginative enough,”
he said, “and projects like this
show (them) what minor changes
in color and trim can do to aging
vehicles,”

Students were introduced to
the scope of the project when
classes began in September, A
similar project was offered last
yoar, 80 many students were
awaroe of the opportunity prior to
registering for the class. Each
<gomponent of the vehicle's design
was intograted into classroom
assignments and the small group
of students worked closely to
fine-tune their ideas befare pre-
senting them to the automotive

* gponsors who would turn their
two-dimensional designs into
actual car parts.

Four Oakland County resi-
dents, all fourth-year studenta at
CCS, played rolea in this design
project: LaShirl Alexandor of
Southfield, Mollic Rattner of
Franklin, Herbert Sparks of
Troy and Robort Walker of
Farmington Hills.

Projects like the Tokqua,

keeps us on the Jeading edge of

‘what young peoplo of today are
thinking about products of the
future,”

Futurqg industrial designer
Rattner was certainly thinking
of the future as she worked on
the project. “I like trend watch-
ing. I think the woman of the
future is going to have to be pre-

Plcnso see DESIGN, All

BY DIANE BALDWIN
SPECIAL WRITER

Four unique Genera! Motors
vehicles were unveiled at the
1998 North American Interna-
tional Auto Show.

Four fashion designers worked
closely with GM brand managers
to createlone-of-a-kind versions
of four GM brands. Tommy Hil-
figer created his version of the
GMC Jimmy, Cynthia Rowley
designed'a Pontiac Grand Prix,
Michael Kors created a Cadillac
DoVille Concours and Nicholas
Graham for Joe Boxer designed
a Chevrolet Venture.

The automaker teamed up
with the Council of Fashion
Designers of America in 1996
with.  the creation  of
Concept:Ctire which was intend-
ed to extend the automaker's

They are the future: Robert Walker (left) of Famiington, Mollie Rattner of Franklin hﬁd Herb
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Sparks of Troy ta_ll£

about the car they helped to design that mirrors their future careers in the automobile fields. The trio are stu-
dents at the Center for Creative Studies. Below right is what your tires could some day look like, if these students
continue their designing ways. The car, however, which has no roof is unlikely to make it on the Michigan scene,
except for bright, sunny days. . :

efforts to develop deeper rola-
tionships with women consumers
by supporting causes that are
relevant to them. Last year's
efforts vaised more than
$700,000 for the Georgetown
University's Nina Hyde Center
for Breast Cancer Research,

Four vehicles are part of the
nationnl “Unlock the Cure,
Unlock the Car” Sweepstakes
whereby consumers who pledge
donations for breast cancer
regearch enter a sweepstakes to
win a vchicles. Consumers can
call the toll-free hotline at 1-888-
GM-C:CURE to pledge donations
or to receive referral information
on breasat cancer education,
detcction and care.

Sweepstakes entries are based
upon pledge amounts — ranging
anywhere from one entry for a

Sweepstakes aids cancer research

$20 pledge to 10 entrics for a
$100 pledge. Each contestant
will bo nsked which vehicle they

would like to win. From January .

through June 1998, GM will pro-
mote the “Unlock the Cure,
Unlock the Car” aweopstakes
program with individunl promo-
tions and apecial events across
the country. The sweepstakoes
will culminate with o grand
finale event in June 1998, at
which the finalists for each vehi-
cle will be given a key to unlock
the door to win the vehicle,

Thp 1998 North American
International Auto Show, held at
Cobo Center is open to the public
Jan, 10-18 from 10 a.m.-10 p.m.
and Jan. 19 from 10 a.m.-7 p.m.
Cast is as follows: Aduits, $8;
Scniora $4; children under 12,
free.
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" Values from 129.99
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The Best Names
In Gulerwear

-Starter
-Tyrolia -Head
-Pro Player

FUNTs (810) 208160

B CLINTON TOWNSHIP «(810) 7918400
LIVONIA (413522270
MADISON HEGHTS » (208) 5890133
WATERFORD + (248) 738:5220
UTICA +(310) 254-8650
DEARBORN ¢ {313) 3366628
TAYLOR  (313) 3740505




