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Boardwalk
stands on
service :

A neighborhood plazais .
enjoying retail success by
marketing personnhzed
service along with unique
products.

BY SUSAN DEMAGGIO
RETAIL EDIOR

Running a retail operation thesc days
puts you up against the competition —
plus specinlty catalogs, the home shopping
network, megamalls, oullet centers, and
the Internet.

But retailers along Tho Boardwalk in
West Bloomfield insist that nothing beata
old-fashioned customer sexvice and that’s
why they are thriving,

Far the past 16 years, 23 merchanta

You can do it
. with style

" The famous baby boam generation is
1 rapidly marching toward rotirement.

. Magazines that claim to cater to the

. more mature woman, lnuzhmgly fea-

. ture 8 woman perhaps in her carly

; 408, just like tho magazines claiming

“to represent tho overweight woman
which daringly include a sizo 12 or 14.

It will be interesting to watch over

. the next couple of decades how maga-

. zines, advertising and cultural stan-

; dards will be forced to change as the

+ group of seniors expands, The image

" of women with white hair who only

dress in black ia outdated, The new

.. generation is not, or ahould not, be

.,afrald of color. In fact, you should

embrace these colors,

averything pastel out,
but combine picces
with brighter colors. A
splnsh of bright color
can make you appear
hunlthy, enthusiastic,
in a good mood.

Carry that over into
your cheice of colors
for make-up. Particu-

larly with lipatick, you can add a dash

of color. Add to that a stronger blusher
. to brighten your complexion,
. Don't chose a lipstick that is too
; dark, and don't go too light. If it is too
' dark, it will bring attention to those
{ lines and wrinkles that may have
% started around the lips. If you go too
. light, you might'be accused of trying
: w recapture your youf.h.

Outlining your lips is essential. It

mvcs duﬁmtwn. and helps stop the
‘ color g." If you have been
- o smoker, then you probably nced to
. pny special attention to the lipa.

: Seeing is believing
> Don't be afraid to wear your glasses

| when applying your make-up, They
. make glasses especially for this, where
- you can lower and raise the lens on
. each side a8 you wark on the other.
! Avoid being one of thoso women who
: do their make-up in the dark, or oth-
{ ers who give up altogethor rather then
7 ndmit they cannot see up close,
Your touch should be a light one, too
, heavy and it can get caked on, sottling
5 into lines. Don't choose frosted mako-
3 up, matte is much better. Go for a
+ “dewy” look. Don't be afrald of powder,
y } it's not your mother's powder these
dnys. It can be your best friend, keep-
- ing your shine down, not creating a
+ cloud like grandmother used to.
! You may start to lose hair on your
! oyebrows. Make sure you fill in the
gaps, but again, a light touch is much
more natural. As you get older, skin
can becomo discolored or blotchy. This
. ia normal, but could have buen trig-

e

. gered by exposure to the sun.
- Be certain to uso a concealer in con-
j fon with your dation, The

" skin gets thinner as you age, and you
. must pay attention to exposure. Per.
hapa you have retired and liave more
time to play tennis, walk, garden, otc,
Or maybe it's just that you move slow-
or than you used to, and thus are in

* the sun or wind for longer than you
used to bo, As the akin gets thinner, it
also gots drier, and moisturizing, if it
hasn’t been in your beauty routine,
. should be ndded. .

Cutback on eye color
Eye color can change with age. Don't
. try to compensate for what were onco

! : ahadow, Thia ia not the place to go hog
vnld with ¢olor, Sﬁck h noutrals, soft

+ baby blue eyes with a bright blue eye |-

Roz & Sherm plans for the future

BY BUSAN DEMAGGIO
RETAD, EDITOR

There i8 no doubt in Sherm Becker's mind that his
upscale woman's fashion salon will continue to thrive and
set trends in the Bloomfield Plaza, even though his beloved
wife and business partner, Roz, passed away lnst year.

In fact, this week’s Roz & Sherm trunk show dedicated to
Hino & Malleo (the store's original design discovery) ia
expected to bo tho biggest ever. And, as the Stuart Weitzman
gpring shoe collection arrives, customers are waiting to snap
them up, according to Annie Frank, the Becker’s niece, and
chief buyer for the past few years under Aunt Roz's tutclage.

"Family and friends are helping and weo're adjusting,”
Sherm said. "But there aro customers who wonder what the
future will hold for us. We're a stable organization, We're
retailers born and bred. We have family in this busincss. So
Roz & Sherm will go on, to pay tribute to my wife who was
tho inspiration for this successful concept.”

Sherm recalled with amusement, the day in 1976 when
Roz talked him into letting her sell colorful Morocean caf-
tans, and next, Hino & Mallee designs, in his shoe stare,

"I kept telling her there was no place in the store for
women to try these clothes on, There were no full-length
mirrors,” he said with a chuckle, "But aheJuBt told me not to
worry, and go make myself a cup of coffee in the kitchen,
whilo sha sat in the living room buying up garmenta from
the representative.

1\3‘{&; s;o wanted Sherm to open a shoe stare ot Maple &
"Wheml?‘ I jumped. "Am you kidding? There's no traffic,
not a lot of cars out there.’

"I‘ruc " sho insisted. "But, did you see the kind of cars out
thero?*

"Well, she was right on both counts. By the 1980's Onk-
land Cou.nty was booming, on its way to becoming one of
tho wealthiest places to live in the country. Here wo were
with ‘our unique, marvelous clothing and shoe salon right in
the heart of it all.”

Since the ‘808 were the heydays of Roz & Sherm, the
retailer spent the 80's mecting the challenges of sclling

“the Plaza.

1 q

clothing for casual life
cinl events. Becker predicted techno]ogy advances would
effect the way his business runs in the future,

Annie explained that her job is to track down what's new
in the marketplace with the atore's dientele in mind.

"Our stafl knows who shops here so well, t.hoy'll tell me
‘Mrs. So and So has a bar mitzvah coming up, or ‘we need
more size 123, and off I go, once a month. We spend a lot of
time on the phone selling to our clients, too, The wamen who
shop here do 8o becouse they love pmtt\y things ond they
know we'll accessorize them head to toe.”

— a o
BEAUTY AND  even if you think pas- Proro ey Davbey  have been serving the nearby residents of
THE BEST  tels are moro appro- | On The Boardwalk: This busy shopping strip on Orchard Lake, south of Maple, contains the uptown  Farmington Hills, West Bloomficld and
Fl'"llf‘l:ﬂt doesn't moan | ¥inds of shops the local residents crave when they want to run up for a manicure, Calvin Klein suit mfmﬂcénﬂg‘:’i‘&ﬁamm ot

that you should throw | T 4P of eappuccino. It helps that parking is close at hand. know by name. In fuct, they knaw them 5o

well, that Hersh boutique owner Hersh
Rnlhcnbcrg can actually refuse to ull a
blush-colored blazer to o woman he i

could make a better chojer.

“It just doesn’t work,” he says with a
wave of his hand. “No. No. No. Try the grey
one.”

You'd never hear that at a department
store,

Bluma Sicgel markets the shopping
plaza ke n mother hen looking after her
chicks.

*“This is the only center of ita kind in
metro Detroit,” she says over lunch at the
Stage & Ca restaurant which anchors the
plnzn south of Maple on Orcherd Lake, “It
is a collection of boutiques where you can
dn\'L up nnd p:\rk at thc door, find unique
and be waited

Customers come to Roz & Sherm from the
neighborhoods and nearby cities like Toledo, Flint and
Grosse Pou'nc, nccording to the ataff

"There 's no other store like it," Annie testificd. "Most of
the other fine boutiques are gone like Hattic's, Adari, Anna
Bassett. You could take this store and put it down in New
York and we'd do fine.*

The Beckers also own Hannah Rose a few stores down in

“There, we're known for great suits for the working
woman, work-out wear and special party dresses. The price
points are lower," Annie said. "Both stores do well with
trunk show events because it's the opportunity for cus-
tomers to sce things before they arrive in the store and
ander them in whatever eolor or size they need. This Hino &
Mallee event will be our biggest. . . thanks to the visions of
Aunt Roz. In 20 years we've become the biggest Hino &
Mallee account in the US."

Sherm declined to reveal sales figures, "The IRS might
read the story,” but he said the holiday scason was good,
but El Nino ruined winter coat sales. What's new for
spring?

* a special group of suits from YSL, Encore

* soft dressing, chiffon, knits and jersey

* antique Chinese printa

* lots nf color; lots oi‘ black and white

* fitted suits

*long, pretty skirta

* open toed, "sandalized” shoes in flats and high heels

Moving forward:
Sherm Becker
and Annie
Frank continue
the Just under
couture” fash-
ion tradition set
by Rosalyn
Becher whose
portrait hangs
in the trendy
Bloomfield
fashion salon
since her death,

PIOTO BY JERRY ZOLINGY

News u/lpcclol events for shoppers is included in

onby peop]c ‘who know their stuff®
Fushion is in the forefront of everything
at the center from the high-end Juxury
lines carried by Solonon & Son to the
kicky home decor items at Zyzyx. Even the
cateries stresa style — Caribou Coffee
pours cappuccinos from sun up to sun
down, and Ontaha Steaks aclis filet
mignons by the hundreds of pounds.
Perhaps the trendiest merchant is
You're Fired! a lifestyle retailer that allows
clients to paint and fire their own cernmic
sensationd, accommodating the likes of an
entire law office, to a room full of spirited
B-year-olds attending a birthday party.
The Boardwalk recently welcomed its
newest tenant Greetings From, a card and
gift shop, which rounds out the mix at the
in-town shopping strip.
“This center works because the cconomy,
the market around here is strong,” Sicgel

snid. “Times dictate what businesses you *

bring in, that's why Dakota Bread is doing
80 well. Staying current with top-flight
shops, that’s what we're all about.” -

Elaine and Mark Blumenfeld own the,

successful Rear Ends shop where doﬁnng
for the casual lifestyle is in vogue,

“Because people are so busy these duyx,
shopping is no longer a sport,” said Elaine.
*“Our customers know us. They trust usl
‘They depend on us to get what they need
and tell them when it's in so they can just

stop by and pick it up. That's the kind of

business we do here and it warks”

The 10,500-square foot center is owned
and operated by The Boardwalk Limited
Partnership which also owns The Sugar
Tree pluza down the road. Rents are $18-
$20 per square foot.

Current tenants include: Caribou Coffee,
Charterhouse Barber Shop, Chico's Casu-
als, Dakota Bread, Greetings From,
Hersh's, Kitty Wagner Salon, Lufino’s Hair
Salon, Margucrite Boutique, Mr. Alan's
Shocs, New York Bagel, Omaha Steaks,
Richard'’s Stride Rite, Running Fit, Rear
Ends, Solomon & Son, Stage & Ca., Steven
Franklin Optics, Sundance Shoes, Trvssa’s
Boutige, You're Fired, Zeba Oriental Rugs
& Antiques, Zyzyx.

* eolors.. ©

If you wear glnnen lhan perhaps a
* snosgy frame is all that you need to
: catch attention, Eyelashes also lose
thoir color, lo don’t l‘nrget the mas-

Arthur visits L

Coloring activities and photo ops accompany the
vigit from PBS children’s character Arthur from noon
to 3 p.m. at Hudson’s Fnirlane Town Center store in
Dearborn. Arthur visits the Weatland Center store
Feb, 22 from noon to 3 pan, Kid's Department,

this calendar. Send information to; Malls & Main-
“atreets, /o The Observer & Eccentric Newspapers,
;. 805 East Maple, Birmingham, MI 48009; or fn.x (248)
- 644-1314. Deadlme"" Inesd 1]
_on Sunday. -

ADDED ATTRACTIONS

—————C——
Livonia Mall, Seven Mile/ Middlcbelt.

5 pm. far

Pltch bhck halr (or cmlnne purpln Y
; ‘ fm- ‘that matter) are too strong.’ ThBJ; (248) 476‘11%"“”" FEB. 18 :Xt;g)l:nd g'mfcr Wayne/Warren.
1 require fax, too much- mllnunanu Mavle A g oty P ool

. Also;'try ‘to Yavold. eoul ‘pink-or,
blue colozs Tve actually soon -
- them on' mn-enu ‘head (thank hoav-~
/ én it wasn't the same womant
* must lnvn thou oolvu on ,vm

Tho mall merchants treat kids on winter broak to a
free film, “Flubber” with Robin Williama and Marcia
Gay Harden. Begins at 11 a.m, in mall'a cinema.
Runs 94 minutes. Seating until capacity,

Livonia Mall. Seven Mile/Middlicbelt,

The Puzzle Place and Lamb Chap from the PBS
series, presenta n half-hour show at 4 and 6 pm, in
the Fountain Court. Free. Photoa,

Fairlane Town Center.

Michigan/Southficld Fuwy. Dearborn.

Mnrkot@nn prount a showease of oxhibits to-| (248} 476-1160. | (313) 693-1370.
impirove your hoine, gan'len and quality of life during SATURDAY, FEB. 21 TUESDAY, FEB. 24
regular mall Madolina breakfast Trunk show sot

Nordstrom’s welcomes Pnrisinn utory heroine Hc{ghs hosta a spring trunk show and Inl‘ormn‘l

Mnduﬂno for'n apocinl chﬂdnm with live af . Garfield & Marks suits and separatda
and fr ing. Have a phuoto taken | for thu upcoming seagon from 10 n.m, daily Lhrou@

wlth Mndol[nu. Event ia $10 per pargon. Reservations | Feb. H
¢ store's ’ﬂm Boardwalk Pln:n Maple!Orchard Lake, :

Somerset Calltclmn North. West Bloomfivld. 3

. Big Beaver/ Coolidge. Troy. (248) 626-7776.
- (248) 816-5100 ext, 1630. M




