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POINTS OF VIEW

fus with hng memorlns and' unn-
ummm! hearts, the lnst quarter century
s heen a rough time for Michigan inatitu-

‘Varnors was the esaential ingredient for o
proper ginger ale float. I still reeall being driven
ymy parents to tho big green and yellow plant
Woodward, while being instructed about just
"y Vernors was 5o much better than Cannda

72K Sudly, Vernors has been gonu for a long time.

ore recently, Stroh's got sold to Heileman

: and Miller, My childhood memoriea of beer and

1e Harwell announcing the ball games on the
io run from Goebcl {alao disappenred) to
tFoh's, I don't tisten o baseball much any
maore, but 1 always bought Stroh for sentiment's
‘gake nnd becausae Peter Stroh and hia family
wera exermplars of what guad, decent, locally
spoasible people ought to be,

Ang by now everybody who isn’t taking inten-
sive German lessons knows full well that what

. wo used to know as Chrysler is naw something
i.” ealled DaimlerChrysler.

- «The old names, very clten associated. with old
: families, aren’t much with us any longer. -

.-Which is why it's nice to cclebrate a business
with a solid name that's intensely focused on

;- Michigan, that looks like it bo around for a

while nnd that has holped countless local busi-

. nesses. I'm seferring to Comerica, the oldest and |

)argeat bank in Michigan, that will celebrate ita

.. 160th anniversary on Friday.

' ‘Qriginally chartered in 1849 as the Detroit
Smnngﬁ Fund Institute and then better known
*’as the Detroit Bank & Trust, Comerica assurmed
“ite present name in 1982, In 1992 Comerica

; vmnrgud with Manufacturers National Corp.

The merger was  difficull. The *reds™ (old |
.Comerica emp!oyeu) were interlarded with the
"bluea (ex-Manufacturers staffers) in such a.

. wny as to perpetuato for yoars tho uompcnuon »

botwmm the two.
.The stock prico fell, and for o hme Comerica
+ looked os though it wnuld be taken over and

" mave out of Michigan in just tho same way that
. the National Bank of Detroit got taken over and

moved to Chicago by First Chicago-NBD Bank

Corp
I o But CEQ Eugene Mxllcr (a "red”) and Presi-

.’ dent Mike Monahan {n “blue™) moved quickly.
They ehmlm\wd poor risk loans, expanded
brauc.hes throughout the régim and redeployed
" their capital, The stock responded and has now

. npprecintcd go much as to make Comerica near-

Iy takeover-proof.
Having an independent, well-managed Lank
w\l.h a Bnhd focus on provldmg banking services
and b holds is vitally

150th‘

impomnt ta the .
uturo of our stata,
Togh beTShat  Gon ane of the
12 CAKO-
widoyitiithe  Most civieminded
cows come home, corporations n
that bank has no tho entire south- -
more particular eastern Michlgan
intorest in Michigan  yaglan, generous
ot i m Its donations to
It'a too bad. But charitles and
that's lifo, and thata  forthcoming in its

what happens when . wililingness to .~ -
abiglocal company  “assign top execu-
g‘:g‘;:;ﬁdo;"‘;‘; _ tivass to worth-
pany aml mioves :{;‘;ew‘;?;:ms‘ Cou-
.away.. |
Butnot (o fay st @xceilsnt buslness
Comerica. Thebank  performance, .
hasbe¢noneof the that's an outstand-
most clvic-minded - “gng rgcord for any
curporations in the 1scall
entire southcastern - ‘company, y
Michigan region, basod or not. .
generous in its done- ——
{ tiona to charitiesand ~ *
fortheomlug ixi ita '
willingness to nasign

top exccutives to worthw}ule cnum Coupled
with its 1l that's
an outstanding record for nny company, locally
based or not.

Here's a tall, ‘cold one (a Stroli’s, of wurso)
hoisted te Comerica’s 150th. T hope theyllbea .
solid, Mndugnn-ononzcd company for many,
many years to come!

Phil Power is chairman of Hom eTown Cont-
munications Network Inc., the company that
owns this newspaper. He wclcamn your com-
rments, either by voice mail ot (734) 953-2047,
Ext, 1880, ar by e-mail: ppower@ceonline.com

y knuckles are still raw from the
last beating inflicted on Ainoritech
Michigan, the unfriendly telephone

compauy | that loves to fire people and tie
them up in court with interminable appeals.

still at it, this time losing before the Michi-
gan Public Service Commission nud the
state Court of Appeals. The court opinion is
10 pages of legalisms, In sum, the terms
“mioleading,” “false,” “deceptive” and “anti-
competitive” pop up with frightening fre-
quency.

The unanimous, bipartisan Feb. 12 opin-
ion is signed by Stephen Markman and
Robert Young Jr. (Engler nppointees) and
Helene White (Clinton's designee for a feder-
al slot). It finds that “Ameritech gent o mis-
leading nnd nnt.l-cnmpeutwe bill insert to its

of the Michi
Telecommunis cnu ons Act ’l'hnt's fu.mnntm g
because insiders say A h's 1

Duty calls, however, because Ameritech is |

Ameritech is still at it

# Will Ameritech fold its tent Lke:
a good corporate citizon, stop the
appeals, obey the MPSC crdor :
and take its punishment from the;
attorney general liike o man? its ©:
behavlor In othor cases suggests~

Amaritech will appeal forever.

drafted the act,

In December 1995, we all recived an
insert in our Ameritech bills headlined
“DON'T GET SLAMMED.” Slamming ia the

. practice of some long-distance providers of
billing you for services you never ordered.
The insert invited us to fill out a form to
avoid slamming for “long-distance or other
tolecommunications services.”

Here the plot thickens. The notice doesn't
differentiate between inter-LATA (long dis-
tance) and intra-LATA (local area code calls
for which we pay long-distance rates).

Sprint complained to the MPSC, It seems
that on Jan. 1, 1996, competition was to be
allowed for intra-LATA calls, Tho bill insert
“does not mmmd customers that Ameritech
Michi d N t intra-
LATA to dxnlmg pnmy for 10 percent of its
customers on January 1, 1996 and that local
service would soon be available from other
providers,” MPSC said.

Here's the trick: If you signed the slam-
mer protection notice, you couldn’t authorize
Spnnt. MCI or. AT&T to be your short long-

itors would be
unable to ml‘orm Amenu:ch that you wanted

n change. You would have to notify

Ameritech yourself to make a change.

. MPSC ruled that the competitors fenred

itech “will delay requests from cus-
tomers to change providers and that it wilt
use the contact as an opportunity to try to
dissuade the customer from leaving
Ameritech ... (T)here's ample evidence that
Ameritech Michigan understood the bill
insert to be anticompetitive and intended it
to have thot-effect.”

MPSC ordercd Ameritech to make reme-
dies, including a corrective bill insert and

casier changes in service providers, MPSC .
als0 sought to send the case filo to the attor-:
ney gencrul “fur mvww of possxbln n:uon
under the Mich:
Act” (lt wxll be fun to see 1fAmmJey Gener:
al Ji er “i'll
take your casc* political speech nnd prose- ©
cutes Ameritech vigorously.)

Ameritech’s lawyers threw up all sorts ur
arguments, every one of which wasshot -
down by the Court of Appeals. One was
Ameritech's customer survey pnrpomng to
show that <01 y.
the insert. MPSC found the survey “self-
serving and ic,” having -
tal flaws due to the nature of the quntwm R
the tone of the interviews and people exclud-
od from the sample.” The court agreed. '

The court also mjccted Ameritech'’s
dcfemw of “fren !peer.h Eaying, "Fnlne

ptive or misl is sub<
ject to reatraint ...

Will Ameritech fald its tent Jike s good
corpornta citizen, stop the appeals, obey the |
MPSC order and take its punishment from
the attorney general like a man? Ita behav- | -
jor in other cases suggests Amenlech Wlll :
nppenlfmven s b b des i

IfA \ t.hen prop the o
stockholders not be stuck with the legal bill..
‘The lawyers' costs should come from Presi- .
“dent Bob Cooper’s bonus and salary.

Misleading. Dcecptxve False, Anucampu-
itive. Ameritech

Tim Richard reports on the local lmp’lcﬂ-
tions of state and regional events. His Touch-
Tone voice mail number is (734) 953-2047,
Ext. 1881.

you are to mect your long-term goals,

MOST FINANCIAL PAGES REPORT THE DOW JONES.
QOURS REPORTS THE FRED JONES.

Introducing the Huntington Financial Page - ed

ori the

g for

Imagine a financial page that talks only

Huntington l-'mancul Pagc can help. .
AHunti

about your finances. One that not only
provides you with a snapshot of your financial
situation, but can tell you how prepared

Well, there is such a page. It's the
Huntington Financial Page. And it's only
ilable from The Hunti I

& analyze, monitor and update your plan.

Compaty. With it, you get a Personalized
Financial Analysis, and suggestions on ways
to plan for the years ahead, alt based on
your own personal financial history, and
your own personal goals.

Investment & Retirement Planning

Whether you'se planning for the
purchase of a new horne, saving for a college

1]

www.huntington.com

will get you started. Then, thcy‘ll take you
through your detailed Personatized Financial
Analysis which will help you identify your
opportunitics and your shorfalls. And, s
your needs or goals change, your Investment
Representative will be there to help you B

Before You Invest, We'll Invest In You

Planning carly can benefit you in the M
future. And now, the Huntingten Financial
Page and Personalized Financial Analysis 3
are available to you at no cost. So start
reading about yoursell on the financial
page. Stop by any Huntington officc or
call, toll-frec, 1-877-480-7884. “
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