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" All aboard: The Santa Fe Spe-
cial from Lionel.

:Classic trains
‘create memories

ne carly December day, about

five years ago, my husband

and I were reminiscing about
: Christmases past,

"What's the one thing you wanted
more than anything else for Christ-
— a8 when you were

SHOPPING & kid, but never
CENTERED  got," I nsked him.

"A train sct," he
naid, “but with four
kids in the family,
my parents couldn't
afford it."

I sccretly decided
to get him one that
year. Not only for
his sake, but mine,
too. There's just
something Norman
—— Rockwell-ish about
having a train under a Christmas
tree,

So, I went to a hobby shop to buy
one, not knowing it would be so com-
plicated.

“Do you know what scale he'd
like?" a salcsman asked me, when I
told him I wanted to buy a model
train set for my husband.

"Scale?* I asked. "I'm not sure,” 1
said, feeling dumb.

"Well, did he say what brand he'd
like?"

"Um, I think he mentioned some-
thing about Lionel," I said. The
salesman and I both agreed, I need-
ed more information before buying.

I went home and tried to get the
information out of my better half
without him catching on. He always
wanted a Lionel train, ho said. But
he didn't know what scale.

I wound up buying him a Lionel
027-acnle starter train sct. I spent
mare than I had planned, but it was
worth it to see the look in his eyes
when he opened it,

He always scts the train up under
the Christmas tree, and every year I
give him a car or some more track to
add to it,

If you'd like to buy a model train
set for yourself or someone you love,
here are some things to consider,

First, think about where you're
going to st up the train and how
much space you have. That, along
with cost and personal preference,
will help you determine what scale
to get. Scale is the ratio in size
between a model train and its proto-
type (a real train).

Model trains come in a wide vari-
ety of acales, which are set forth by
the National Model Railroaders
Association.

Some of the more common scales,
going from smalleat to biggest, are
N (1:160), HO (1:87.1), 027 {alightly
smaller than 0), O (1:48), and G
(1:22.5), aaid Dave Herron, manager
of the Plymouth Train Shop in
Plymouth,

The minimum amount of space
you'd need for a starter set in each
scale is as follows, said Joff Durling,
a salesman ot Rider's Hobby
Shop in Livenia: N, a 24-inch diam-
oter circle; HO, a 38-inch by 38-inch
oval; O or 027, a 4-foot by 6-foot
arcn; and G scale, a 45-inch by 67-
inch oval.

HO is tho least oxpensive. A
starter set, which includes track, an
engine, rolling atock (a variety of
train cars), and a tranaformer, will
run you around $29.99 for a Bach-
mann HO sot, $44.99 for a Bach-
mann N set, $129.99 for a Lionel
027 sot, and $199.99 for a Bach-
mann G sat, Durling said.

Lionel (which makes O, 027 and
G scales) and Bachmann are two of
the most popular brands on the
markot and are usually available
whorever model trains are sold (look
under hobby shops in the yellow
pages). Marklin (tiny Z scale
through G scale) ia another brand
worth checking out. You can find
Marklin trains at the Doll Hospi-
tal and Toy SBoldier Bhop in
Berkley.

For more information about
Lionel trains, which are made
right hore in Michigan, by UAW
workors in Chesterfield Township
(tours are avnilable), phone (810)
.-949-4100 or visit its Web sito ot
www.lionel.com.
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Strada d’Eleganza in Birmingham,
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Esther Ziegelman never imagined
running a successful cottage industry
from the basement of her Birmingham
home. But Ziegelman's life hng never
been what you'd call prescribed.

“I sold advertising for ycars,” she
says, “until I realized I was leaving my
integrity at every placn I
astopped.” It was her
sons whe talked her into
starting her own busi-
nesa, They knew a man
who was selling his bas-
ket business and,
though she didn't buy
his wares, she thought

her work,

mustard,
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Dream weavers: Janet Migliaccio and store owner Judy
Palazzolo show off a custom Golfer’s Basket from La
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other goodies that she uses in

“I like using Michigan prod-
ucts,” she says, “including
Cherry Republic eandies and
dried fruit, Brownwood Acres

Sweet Elyse rice
pudding and Ben-
Jjamin Twiggs jam.”

Damask boxes of
DeBrito chocolates are
exclusive to Zicgelman in
Michigan. She also Tikes 4,
Pandora’s  Confections
from San Francisco. Its
product line includes a foil-

‘Gift baskets

weave elegance
and attitude

plums and chocolate confections all
tied up with shiny silk ribbons.

To order, call toll free (888) 258-
031.

“A dream come true,” ia how Judy
Palazzolo describes her newly opened

Gourmet
goodies:
Imported del-
icacies from
Bountiful
Baskets.

the Spo.” The
Italian gourmet
wire baskets are
filled with vine-
gars and oils,
mustards, pasta
and other
imported foods,
including the
traditional
Pancttone. Spa baskets contain
French lotions and potions for women
and wooden Itnlian grooming ncces-
sories for men.

Other unique basket ideas include a
wire pram baby basket stuffed with a

baskets might be fun.
Thus, Bountiful Bas-
kets was incorporated
and Zicgelman set up
shop in the basement,
turning the space into o
veritable warchouse of
gourmet foods and can-
dics, straw containers in
all shapes and sizes, and
bolts of French-wired
chiffon ribbons,
Ziegelman's creativity
-and flair for design are
cvident in the unique

her mostly corporate
clientele. Corporate

Andersen, Doubletree * B
hotels, Deloitte & Sweet
Touche and Dean Witter.

stuff: Ziegel-

wrapped di

egg with \

miniature chocolate
dinosaurs inside and a
chocolate Chanel bag filled
with candy keys, a phone,
sunglasses, a watch and
perfume. Ziegelman's fruit
baskets feature o mix of
fresh rosebuds with fresh
fruits and a foiled choco-
lnte peach. She personally
4 ghops local markets for all
s of her fresh fills,

The holidays find Ziegel-
man assembling candy-
filled party trays and host-
. css baskets, Her business
has grown by word of
; mouth and referrals from
i clients, She can do every-

thing from a tiny “new

baby™ welcome basket to

The City of Birmingham
contracta with her to

man’s busket fillers
include (top) Pando-
ra's Confections and

an clectric Jeep filled with
the customer’s requesta,
real

make get-well baskets
for its employecs. She
doca move-in baskets for chocolates.
apartment complexes

and personalized birthday baskets for
Price Waterhouse.

As she assembles 60 breakfast
mecting baskets for Syntel — Elwin's
scones, Michigan apple cider, Bella
Vista Farm jam, Stash tea, honey,
cocon mix and a mug with the compa-
ny logo — she talks about some of the

(bottom) DeBrito

A estate agent
placed this $360 order.)
Just give her a price
range and any personal
preferences.

When she’s not in her basement
workplace, you can find Ziegelman
making bows in front of the TV. That's
the beauty and the downside of a
home-based business - you're always
in the office. And Ziegelman's office
surrounds her with mounds of sugar

Bir shop, La Stra.

da d’Eleganza. After 36 #¥30
years with Ford Mator Co.
and a year selling special-
ized custom gift baskets
from her home in Milford,
Palazzolo found a multi-
room storefront that she
shares with Noral designer
Sandy Parmenter.

“I wanted an old housc
with lots of individual room
settings,” says Palazzolo,
“but when Sandy showed
me this space, it was per-
fect.” The shop on North Old
Woodward is divided into b ..

little nooks and crannies That's itallan: La
Strada d’ Elegan-

plete with a fireplace and a 2a’s Buon Apetit-
to bashet.

that remind Palazzolo of sn
older home. It came com-

grand entry. Within the
themed rooms, Palazzolo
displays gift items from all over the
world, including pottery and orna-
ments from Italy and Poland, silver
pieces from the Victoria & Albert
Muscum in London and handmade
French nnd Belgian linens.

The centerpieces of every room
vignette, however, are the custom gift
baskets, tnilored to the needs and
interests of friends and elients. Popu-
lar baskets include the “Buon Apetitto
~ Italia,” “The Gelfer,” and “A Day at

needlepoint pillow, silver
- keepsakes and a col-
lectible cernmic pacifier.
For pets, Palnzzolo does a
ceramic bowl filled with
treats. Ten and coffee bas-
kets are built atop silver
trays or inside giant wire
coffee pots. There's a fun
“ wire briefcase for the
exccutive, brimming with
chocolate cigars and a
chocolate humidor, The
baskets are built to look
good from all angles and
the piece de resistance in
the elegant French-wired
silk ribbon that tops
every creation,

When the holiday sea-
son is over, & bed and
bath boutique will fill one
of the shop's rooms, along
with some small furni-
ture picces.

“We want people to visit us as they
would a neighbor, to fecl camfortable
and have fun,” says Palazzolo whose
right-hand woman is her dear friend
Janet Miglinceio. “We'll make the
shopping experience as plensurable as
possible.”

La Strada d'Eleganza, 708 N. Old
Woodwardf Birmingham; (248) 639-
9065.

How’s retail
weathering
the holidays?

It's not the economy. It's the unseasonal wenther
that's di d from buying traditional

“It’s been tough to sell winter apparel and we may
see markdowns before Christmas. On the ather hand,
jewelry sales are strong and computer sales are
rebounding.”

Warm wenther also encouraged destination and
downtown shopping, says Meyer. “The tendency in
the weeks since Thanksgiving was to drive to shop-
ping destinations like Birch Run.”

The fundamentals are still in place for a successful
holiday scason. Meyer points to low unemployment,
low gas prices, lower-than-average heating bills, con-
sumer confidence and our region's strang economy,

Certain have i d p}
growth, Outdoor holidny lighting snles were through

0

holiday apparel gifts like wool sweaters, winter boots,
scarves and coats. H this weelds
plunge might precipitate renewed interest in warm
woolens, says Larry Meyer, chief executive officer of
Michigan Retailers Association in Lansing.

“The weather i8 the story this year,” Meyer says.

the roof, di at English Gardens,
Retailers have pulled out all the punches to attract
their desired consumer base. According to Arthur
Nitzsche, president of TeleCheck Michigan, “Addition-
nl sales promotions, including one-day credit card
digcounts and reduced prices on upscale items, will
keep the momentum going throughout the holiday

News of special events for shoppers is included
in this calendar. Send information to: Malls & Main-
streets, clo Qbserver & Eccentric Newspapers, 805
East Maple, Birmingham, MI 480089; or fax (248)
644-1314, Deadline: Wednesday & p.m. for publica-
tion on Sunday,

Tuesosy, Decemeen 15
HOLIDAY ANTHEMS
Borders Farmington Hills presents a live perfor-
mance and CD signing with Karen Newman, nation-
al anthem singer for the Detroit Red Wings, New-
man's new CD of holiday music, titled *“What Christ-
mas Means to Me,” is a mix of standards and origi-
nal Christmas songs produced in Detroit. All pro-
ceeds from sales go to tho Viaddie/Sergei Fomily
“Trust Fund. 7:30 p.m, 30896 Orchard Lake Road.
IN CONCERT
The Livenia Civic Chorus entertains shoppers at
Laurel Park Placo mall in Livonia. 7 p.m, Parisian
Court.

FRIDAY, DECEMBER 18
CAROLING
The Garden City High School Choir performs in

season. My are for sales i in the
6-7 percent range this year.” According to industry
sources, Americans say they plan to spend an average
of $814 on gifts — 4.6 percent higher than average

-spending lost Christmas.

Stephen Epstein, a partner with the Detroit office
of PricewaterhouseCoopers, agrees with the opti-
mistic predieti Sk are T ding to the
pace of promotional events, as merchants attempt to
book as much business out in front of what has been
an increasing ‘11th hour' crush the days before
Christmas,” he says.

The E commerce channel of distribution also is
having an impact this season, says Meyer. Internet
shopping sites are most helpful for niche-oriented,
established stores with unique products. It expands
their universe, “E commeree will impact eatalog shop-
ping morc than storefronts,” pays Meyer. “It will not
slwnmp the market, but will get its proportional
share.”

- Linda Bachrack

ADDED ATTRACTIONS
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front of the fountain court at Livonia Mall. 6-7 p.m.
Seven Mile and Middlebelt ronds.
KICKS FOR A CAUSE
Laurel Park Plnce in Livonia presents WOMC's
Christmns is for Kids, a live broadcast to raise
money for the Rescarch Center at Children's Hospi-
tal of Michigan. Entertainment throughout the day,
including a visit from the Rockettes and Scsame
Streot Live! characters. 6 0.m.-10 p.m.
ALL DOLLED UP
The American Girls Club celebrates with a Victori-
an-cra holidny party. Enjoy hot cocon and cookics
while making a gingerbread house eralt. Bring a
new toy, book or coat to donate to needy children.
Agea 6-11, 7-8 p.m. Bordera Downtown Birmingham,
34300 Woodward,

SATURDAY, DECEMBER 19

ANGEL OEMS

Jacobson's at Laurel Park Place in Livonia presents
the Andy Lokey Collection Show of sterling and 14k
gold inspirational angel jewelry. Continues on Sun-
day, Dec. 20, 11 2.m.-6 p.m.

IN FASHION

Figaro, a beauty salen in downtown Birmingham,
prescnts “Saturdays at Figaro.” Live mannequins
model the scason’s hottest looks fram Lotus Importa,
Lilith and Tender, while showing off feative holidny
hniratyles. 10 a.m.-4 p.m. 265 N. Old Woodward.
MOTOWN MIRACLE

The Miracle in Motown Foundation hosts its fourth
annual charity party to benefit Focus:HOPE, Westin
Hotel Renaissance Center, Detroit. 8 p.m.-2:30 a.m,
The biack tie-optional event hopes to raise $150,000.
Music by The Imperial Swing Orchestra. $66, $75 at
the door. Tickets available at Tick locat
ALBOM SIGNING

Mitch Albom signs copies of his bestaeller, Thesdays
with Morrie. To reserve a signed copy, call Borders
Downtown Birmingham at (248) 203-0005 before 5
p.m. Dec. 19. 6-6 p.m., 34300 Woodward.




