How do you
define
shopping?

I've been waiting for
a reason to write
about my participa-
tion in a Gallup Poll
survey on Internet
shepping,

Since this section is
called “Maila & Main-
streets,” it's difficult
to justify writing
about shopping in
cyberspace. (By the
way, I'd like to hear
from roanders who
have feelings one way
or the other about secing Internet
shopping information here. Send me
an e-mail, drop me a note or give me a
phone cail.)

Anyway, there was a deluge of ehop-
pers in downtown Birmiogham earlicr
this week, apparently brought on by
tho ungeasonably warm weather. Such
an occurrence scomed to me to drive
home the point shopping isn't just
about buying or looking around for
merchandise. Often, shopping is sim-
ply entertainment.

Anyway, a fow days before Christ-
mas, 1 received a telephone call from a
guy at the Gallup Poll.

He asked about 10 questions, When
was the last time I used the Internot?
When was the laat time I looked for
merchandise on the Internct? Did 1
hava Internet access at home?

He then asked whether I'd be willing
to participate in a larger survey on
web shopping. I said yes and listened
to his instructions. He told mo I would
fill out the survey on the Internet.
Written inatructions and a pin number
to sccess the survey would arrive in a
few days, he said.

Since I regularly rely on the Inter-
net for information about retailers and
new merchandize for my job, I decided
1 was nn excellent candidate for the
survey, I probably knew things about
rotail cyberspace most peoplo didn’t.

Shortly after beginning the survey, I
realized my knowledge about what
1ctail offer on the Internet was unim-
portant to the Gallup Poll.

The survey was divided into retail
categorics, such as books, airline ticks
ots, clothing, house warces and so forth.
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Sweet times

That all-important night in a young girl's life —
prom - is approaching quickly.

And both retailers and teennge girls are in the
throws of preparing for tho event.

Several prom foshion shaws are slated at area
stores and malls, including Prom Gala 2000, n run-
way presentation of prom attire and a dunce perfor-
mance featuring both guys and girls from local high
schools who have committed to stay substance-free
through prom season.

The program is being sponsored by Mothers
Against Drunk Driving and Henlthy Peaple, Healthy
Onkland and culminates in a fashion and dance pre-
sentation at 1 p.m. teday {(Sundny, March 12) on the
stage at Oakland Mall in Troy.

For those who can't moke the ahow, Jacobson’s will
highlight trends in prom attire ot 2 p.m. Saturday,
March 18 in the Ma, J department at their atores in

d Birmingh Roch Hilis and Laurel

Each scction began with the :
“Which of the following doacriptions
best fits your behuvior when you shop
on-line for ...?"

B “I'm usually just browsing, not
really in the markct to buy at that
time.”

B “I'm usually getting information
so that I can make my purchase else-
where.”

“I'm shopping and may or may not
make my purchase on-line.”

B “I'm usually intending to make my
purchase on-line.”

Following was o list of web sites and
a sories of boxes that were to be
checked based on whether I had
shopped or purchased there within the
last two weeks or last two months,

In other words, the survey tapa into
how different people define shopping.

Is it merely browsing or a procesa of
gathering information, comparing
products ang price tags? Or is it a
more complex decision-making
procesa? Ie it pulling out the credit
card and buying something? Perhaps
it is a combination of these actiona?

Of cource everybody defines shop-
piog differently, and I'm fairly certain
most of us don't really think about
these distinctiona. I mean who has
time for 8 semantics debate concerning
something s trivizl as shopping?

But obviously, thers are people -
probably the executives who head up
apparel companies and publishing
houses and so forth - who care
tremendously about these cistinctions.

Interestingly cnough, after complet-
ing the survey, I concluded I didn't
actually shop on the Iaternet. Even
when I wos in the market to buy, [ was
meroly gathering informatios, I decid-
od. Thus, shopping on the lnternet
ian't shopping from my point of view.

On the other hand, heading to down-
town Birmingham to wlg the ut!tem,

Park Place in Livonin.

‘The season’s prom attire promises a substantial
dose of color, especially different shades of pink. Bare
shoulders, midriffs and backs that are discreet
enough to keop parents happy also arc in abun-
dance, said Beverly Rice, Jacobaon's ecnior vico pres-
ident, fashion and merchandising. Separatos, auch as
full skirta with cotton camisoles, and use of tulle are
other promising trends, she said. “They're dressing
up, you know,” said Rice. “They're not slouching
arcund. ... It's  big occasion for most young people,
and they want to dress up.”

Teens and retailers prepare for prom season

Sweet styles: Bare midriffs, shoulders and backs, feminine details and separates
sweep prom looks, $132-156 all at Jacobson’s.

BTArY PUOTO XY GARY MALTRRe
Good fit: Rochester
Adams High
School juniors
Keely Gramling
and Katie Potter
try on prom dress-
es at Hudson'’s at
Summit Place
Mall in Waterford.
Both young ladies
are participating
in Prom Gala
2000, a program
sponsored by
Mothers Against
Drunk Driving
and Healthy Peo-
ple, Healthy Oak-
land. Through the
program area
teens pledge to
stay substance-free
through prom sea-
son and appear in
a prom fashion
show and dance -
performance at an
area mall,

Pop si
Brandy style: &
Pop singer
and televi-
sion star
Brandy is
slated to visit
the North-
land Center

on’s
store in
Southfield
on March 18
to promote
D. 8 new
Jjunior jeans
line.

er Bra

Jeans, teenagers and a role model. Gather them
together ot the mall, and you have a winning event.

That's why DKNY, which is launching a collection
of junior jeans, is following in the footateps of other
apparel companies who have targeted the youth mar-
kot, and bringing pop singer and television star
Brandy Norweod to the area,

Brandy, A Grammy Award-winning, pop R&B star
with Atlantic Records, has boen chosen to appear in
the company’s advertisoments for the clothing collec-
tion and p ipate in their keti i

ndy visits Hudson’s at Northland

talking about DKNY's junior collection,

The denim line is a new junior girls division for
DEKNY that targots teenngers, ago 14 to 18, and secks
to appeal to the groups’ urban and independent sen-
sibilities.

The jeans, original atyles designed specifically for a
teenngers body and lifestyle, are available in differ-
ent colors with n variety of embellishments. The
label, which is accented with neon pink, says
“DKNY//Jeans”

Coordi

which means retail appearances across tha country.
She'll visit motropolitan Detroit shoppers and teens
at noon Saturday, March 18 at the DKNY Junior
Jeans ahop at Hudson's Northland Center store in
Southfield.
Brandy is slated to spend about an hour signing
autographs, shaking hands, conversing with fans and

for the collection are a mix of sexy and
aweet: tie-dye halters, hook ‘n eye ribbed tanks, plaid
tops, nylon surfer shorts, lace-edged white Capri
panta and other trendy pieces.

For additional information about Brandy's appear-
ance, call Hudeon's at Northland Center, (248) 443-
6000.

Retall, style and special store evonts are list-
ed in this calendar. Please send information to: Malls
& Mainstreets, ¢/o Observer & Eccentric Newspa-
pers, 805 East Maple, Birmingham, MI 43009. Fux:
(248) 644-1314. Information muat be received by &
pm. Monday for &Jublica:ion the following Sunday.

NDAY, MARCH 12

ADDED ATTRACTIONS

ham, presants a trunk show of spring suiting and

by Renfrew through March 18, 10 a.m.-8

ABERICAN SEAUTY WREK
Saks Fifth Avenuo, the Somernet Collection in Troy,
Beauty Week, n weck of special

enjoy the unsea .
browao store windows and perhaps
buy something, is shopping in my
opinfon.

It’s ofiten said that shopping malls
and real stores with salespeople won't
loee business to the Internet and cata-
logs becanse consumeru like to touch
and before they buy.
Bhoppers also like stmesphere, &
warm, fr i

stare andtholike, .
N oss, I have a fesling I won'

't
be the only one who'is -'};W

ng
et in the near future.

p.m. on Thursday, 10 a.m.-8 p.m. on Friday and Sat-
urday and noon-5 p.m. on Sunday. For details, call
{248) 723-2880.
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SAINPRANCO PERRS SHOW :
View tha special order collection of Gianfranco Ferre
for spring at Saks Fifth Avenue, the Someruet Col-
lection in Troy. Trunk show, 10 a.m.-6 p.m., and
infprmal modaling, 1-4 p.m., Salan Z Collections,
1}iird flcor. For additional information, call (248)

©_THURSDAY, MARCH 16

events and gift-with-purchase promotions at their MEN'S TRUNK

cosrastic counters through March 18, T ; ica & Jacobson’s in Rochester Hills hosts two trunk shows
first floor, For more information, call for men, the Hart Marx Collection, Men's Depart-

(248) M. ext, 261 N 15 ment, and the Johnston & Murphy Collection, Men's

Shoes, 4-8 p.m. For details, call (248) 851-6000.
FRIDAY, MARCH 17

CAROL PERSTZ TRUNK BHOW
Rox & Sherm, 6538 Telagraph Road in Bloomficld
Township, presents n trunk show of apring and sum-
mer avening gowns by Carol Peretz with an appear-
ance by the designer through March 18, 10 a.m.-0
p.n. For details, call (248) 855-8856.

SATURDAY, MARCH

ROKFIRW TRURX 80w
Fibess, 370 Weat Maple Road in downtown Birming-

View the spring collection of evening gowna by
dashi at Neiman Marcus, the Somersot Collection

in Troy, 10 a.m.-4 p.m., Galleria, third floor. For

additional information, call (248} 643-3300.

DERRY EVENT

‘Wonderland Mall in Livonia hosts the Livonia Fami-
YMCA's Indian Guides Pinewood Derby, 8 a.m.-4

p.m., Food Court. For details, call (734) 522-4100.

CRAIZ TAYROR APPEARANCE

Shirt designer Craig Taylor visits Jacobson's in

downtown Birmingham, 11 a,m.-4 p.m., Women's

Sportawear. For additional information, call (248)

844-6900.

JEWTARY TRUNK SHOW

Neiman Marcus, the Somerset Collection in Troy,

hosts a trunk show of the most recent jewelry collec-

tion by Robin Rotenier, 10 a.m.-4 p.m., Designer

Jewelry, first floor. For more information, call (248)

643-3300.

SUNDAY, MARCH 19

CHRDREN'S MAGIC SHOW

Livonia Mall, at 7 Mile Road, hoata a children's
magic show that teaches social skills and strategies,
1 p.m. Value City Court. For more inforn:ation, call
{248) 476-1160.
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