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Fresh finds
for summer
wardrobes

chool chil.
dren aro on
vacation,

Invitations to gar~
den weddings and
back yard ‘barbe-
cues hang on tho
side of aur refriger-
otors. Dairy Queen
has extended ite
hours,

Fnce it — these aro
all good things. But
with the muny now
schedules, one of
the first things that often requires a
wako up call is our wardrobea, It used
to bo that summer dressing started
with pressed white linen suits,
madras Bermuda shorts, opaque
pantyhose and massive floral pattern
dresses.

Well, fast-forward and change the
program, Pull your panty hoso & the
back of the drawer and ditch the iron.
Bare legs are in and thero is an over-
all easy-going mood that focuses on
variety. The neweat looks for summor
include sheer fabrics, laser-cut tops,
below the knee and extra-long skirts,
as well as casy-to-wear stretch cote
tons.

Across tho board, literally from the
boardroom to the beach, the most hip
looks for summer aro ultra feminine
and relaxed. Fashion right now is
easy to wear. That's somothing we
can’t say about every season. So
indulge n little in the latest crop of
vivid summor clothes and accesgories,
And feel as bright and sunny os the
days themselves.

The season's strongest buys to mix
and match for three months of wear:

- A silk shantung two-piece suit
with cropped pants in an unusual
color.

— A beaded tank or tee,

— Seventiea styla gold rim eun-
glassea or big plastic shades.

— Strappy shoes made of a colored
python or adorned with fun bohemian
beads

or flowers.

— A classic gold mule or silver san-
dal for under-atated evenings out.

— A bathing suit and cover up you
fecl confident in that can take you to

Junch when paired with shorta.

~— A emall-clongated clutch or short
handled mini-tote in bold color or

pattern like a Pucci print, snake
skin or pony skin.

— Long skirt or bias cut shorter
ekirt in an airy fahric with a paisley

border, garden flower motif, hand-
kerchief print or beading at the hem,

— A sheath dresd in a color that can
be worn for day or night, with any of

your new accessories.

— A golid sleeve cardigan and Lycra
tee to take any of your trendy bottoms

to work.

Fecl Great Tip

With a0 many open-toe shoes, the
pedicuro avery six weeks is more than
Jjust a luxury this seazon. It's a noces.

sity.

Cari Waldman of West Bloomfield is
a free lance writer and atylist, Please
send your style and shopping ques-
tions to Cari at OEReatDeal@aol.com

CAR!
WALDMAN

Lighten Your Load: The
shape of the season is
the mini tote.

Pick a bold color, or a
pony skin pattern like
these from JC Penney.

j - At
Marvyn's:,

long floral
igkirt with
gide slit
and cardi-
gan.

Water in Twelve Oaks Mall,
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Beach bound: Becky Schuck (left) and Julie Dahl, both 17, shop for swim wear at Everything But

Dive into summer

Sundjy, Jung 25,200

Bost foot forward: Find the
perfect beach sandal at
Everything But Water, a new
swimwear and accessories
store at Twelve Oaks Mall in
Novi.

Make a splash at the beach with new swimwear

BY LENA KHzoUz
AND SHARON DARGAY
BTAFY WRITERS

Ann McKay of Grand Blanc searched
bathing suit racks last week, hoping to
solve a porennial summer dilemma
shared by many women: What to wear
to the beach?

McKny, 38, wanted to flatter her fig-
ure, She didn't mind paying a little
oxtra or driving'a fow cxtra miles for
quality, But she nlso needed something
that could double as a wedding
rehearsal suit for a beach party bridal
dinner in Hawaii.

“If you buy a cheap suit, you can tell.
The elastic wears out. It just docan't
hold up.”

McKony’s soarch — and advice from
friends — took her to Everything But
Water, a new year-round women's
awimwear shop at Twelve Oaks Mall,
where she found two suita and a
sarong. Sarongs are beach necessity as
far ns McKay is concerned.

*You like something that fits and is
comfortable and has a matching
sarong,” McKay sald, “We women need
that today, not everybedy, but if you're

my age, you don't go atrutting around
without a sarong.”

Or in an ill-fitting uit.

*You want a suit that flatters your
figure type,” said store manager Rebec.
ca Jitinnu, “You alwaya want the suit
to be fitted. You don't want it to bo too
big because it will atretch a quarter
inch with wear,

“Everyone is different in their body
shape. It's ono of those things that you
roally have to be in the atore and have
us assist you to find out.”

Tho store sells a wide variety of

it its and hi ies,
including separate tops and bottoms.
Separatea cost $39.

“Most women don’t have a porfect
body, You might be larger on top or
smaller on the bottom,” Jitianu
explained. “A store like this is impor-
tant in this area because finding a
swimsuit is so hard. It's just nice to
have a store that caters to so many dif-
ferent 8.

EBverything But Water solla more
than 40 different brands of swimwear,
including Calvin Klein, Polo Sport,
Anne Cole, Sauvage, Gottex end Delta

Burke. Pricea range from $70 for a
Cristina suit to $246 for Sunflair.

The store, part of a Florida-based
chain, carries swimwoar in sizes XXS
to 26 in styles that include maternity,
mastectomy and long torso, it hes a
*“no-haasle® return policy and stocks
disposable undergarments in the fit-

ting roams.

*Our bolief is that swimwear ia just
an extension of a woman'a wardrobe, 8o
it is very important that we are in
Michigan to help women incorporate
awimsuits into their wardrobe,” said
Jenny Dunlap, marketing manager.

Although the Michigan store carries
only women's clothing, employees try
to help men, too. If a shopper sees n
Buit in a magazine, for example, the
store can ordor tho item.

“We definitely are more fashion
ﬂ:lcund than sports inspired,” Jitianu
a

She said bathing suits in bright col.
ors, such as orange and turquoise, and
with a “skimpier cut” are popular at
her store.

Jitianu expects business will slow in
winter, but isn't worried about main-

taining a market, :

“There's nlways the need,” she said.
“A lot of people in cold weather states
tend to go on vacation to a warm spot
‘Wo have a web site and we got a lot of
orders from this aren.” !

The company alse runs stores in
Ohio and Minnesota. ‘

Popular styles: Look for
suits by Girlstar, (upper
left), and La Blanca, right,
Beach Club sandals and
sunglasses by Blue Gem.

Treat summer guests to shopping discounts

If you want to make your out-of-t

Tha com-

guests feel like VIPs, take them shop-

ping.

Twelve Oaks Mall in Novi, Great
Lakes Crossing in Auburn Hills and
Fairlane Town Center in Dearborn all
have a program designed to make both
out-of-town visitors and their local
hosts feel like VIPs,

Thoy’re issuing VIP shopping cards
to visitors and their hosts for a day.

In fact, ail of Bloomfield Hills-based
Taubmah Centers’ shopping malls are

in the
pany sh

s 3

example, entitles holders to
at 26 i

throughout the country.

The VIP card entitles shoppers to
special discounts and will be issued to
visitors who have traveled more than
60 miles to a given conter, as well as

eir hosts,

Shoppéra only need stop by the mall
information desk and show a driver's
license or picture identification with
homo address. .

Twaelve Oaks' shopping card, for

Although shopping has always been
a popular activity among travelors,
espocially those visiting friends and
family, Taubman's resoarch showa a
large porcontage of their patrons are
from out-of-town, said Karen MacDon-
ald, the company’s director of commu-
nications.

That's why "we thought it made
sonse to target that niche market with
the program,” which serves as an

for local resid: to shop at
their malls end a vehicle for exposing:
visitors to them.

Since the launch of the program,
Twaelve Oaksa has had viaitors from
more than 40 states and 20 countries.

For more information about the shop-
ping incentive program for hosts and
their guests, call Twelve Oaka at (248)
348-9411, Great Lakes Crossing at
{248} 464-6010 and Fairlene Town
Center at (313) §93-1370. :

Retall, stylo and spoctal store ovents are list-

tions,

ed in this calendar, Pleure send information to: Malls
& Mainstreets, c/o Observer & Eccentric Newspa-
pers, 805 East Maple, Birmingham, M 48009, Fux:
(248) 644-1314. Information must be received by &
pm. Monday for publication the following Sunday.

SUNDAY, JUNE 25

Last call for Parisian's Beautyworks ovent. Cus-
tomers can make an appointment with tholr favorite
line in the store’s cosmetics dopartment and discov
er those “must have” itoms for P 's

ADDED ATTRACTIONS

sponuaor the event, Under the Stars Galo XXT. Tick-
ots are $400. Call (313) §14-3393 to ordor, Duke will
visit the Troy atore from 10:30 a.m., to 12:30 p.m,,
on Wednesdny, June 28.

WEDNESDAY, JUNE 28

THURSDAY, JUNE 29 :

FALL FASHION

Viow the St. John Fall 2000 Colleetion from 10 a.m.
to 4 p.m,, in the designer salon at Jacobson's at Lau-
rol Park Place Mall in Livonin. (734) 691-7686. The
show continues on Friday, June 30 at Jacobson's
downtown Birmingham atore. (248) 844-6900.

FRIDAY, JUNE 30

ANRUAL
d ks light up the Detroit.

canvas tota bag is only $10 with any cosmetics or
fragrance purchane. Proceods benefit the Broast
Cencer Research Foundation. Parisian 1s located at
Laurel Park Mall in Livonia. .

TuEsoAY, JUNE 27 . ;
Randolph Duke presenta his fall 2000 collection ot

5:30 p.m., at The Detroit Institute of Arta. Saks
Fifth Avenue and The Detroit Inatitute of Arts co-

Hudson's-sp

Windsor skyline at 10:06 p.m. WDIV-TV brondcasta
tho event beginning at 8 p.m, WPLT-56.3 FM simul-
casts the action.

ON TELEVISION -

Skip that weekly salon visit and ba_a part of the
audiance at Channel 80's taping of Straight Talk,
‘hoated by Amyre Makupson, Taping starta at 4:30
p.m.. Tho ahow is all about cosmotic surgery and
will air on July 2. Call (248)355-7089 for reserva-

GIVE BLOOD

Art Van Furniture, 27776 Novi Road, Novi, spon.
sora an American Cross blood drive from 8 a.m.
to 2 p.m. Make an appointment by calling 1-800-
GIVE-LIF]

w—— SAwmRDALJUYL 0000 |

COSMETICS CLINIC .

Sign up for the Yves Saint Laurent clinic at Neiman
arcus in the Somorsct Collection, Troy. Call the

atoro at (248) 643-3300 ext. 2108 for an appoint-

ment. . .

. Etlitor 248 901 2530

rzay@oe. homecomm.net !



