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New cream
helps the
fight against
facial hair

Lately, I've been
inundated with
questions about the
prescription cream
Vaniqa, which caus-
es mo to ask can a
cream get rid of
unwanted hair for

———
DISCOVERING
BEAUTY

So, in order to
learn more about
the product, I had
clients uae the prod-
uct for a few months
and spoke with

them about the results.

Many now swear by the cream,
which alows ~ but doesn’t completely
stop — tho growth of facial hair.

Rub a drop of Vaniqa on the hairy
spots twice a day and in about one
month, the hair will re-grow more
sparsecly and less noticeably, my
clients tell me.

Kanran, an insurance representa-
tive from Royal Oak and a client of
mine, claims *“I used to have enough
hair on my upper lip that I would get
a five o' clock shadow, Instead of wax-
ing once a month, I would have to
wax once a week. I viewed this na tor-
ture, so Vaniga has been my knight in
shining armor relcasing me from my
torturer.” In this case, her torturer
would be me Mary Anne,

Here's what else I've lenrned about

. the product.
Vaniqn contains eflornithine
- hydrochloride, a chemical that blocks
. t:m cnzyme present in all hair folli-
cles,

The eream, which is bleach and
hormone free, works whether you
have heavy, coarse hair growth or
Jjust a few strands.

Clinica) studies have shown that
about 60 percent of women who used
the cream for GO days had noticeably
less hair re-growth, That not only
means they have to tweeze less often
but also raises their self-confid

MARY ANNE
TOCCALINO
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On and off the green

Birmingham designer still driving trends in
women’s golf apparel

B1ArY PROTO BY JIARY ZOLYNSKT

Looking ahead: Karen McCarty stands near the entrance of her Birmingham golf wear boutique Sugar Mag. The
store does double duty as a showroom for prospective clothing buyers, but McCarty started her business in a

cramped apartment in Birmingham.

BY NICOLE STAFFORD
STAF? WRITER

about appenrance.

Vaniqa costs nbout $50 for a month
supply.

And because Vaniqa only slows hair
growth, rather than stopping it, you'll
need to continue with your tradition.
al hair removal regime, whether it be
waxing or tweezing.

However, you'll need to uso that
removal method much less frequently
— hallelyjaht

If you decide to stop applying
Vaniqa - I can't imagine why - your
facial hair will return to its normal
rate of growth and texture in about
one month,

That in mind, I've naticed as a
make-up artist that clients who wax
their skin have improved their com-
plexion. With reduced waxing and
tweezing, there is less tork to the
skin,

Make-up also gees on more easily
and smoothly when akin has been
waxed.

Now, as an esthetician who ia con.
stantly chaatised for the pain I cause
by waxing clients’ faces, it's nice to
know there's a product out there that
reduces the frequency of visits.

I'm going to miss our visits, but I'm
plessed that the results are easier
and less painful.

Send your questions to Mary Anne
by t'l{l.al'l at mahnhup@y?honfnm.
pi

iz a prof ip

t

Four yenrs ago, Karen McCarty set out to create Sugar Mag women's golf
;vonr because the offerings for female golfers did little to flatter the female

lorm.

Traditional golf apparel did even less
when it came to stroking a woman's fashion
Bense,

In other worde, McCarty wanted to
design clothing for the golf course that did-
n't look like golf wear. Shorts, skorts, polos
and other pieces that could be mistaken for
department store sportswear, .

“When we started four ycars ngo with §
doing a lifestylo golf line, we were a rarity, §
and it was kind of a hard sell,” saya McCar-
ty from her downtown Birmingham bou-
tique, which doea double duty as a show-
room for prospective clothing buyers.

Now, the philosophy behind Sugar Mag
sponks to current trends in women's golf f}
attire — clothing that can be worn both on Ji
and off the course,

So popular is the look that women who
don't golf are purchasing the active apparel
for their day-to-day wardrobes,

With well known clothing designers like
Ralph Lauren and Li2 Claiborne getting in
on the action and golf's current popularity, P'GPEY chlc: _Ska"ts or
it's no surprise that looks for the links are Capri pants in a print
crossing over into overyday sportswear. called Pineapple Aloha

McCarty, whose Sugar Mag line is carried paired with a hot pink
in more than 100 pro shops at private clubs top is the most popular
and upscale resorts across the country outfit in Su arll[: 's cur-
including Arizona, Californin, Florida and Tine of oot e 1
Hawaii, says the competition validates her TNt line of golf apparel.

idea and work.

“Women don’t want a separate wardrobe, And they don't need onc,” she
says, pulling les of in her coll that work as well off the
greens na they do on them. .

Bright colored polos, for instance, can be worn to the office under n suit, *"We
wear those to meetings with pants and heels,” says McCarty,

Or, pair a golf pant with a dresay blouse and cute handbag for a lunch
meeting. Other pieces work for a day at the beach or a weckend of camping.

And when a woman comes off the golf caurse, she simply necd take off her
cleats and put on a pair of shoes to be dressed for dinner and drinks in the
clubhouse.

McCarty began Sugar Mng, which has been housed in its current location
for nine months, designing in a ped Birmingham apartment. Later she
moved to a loft space in the city's downtown shopping district. With a little bit
more succcss, includi ions in national i ike S and
InStyle, she pursucd opening a retail store, which unlike most showrooms,
cnables buyers to see the collection merchandised on the floor

Downastairs, there are offices where a staff of six attend to marketing, dis-
tribution and sales, McCarty’s design office is on the first floor next to a meet-
ing room.

Today, McCarty, who describes Sugar Mag as “preppy and kitachy” is
designing resort-inspired clothing for everyday wear ns well as golf apparel.

The resort-inapired look she's talking about surfaced last summer and was
dubbed preppy chie,

But the trend only seems to be gaining in popularity.

“There's a classicism going on in fashion right now,” says'Gregg Andrews,
central states fashion director for Nordstrom, which carries Liz Golf, Cal-
loway and Izod golf wear lines in their Troy store’s Active Wear department.

Next March, the retailer plans to add Nike women's golf apparel to the mix,
soys Andrews,

While Nordstrom's all-season Active Wear department is nothing now,
what's changed is the retailer’s golf wear customer, says Andrews, *Nordstrom
has two types of golf wear shoppers. There's that woman who truly is a golfer.
And there’s the woman who isn't a golfer and she's buying the apparel
becausa it's comfortable, casual, easy to wear and has the performance quali-
ties of activo wear. ... When we talk about Liz Sport and Izod, we're reslly
talking about cross-over lines.”

artist and skin care Toc-
calino studied at Joe Blasco’s School
of Cosmetics in Hollywood where her
training included work in special
effects and make-up fof film and
print.

Best sales In
town

Calling all savvy shoppers!

If you come across a great
sale or bargain that's slated to
last through this week and
next, let us know,

Be sure to include the store
name, its location and the
merchandise on sale. Please
be as specific as possible,

We'll publish the best of the
best sales in town as informa-
tion becomes avnilable to us.

Send an_  e-mail to

astafford@oce.homecomm.net
or call (248) 901-2667,

Retail, style and special store events are listed
in this calendar. Please send info ion to: Malls &
Mainstreets, c/o Observer & Eccentric Newaspapers,
805 E. Maple, Birmingham, MI 48009. By fax, (248)
644-1314, E-mail, nstafford@oe.h omm.net.

ADDED ATTRACTIONS

Kaminski'a fashion accessory collection, noon-4
p.m., Fashion Accessories department, Call (248)
651-6000. The collection maves to Jacobson's at Lau-
rel Park Place in Livonia to be shown noon-4 p.m.
June 23. Cali (734) 691-7696.

Deadline for publication is two weeks in advance.

SUNDAY, JUNE 17

HOME & QARDEN SHOW
The Somerset Collection’s Home & Garden Sh

OSCAR DI LA RENTA

hod

THURSDAY, JUNE 21

SHOWING
. Saks Fifth Avenus at the Somerset Collection in
. Troy presents Oscar De La Renta's fall 2001 special
order collection, !.hmng'h June 22, I')lxn’ar Salon,

RESALE SHOPPING TOUR

Nicolo Christ, owner of Nicole's Revival resale cloth-
ier hosta a metropolitan Detruit resalo shopping
tour, departs at 9 a.m. from Nicole’s Revival, 868
North Newburgh Road in Westland, and returns at
approximately § p.m. Tour fee of $35 per person
includes a conti I breakfast, boxed lunch and

second floor. To

2001 continues through June 24, North Grand cal (248) 614.8393.

Court, The event features a two-story Italian-style
home facadoe and a 5,000-square-foot garden, For

chauffeur service on an air-conditioned bus, For
meore information or to reserve a spot, call (784) 729-

more details, call (248) 643-6390,

FRIDAY, JUNE 22

1234 or e-mail sales@nicolesrevival.com,

hometownnewspapers.net

TUESDAY, JUNE 19
ST. JOUN

COLLECTION

Jacobson's at Laurel Park Place in Livonia presents
8t. John's collection, through June 20,10 a.m.4 .
p.m., Designer Salon. For additional information,
call (734) 591-7698. Jacobson's also hosta a St. John

Day from 10a.m. to 8 p.m. June 21 at their
etore in downtown Birmingham. For details, call
(248) 844-6900.

Nicole Stafford.

MOONLIGHT MADNESS SALE

‘The Boardwalk shopping center on Orchard Lake
Road between 14 Mile and 15 Milo roads in Weat
Bloomfield hosta its annual Moonlight Madness
Sale, 10 a.m.-11 p.m. Also, donationa to tho

Bank of Oakland County and Gleaners wll.l'befmd

SATURDAY, JUNE 23
sHOW

oY

Plymouth's Collectible Toy Show returns to the Ply-
mouth VFW Hall at 1426 South Mill Street and fea.
tures ‘t?nd?l'l and collectors of new, used, antique

accepted. Shoppers who bring non-) it
{tema will be entered into a drawing for a $500
shopping spree at The Boardwalk.

KAMMNSXI SHOW
Jacobson's in Rochestar Hills hosts a show of Helen

Editor 248.901-2567

and ble toys, 10 a.m.-8 p.m. Admission is $4
for adults. Children under 10 who are accompanied
by an adult enter at no charge, For mors informa.
tion, pleass call (734) 455-2110

nstaftorde oo homecomm net




