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'T ach morning, we make
SENSIBILITIRS some pretty tough calls

even before our first
olt of caffeine and well in
advance of playing back
voice mail: Tie or no tie,
loafers or lace-ups, shave or
nat to shave?

Let’s face it (pardon the
pun, please), while women
bemoan their daily beauty
regimen, us guys have it pret-
ty casy, save for the few min-
utes we spend scraping our
faces with a sharp steel blade,

But come the weekend, I take a pass on
this drudgery. I have a pretty heavy beard.
In fact, my five o'clock shadow shows up
before lunch. And if headed out after work, |
must take another pasa with the shaver lest
I look like a fugitive, So any opportunity to
Ieave the electric razor in its case is most
welcome,

:I've always favored electrle. I'm not glued
to the mirror, can take a call without mak-
ing o mess of the phone, fix a cup of coffee or
check e-mail.

Even though I may not get the closest of
shaves, I appreciate the freedom and conve-
nience of those hand-held, purring blades,

So when this died-in-wool electric “shaver”
found himself looking in the mirror, dispos-
able Bic at the ready thanks to a malfunc-
tioning Braun, you can bet the subsequent
battle scars — and there were many —
matched the intensity of the fight for o
clean, close shave,

However, just about tha time I replaced
my shaver's broken foil, I got the hang of
swiping with o blade nnd understanding the
subtleties of my face.

Plua, 1 became fascinated with the vast
array of pre- and post-shaving products at
both chain stores and specinlty shops.
Indced, there's definitoly somothing for
everyone, Correction: for every face.

Lori Karbal, owner of her eponymous
Birmi: beauty and ing ahop,
doesn't forget men's grooming needs. And
while gal pals stop by to chat and see what’s
new, the menfolk find plenty for themselves.
From pre-shave washes and beard lubri-
cants to after-shave healing balms, the
selection includes familior faces and those
with more of a cult-like following like
Kiehl's, and The Art of Shaving.

Algo in the mix are the {iber-masculine
Jack Black for Men and Anthony Logistics
for Men. The latter was developed by Onk-
land County's Anthony Sosnick, who
donates , portion of proceeds from the sale
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of each product to prostate cancer treatment
and rescarch programs.

Later, whilo at Target looking for n
replacement foil for my shaver, I took a quick
inventory of the store’s shaving selections for
men, from the ubiquitous Gillette lineup to
new entries from Nivea, There's oven the for-
merly hard-to-find British brand King of
Shaves.

Naturally though, being partial to clectric,
1 checked in with Mike Bauby, owner of the
Shaver Shaep in Pontinc. After oll, who bet-
ter to know how to handle a moving blade
than Bauby, whose family hos been repair-
ing and sclling clectric shavers for 30 years?

“People are marricd to one or the other,”

he says of the electric versus blade conun-

drum, adding that he favors Norelco.

His tips for n great electric shave are pretty
basic, such ns shaving with the grain of the
hair, eleaning the blnde regularly and replac-
ing it, along with the {oil, nt lenst once a year.

Pius, he says to moke sure the face is dry,
which on muggy days can be difficult. In
that case, Bauby gives a nod to Remington’s
scent-free powder stick to quickly dry up
excess moisture,

Good advice, but how can I prevent tho
oceasional nicks that I get around my
Adam’s apple? Unfortunately, Bauby goes
silent except to say he can’t remember the
last time he cut himself,

Fine for him, but I'm still left holding the
bandage. So I sought the help of Dr. Lori
Haddad of Birmingham Dermatology. She
ultimntely delivered a litany of pros and
cons that pretty much make the great shave
debate 2 moot point.

For example, electric shavers, because of
tho added friction they create, cause more
razor bumps, irritation and redness, and
thus, more ingrown hairs.

But, if you use a blade and don't dry it
completely before storing it, or leave it in
the shower, it becomes a breeding ground
for funguses, cven the virus that causes
warts, which ultimately would be removed
by freezing with liquid nitrogen - ouch!

That being snid, Haddad advises softening
the hairs a8 a way to prevent some of these
side effects, telling her male clients to use gels,
such as Aveno Shaving Gel, rather than
creams, as the latter ean take longer to prep
hairs. She also encourages using only after-
shave moisturizers free of both alcohiol and oil.

As for after-shave colognes, thumbs down,
as many are alcohol-based and simply cause
more irritation.

Ed Nakfoor of Birmingham is a free-lance
writer and marketing specialist, If you have o
question about style or fashion for Ed, contact
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Without fail, there's a must-
have, hard-to-get children’s gift
that makes poarents scramble dur-
ing the holiday shopping season.

game systoms, Microaoft’s XBox
and Nintendo's GameCube, nre
causing all the fuss. Both were
launched - that is, made available
to the public - in mid-November
and feature realistic graphics that
are at timea difficult to distin-
guish from the ronl thing on a
television set.

A handful of weeks since the
launch of XBox, as well as before
Christmas, Sam Goody at North-
land Center in Southfield has

ived n second shi of four

This yesr, the latest in video'
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full stock of last year's hit
PlayStation II

systems from Microsoft.

The game system is particularly
popular and seems to be selling
out more rapidly than GameCube
in stores throughout suburban
Detroit. Sam Goody in Southfield
sold out of the unita a few daya
after the launch and has been
fielding phone and in-person
requests - approximately 40 per
day - from enxious parents cver
since.

“They’ve been coming in the last
couple weeks and we were out,”
said the store's manager, Darrell
Peterson.

At the moment, the four units
sit on o shelf in wait of parcnts
who want to nab the gift for a son
or daughter,

“If this was the weekend, they
definitely would be gone. It's just
that we haven't had the normal
adult flow of traffic yct. They're
still at work,” said Peterson.
“Once the word gets out, those
will be gone.”

With only four units to sell, sell-
ing out is casy to do, thus the dif-
ficulty many parents have trying
to get their hands on the toy.

. Peterson does have a healthy sup-
ply of GameCube systems and a

But substitutes don't fly in the
realm of video game systems for
Christmas, said Peterson.

Many children with an XBox on
their Christmas list already have
another game system and are
looking to upgrade. Others are
looking for & particular systein
because of the games they run.
The XBox runs more sports
games, while the GameCube is
heavy on Mario Bros, games.

Not to mention, the children,
not the parents, are calling the

shots.

“The kids have pretty much
clued their parents into all that.
Their job is to go out and buy it,"
said Poterson.

And parents don't tend to ques-
tion their children’s requests and
choices.

“There’s no ‘Can you explain to
me why I should buy it?' or
‘What's 8o good about it?" It's,
more or less, ‘If you've got it, I
want it,’ " said Peterson.

Likewise, parents don’t question
the practicality of finding and
buying such gifts, said Julie
Krakowink, hard linea team lead-
er at Target in Troy, which alsc

XBox tough to get in local stores

2] Best game In
town: Jer-
maine Vann
of Detroit
plays foot-
ball on the
Microsoft
XBox, this
holiday’s
must-have
toy, at Sam
Goody at
Northland
Center in
Southfield.

has been sell-
ing out of the

XBox shortly
after receiving a shipment.

“The night before the XBox
came out, I closed (the store). And
when I came out, I went out and
saw two of our guests waiting in
line. They asked: 'So, do you think
we're crazy? So I nsked, ‘Why are
you doing this?’And they said,
‘Because 1 have a 9-year-old,” "
recalled Krakowiak,

“I think parents are doing it
because it's what their kids want.
It’s the hottest computer game
system. It's all the rage.”

The question is which came
first: the craze or cries for the

uct?

No doubt high demand and
short supply help create hype and
popularity.

“But there's also the simple fact
that (the XBox and GameCube)
nre new systems,” said Petereon
at Sam Goody. “It was the same
way with PlayStation II last

year.”
And though bath new systems’
i d hics and resoluti

were highly touted, youths and
parents nlike seem impressed by
the technology.

“It's lived up to the expecta-
tions,” said Peterson. “It has lived
up to the hype”
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