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Through reader fncdbuck thuv
interactive featurc is di

/
here can 1

(800) 546-2256, on tho Internet
8t e o

helping readers locate retail mer~

chandisc that's difficult to find.
If you have a requeat or infor-

mation about where a product is

sold or service is available, call -

{248} 801-2656 and lcave @ mcs-
sage with your name and phone
number,

Please be paticnt about your
requests and feedback; we receive
an overwhelming number of
phone calls. Also, please speil
any uncommon itema. If you
don't see information about your
request, we couldn’t find it.
Requests are publlahed twice.

WHAT WE FOUND:

~ For more information on
having junk mail stopped,
send a lotter with your name
and complete address to Mail
Preference Service, Direct Mar-
koting Association, P.O. Box
9008, Farmingdale, N.Y, 11735,
Or call tho U.S. Postal Servico at
(800) 275-8777.

- The dome umbrella can be

* bought through the following

catalogs: Carol Wright, 100
Nixon Lane, Edison, N.J. 08818-
7823, (402) 464-6116 (item num-
ber 12993; or Miles Kimball,

WWW.,
— Men's rubbers aro manu-
factured by Totes and are sold at
arcn department stores, Mar-
shall Field's, Nordstrom, Kohl's,
- Betty Boop memorabllin
can be bought at the Country
Peddlar on Plymouth Road in
Livonia and at tho Logonda of
Newsboys in the Southland Mall
in Taylor.

- For chocolate candy and

candy making snpplies, try

7
7znd?
y,

West Bloomfield?

~ A store that eolla an old-
fashioned pennywoight scale
for hurhans to-weigh themselves
for Ken?

-~ Someone te dye a leather ¥

coat for Jo of Livonia?

- A storo that sclls tapestry
to hang on a rod on a wall for
Pam?

~ A store that sells an apart-
ment-size stove (24 inchos

wndo) and a renge hood for *

of Westland?

Sarah'a Cake on John R
in Troy, (248) 828-3530.

WHERE CAN | FIND:

- A store that sells Eaater
egg dye to dye eggs with the
carrect Ukrainian or Polish col-
ors in them for Virginia of
Bloomfield?

-.A store that sells an XXL
white E Michi; Uni.

~ A stora that sells a non-

stick broiler pan (previously

made by Silverstone)?

- A store that solls Disposnl

frosh cltrus beads to put in a

garbage dispoaal for Julie of ~

Dearborn?
- A store that sells tho product

versity T-shirt for Rosemary?

= A store that eells Lifo Buoy
sonp for Geraldine of Redford?

~ A store that sells demi glace
sauce mix by Knorr Classic
Sauces for Cindy?

- A store that sells an undor-
the-cabinet recipo file box (12
by 8 by 4 inches, plastic) that
holds index cards for Beverly of

Fluoride for Nafl for Rita of
West Bloomfield?

- The cleaning product for a
Kenmore continuous oven for
Cheryl of Garden City?

.

— A store that sclls 26 fect of )

cotton rope {to make a plant
hanger) for Bob of Farmington
Hilla?

= Compiled by Sandi Jarackas

This change is a cut above

'm the con-

summate

creature of
habit. Sundays
it's thoe gym,
breakfast (the
“ygual,” please)
and then to the
grocery store,
almost always
in that order
and before noon,

Sure, 1 conld
stop at the fruit
market, say, on
a Wednesdoy, but why? Grocery
shopping to me is drudgery.
Therefore, I like to go only once
and at the start of the week, And
if I run out of something, oh
well, I'l most likely do without
until the next Sunday rolls
around.

Come the workweck, friends
and associntes know when to
find me at my desk, and depend-
ing on time of day, can tell what
it is I'm working on,

And every other Friday after-
noon, or Saturday morning, I can
be found at Reid Salon in Fern~
dale getting my hair cut. Actual-
ly, getting “clenned up” as I call
it since, at present, my hair is on
the short side.

I look forward to these bi-
weekly stops at Reid, not only for
the great cut, but also because
there's a terrific social compo-
nent that's part of the experi-
ence, Plus, Reid doesn't flinch
g.‘ncn I want to change my look a

it.

SYYLES
SENSIBILITIES

ED
NAKFOOR

In fact, he has seen me
through many incarnations sinice
I first sat in his chair almost
three years ago. There was my
conservative, proppy look, that
short-lived asymmetrical Euro
ook, my attempt at being rebel-
lious where my crown loaked like
something akin to that of Russell
Crowe or Brad Pitt of late, and
my current close-crapped style

with long sideburns that flare at
the bottom.

So, as much as I relish pre-
dictability, here's proof that I
can, and do, embrace change,
however subtle it may be.

There's also an ulterior motive
to frequently sporting an updat-
ed hairstyle.

You sce, when a new fashion
peason starts demanding my
attention, it's usually a protty
good time to think about how
what's on top will look with
what's on my back. And rather
than get carried away loading up
on all the season’s Must Haves,
better to do my wallet a favor
nnd snatch up a few koy, quality
picces to update what's nlmndy
hanging in the closet. Thon,

beecome for her male clients, and
not just those looking to camou-
flage the gray,

“We're doing lots, and in all
age groups, from guys in their
205 on up,” Palazzolo-Shaw said.
“Color requests change with the
seasons, In the winter months
the shades are deeper, while in
summer the emphasis is on
lighter highlighta,”

Of course our friends in Holly-

wood and on MTV have just as .

much to do with changing hair
trends as-do tho fashion design-
ers, and whether they admit to it
or not, men are patterning somo,
or all, of their look after big and
amall screcn idols, rock stars,
even thu ubiquitous boy bands,

can invest in a
ing haircut to suit my personal
style and keep my look fresh,

Fashion pate

My friend Felicia Palazzolo-
Shaw, owner of Nino of Somerset
salon, shares a similar view cn
the importance of hair as the
ultimate accessory to pull any
look together.

“Make nn investment in your
halr, A suit or shirt you wear one
day. You wear your hair every
day,” she said.

Palazzolo-Shaw has owned her
salon for more than two decades,
and during that time haes scen
gome definite changes in the
relationship between mon and
their hair,

“Years ago I would say it was
women who were more vain
about their hair,” she said.

'oday, we're seeing a growing
male-clientsle driven by the
uccoptuncu and influence of
men’s fashion. Men realize they
can have style. And they're not
just getting cuts, but experi-
menting with color.”

1 know she could hear the aur-
priso in my voice when she told
me how popular color has

F lo-Shaw refers to this
influential group as hair idols.

“Richard Gere and Sean Con-
nery made gray hair sexy,” she
said, “while musiciane and
singors impact the younger gen-
cration” as well ns someone a lit-
tle older who still appreciates
the rebel look personified by the
musie industry.

But what if that someone hap-
pens to be a venturoe capitaliat or
power attornoy? Palazzolo-Shaw
recommends he use a product to
give the cut a clean, down-to-
business appearance during the
day, and at night, that same
product can be used to manipu-
lnte the hair for a look that
shouts downtown cool.

Finally, she snid, *“Men want
to look youthful. Today's cuts
have energy. They're change.
able”

And change, as even I can
roluctantly attest to, is good.

Ed Nakfoor of Birmingham is
a free-lance writer and retail-
marketing specialiat, If you have
a question about style or fashion
for Ed, contact him at
ednakfoor@comecast.net.

New, remodeled stores will be in
bloom this spring at Northland

New stores are popping up at
Northland Center in Southfield.

Ten new storcs have opened,
and three more are scheduled to
open over the next few montha at
Northland Center. Nine stores
have expanded or remodeled.

“We continue to bring in new
stores that offer additional mer-

portraits; and Vin Roma, an
expaonded and romodeled
women’s and men's apparel
store, foaturing designers like
Coogi, Versace and Fubu.

Other new additions ara Salle
Art, which showcases contempo-
rary African-American artifacts
and 1 body oils; Get Wire-

chandise and sorvices to our
shoppers,” said Larry Ruppert,
general manager of Northland
Center,

“With the new storo openings,

the expnnamna, and thc store

1i we have impacted
over 50,000 square feet of retail
space, which compliment cur
current mix of stores, as we
strive to bring more stores to
Southfield.”

Stores that are already open
include: Global Entertainment
Television, a pmductmn compa-
ny that currently nirs Showdown
in Motown, a talent search pro-
gram that runs on the PAX-TV
network; Photo Mania, a photog-
raphy studio that specinlizes in

less, a wireless phone and ser-
vice provider; Stepping Out Hair
Salon, a full-service hair and
nnil salon; and Darryl'a Place, an
upscale women's apparel bou-
tique.

Also new to the mall are J,
Bee's, n cun'.emporury men's and
women's apparel store; Now
Yorker Kid, designer brand chil-
dren’s fashions; Mnrgo's Lin-
gerie, women's lingerie and other
casual attire; Pager One, n pager
and mobile phone distributor;
and o remodeled Athlete's Foot,
offering a larger sclection of ath-
letic shoes and sports attire,

Stores opening at Northland
Center over the next fow months
are A&W, a hamburger restau-

rant featuring their nationally -

known root beer; For Your Eyes
& Spa, a full-service spa and oye
salon; and Classified Shaes, n
women's dress shoe retailer,
Among the stores that have
expanded or remodeled ere Sib-
loy’s Shoes, a mon's, women's
and children’s shoes boutique;

Status Clothier, men’s and '

women's apparel; DOC Eyowsar,
optometrist and cyeglass store;
Papillion Tailor and Tuxedo, tai-
loring service'and tuxedo sales
and rentals; Champs, sports
attire and athletic shoes;
LoNails, a nail sslen; GNC, a
nutrition and vitamin store; and

Kanani, contemporary women's .

fashions,

Northland Center ia nt Green-
field and Eight Mile. It {s home
‘to Marshall Ficld's, Target, TJ
Maxx and 120 specinlty atores,
including Foot Locker, Radio
Shack, Lane Bryant, Van Dykes,
Snm Goody and Sbarro.
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