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ARMINGTON ENTERPRISE, FARM MICHIGAN, TH’URSDA\'I'. MARCH 28, 1929 |
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“Yes, I[never fail to look over the ads. My hus-¥
s !

i o ban calls me the ‘ad hound’, but I find- them \;ery,

o . * interestingl-by [the way, Ive just been down'and | .
; : | . '

boufzht some of the ‘specials’ I saw advertised—they | -

. : . i N
were such good|values! I saved enough to buy:that
pretty lamp I've had my heart set lon for ever so
' N ’ . .- H

long.”
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1t is. geally surprising. how| much greater. the
. ! . ; P
_ Yalie of a 'dollar becomes when spent by one wh is
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{halgoughlill fam’"‘iliar with f,he offerings of_the:im'er-i

chants. Af.nd it is a surpfisix}glv"simplg matter-to| :
gal}l this ﬁeces:.aw shopping information. All y01l1 )
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need to do is read the advertising in :‘ .
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