By JOAN S, WEAVER

By virtue of the repeal of the
1934 Gold Reserve Act which pro-
hibited the purchase, sale and .
Im]dindg of gold by private citizens,
individuals will ‘be permitted tb,
buy gold as of Jan. 1, 1975, for the
firdt time in forty years. |

At that time, private citizens
will be able to walk into the bro-
kerage firm of Merrill Lynch 4nd:
Campany in Southfield and ex-’
change their cash for % to 400
ounce bars of 99,95 pereent pure:

gold. :
The buying oféold through Mer- ‘,“
ritl Lynch and Company will be
made possible because of a newly
formed precious metals company
called Merrill, Montagu, Handy
and Harman.

The new comgany is the result
of: a merger between Merrill
Lynch; Samuel Montagu and Com-
pany, one of the world’s leading

old bullion dealers, baged in Lon-
on, England; and Handy and
Harman, a leading metals fabrica-
tor heaéquartered in New York
with branch offices in Southfield.

EACH PARTICIPANT will
bring the sglecial knowledge and
service of their own field to the{
newly formed company. Samuel
Mbntagu and Company wilFobtain
and trade gold in the world mar-
kets for the new company. Handy
and Harman will fabricate, assaiv',
store and distribute the gold, while
Merrill Lynch will handle sales of
the bright, yellow metal at all of
their 262 branch offices.

The repeal of the 1934 Gold Re-
serve Act was the result of two
separate congressional efforts. The
first, in 1973, repealed the prohibi-

 Dealers ant

tion on gold ownership but made
repeal effective when and if the
President determined that repeal
would not adversely affect the in-
ternational monetary position of
the United States.

The second was an amendment
to repeal the 1934 prohibition as of
Sept. 1, 1974, (introduced by Peter
H. Dominick, R-Colo.) attached to
a bill to insure foreign trade.

President Gerald R. Ford signed

the bill in August. The amendment

states that if the Department of
the Treasury does not act by Dec.
31, that it will become effective on

Jan. 1, 1975, which is how it now

stands. .

According to Gerald A. Kearns,
manager of regional commodities
or Merrill Lynch and Company in
Michigan, details on the sale of
gold are almost non-existent ag
Elgns are still in the process of
eing finalized.

“The idea of buying gold is new
to us,” Kearns says, “but we think
we have somethin%that people will
want to buy. Initially, there will be
a demand just because pe?iple ha-
ven't been able to own gold in the
past, the notion of being able to do
1t will be appealing — like forbid-
den fruit."

Kearns says that buying gold
will be similar to other stock
transactions and for those who are
interested there will be several
ways to do it. “There will be a gold
futures ‘market for those who
want to trade in gold,” he says,
“gold certificates ‘whichecan be ex-
changed for gold, as well as the
sale of gold bars.”

INDIVIDUALS WILL be able
to buy gold bars in multiples of

“A dealer says
visualizing

Kmart

he has trouble
selling

gold . . . *“I think banks rather

than department

stores.’’

five ounces. A five ounce bar of

old would be about the size of a
ishing sinker but the shape would
be rectangular. The rectangular
bars will be'stamped with the per-
centage of pure gold and the
weight. At today's free market
price of $157.50 per troy ounce, a
five ounce gold bar would cost
nearly $800.

Troy weight is the standard sys-
tem used in weighing gold, silver,
platinum, coins and most jewels. A
troy weight pound contains 12
ounces instead of the more famil-
iar 16 ounces.

For people who choose to bu
gold bars outright, Merrill Lyncg,
will hold it for them, and Kearns
thinks most people prefer to han-
dle it that way. For those who
want the gold bars “in hand” deliv-
ery would take about five or six
weeks since there are no gold
stocks in Detroit, Kearns says.

“The free market price of gold
fluctuates,” says Kearns, “in No-
vember of 1973 the price was $30
an ounce and in April of 1974 it
was selling for $180 an ounce.
Now, it’s settled down to $157. The
price will be quoted out of London
— bullion dealers fix the prices ac-
cording to the law of squlzeand
demand —-and people wil as-
sured of a fair market price.”

Bloomfield Hills Country Club

appoints new business manager

“The exclusive Bloomfield Hills
- Country Club on W. Long Lake
Road has a néw general manager.

-George M. Haddad, chief execu-
tive officer of the Racine, Wis.
YMCA since 1961, assumed his du-
ties at the club Oct. 16.

‘He replaces Jim Walsh Jr. who
left the post to manage the EiDor-
ado Club in Palm Desert, Calif.
Walsh was a resident of Farming-

ton.

“I'm tooking forward to the new
opportunities presented in manag-
ing a country club,” said Haddad.
“I've already met a great many
wonderful people.”

“Speaking for the Racine YMCA,
pubtic relations director Donald E.
Rowe said Haddad “streamlined
our entire operation, from the
employment of sound accounting
and business principles to the
employment of competent person-
nel to man key positions.”

“Rowe said YMCA attendance

doubled during Haddad's years as
manager.

“When he came here,” said
Rowe, “There was a $600,000 mort-
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gage, a $200,000 back debt to con-
tractors and an $80, accumu-
lated operations deficit.

Today all debts are wiped out
with the exception of the mort-
gage, which has been invested and
will be paid off in the near future,”
Rowe added.

Haddad is married and has a son
in college and a teenage daughter,
He plans to move his family to the
area soon. Haddad is now living in
Southfield.
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Merrill, Montagu, Handy and
Harman will offer to sell gold to
wholesale customers such as
banks, jewelers and department
stores. .

KEARNS SAYS he has a little
trouble visualizing Kmart selling
bars ef gold, “I think banks might
be a natural step,” he says, “I'm

also influences the price of gold more inclined toward banks and
and that if the gold in storehouses jewelers (selling gold) rather than
was put on the market, the price department stores.”

yvou] drop.

~  In the last stanza of The Spell of

icipating modern-day ‘gold rush’

The Yukon, Robert Servicé writes:
There’s gold and it's haunting
and haunting; -
It’s luring me on as of old; -

Yet it isn't the gold that I'mj ~
wanting N
So much as just finding the gold; ¢
When the “gold rush” starts in +
January, the sedate business o
trangactions of 1975 will lack the 2
spirit of the Alaskan gold rush-s
(1897) and the thrill of the sear
that Service finally valued mo

than the gold. s
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“We've used the Yellow Pages since we opened our pharmacy in East Detroit, arid we keep
usingit. We like to keep our name before a constantlychan%ng public,” claims Joseph A.
Sokal, Hennessy Pharmacy, 20803 Brock, East Detroit. '

telephone number in our ad and r i

ne year we used a coded
eceived approximately 100 calls per week on that line
alone. Almost our ertire advertising budget goes for the Yellow Pages.”

“The Yellow Pages is a great friend to have—especially when a businessman is just getting
started,"” says Michael Richardson, Dependable Battery Co., 13550 Dix Toledo Road,
Southgate, “Two years ago we opened our battery shop and placed an ad in the Yellow
Pages hoping to draw retail business to supplement our wholesale accounts. You can
imaéine‘our surprise when we got a large wholesale account that had located us through .
ellow Pages! Wholesale or retail, our Yellow Pages ad more than pays for itself.”

“‘When | bought'Warren Rustproofing, one of the first things | did was increase the Yellow

Pages advertising. We are nowin five different directories. We don't advertise in any other

medium because we don't need to. Approximately 76% of our new business comes from

the Yellow Pages. Our faith in the Yellow Pages has been rewarded. Although this year

' and the one before were supposed to be slow in retail sales, we've done fine.”

Jim Malget, Warren Rustproofing, 25600 Van Dyke, Center Line.

A little less than two years ago, | decided to open my own driver training school,” .

explains Peggy Ostro, ABC Driving School, 542 West 8 Mile Road, Ferndale. “'As quickly

as | could, 1'took out a large ad in the Yellow Pages. Why? Because it's the best source

of business | know. At least 90% of my business, and perhaps more during my first

year, could be traced directly to my Yellow Pages ad. The Yellow Pages is the most :
efficient advertising medium | know." -
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