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_ ANDOTHER MORE-EXPENSIVE NATIONAL BRANDS!

Buy more-expensive national-brand clothing . . .some witfi the labels temoved
J'. . st savings you wouldn't believe! We were the first . . . and are still* (he
only store in this area . .. to introduce “the new way to buy clothing.”
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Active verbs

ACTIVE, adjective, 1. In action; moving. 2. In a state of
action, not passive or quiescent.

- If there’s one thing men aren’t this spring, it's passive,
neither about their clothes or what they do. Exercising and
the methods of doing it, have become a number one function
in the American male’s lifestyle and this spring he’s dressing
for the part in practical styles and bright colors.

For spring Oleg Cassini designed a tennis and golf collec-
tion that puts color onto the court and the greens.

Bright yellow, blues, greens and red are frequent in the
amama:hrMudqnuruﬂanempmMismuﬁlm.
coordinates throughout. . -

An interesting note for active clothes lies in early mom-
ing runs. No longer are warm-up suits dull sweatshirt fabric -
and navy blue or grey only. Stretch terry in bright colors,
pullovers, zip fronts or buttons make warming up almost as
much fun as playing the game.
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ditional trunks. Bikihi shapes are back, as are a longer leg-
ged, more squared swim trunk. Hawalian prints or solids are
the options and cover-ups arrive in long terry cloth robes or
cotton caftans.

The active sportswear is for the active man. Even if you
don't play the game ail that weil, at least look like you do.
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